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Rough Proofs 


What amazing new copywriter is 
soing to demonstrate that it is pos- 
sible to describe a tooth paste, an au- 
‘omobile or a motion picture without 
alling it “amazing’’? 


,; FF F 

“Turn to tea for vitality.” 

Not bad, boys; but don’t forget 
that in most countries tea is also an 
essential part of hospitality. 


.  F 

Graham assures you that million- 
aires will buy it. But if they wait 
until after March 15, they may not 
feel that they can afford it. 


v vy? 

New York plutocrats have just 
read a perfect description of heaven. 
It’s in an ad, and goes like this: “‘Ne- 
braska offers no income tax, no sales 
tax, no other extra taxes, no bonded 
debt.” 

v 


_ 


Harried economic royalists, who 
have read all that Nebraska offers as 
a refuge from oppression, wonder 
why even William Jennings Bryan 
was ever willing to trade Lincoln for 
Washington. 

vgvsegy? 


A newspaper headlines, “You have 
to be lucky to win on the horse 
races,” but dvesn’t explain just’ why 
the editor classified that bit of infor- 
mation as news. 

Vv v v 

Bill Terry has had his say on the 
subject of baseball writers, but, un- 
fortunately for Bill, the writers will 
still have the last word. 

v v v 

Baseball lives on free advertising, 
and so it’s always a little strange to 
see a baseball man trying to kick 
the steam-roller that smooths his 
path-way so beneficently. 

v 


~~ ©. 


Someone suggests that what 
New York Stock Exchange needs to 
regain its popularity is an advertis- 
ing campaign. But a bull move- 
ment would do the trick a lot faster. 

v 


- 


Now that the Stock Exchange is 
planning reform, it is to be hoped 
that no cynic will rise and remark, 
“The devil was sick, the devil a 
Saint would be.” 

* FT 

Bei mir bist du schoen, but some- 
One should explain that to play only 
that strain will make even calloused 
radio listeners feel that it no 
longer schoen. 


is 


. | 


“Driving 5 miles or 500, you need 
distilled oil.” 

But this doesn’t mean that before 
‘aking the wheel you're supposed to 
fet well oiled. 

v 


+ 


The success of Lexicon proves the 
‘foss-word puzzle is like Jim Brad- 


lock--it_ never knows when it’s 
licked 


Copy Cur. 


the 


SAVINGS ALONE 
ILLEGAL BASIS 
FOR BROKERAGE 


FTC Decision Is Blow to 
Chain Methods 


Washington, D. C., Jan. 26.—A 
blow which, if upheld by the courts, 
may prove fatal to many chains, was 
delivered today when the Federal 
Trade Commission ruled that broker- 
age may not be paid to buyers as a 
legitimate saving under the differ- 
ential provision of the Robinson-Pat- 
man Act and issued an order to 
Great Atlantic & Pacific Tea Com- 
pany to cease from accepting such 
allowances from suppliers. 

Beause of the importance of the 
decision and admission of the FTC 
that the Robinson-Patman Act con- 
tains conflicting sections, an appeal 
to the courts is regarded as certain. 

Paragraph C, Section 2, of the act 
provides that payment of brokerage 
is unlawful except to bona fide inter- 


mediaries “for services rendered.” 
Paragraph A of the same _ section, 
however, provides that nothing in 


the act shall “prevent differentials 
which make only due allowance for 
differences in the cost of manufac- 
,ture, sale or delivery resulting from 
'the differing méthods or quantities 
in which such commodities are to 
such purchasers sold or delivered.” 


Savings for Suppliers 


It was behind this provision that 
A&P took a stand in defending itself 


(Continued on Page 32) 


Murder Tangle 
May be Solved 
by Copy Appeal 


Atlantic City, Jan. 27.—Tommy 
Manville, Broadway playboy, used 
display advertising to look for a sec- 
retary and lawyer. Today, H. Albert 
Hyett, an attorney here, used it to 
help solve the murder of his brother. 

The latter, Murray Hyett, died Jan. 
19 after being beaten and slugged in 
a local night club brawl. Attorney 
Hyett, impatient with the failure of 
routine police methods to round up 
sufficient witnesses to the attack, 
finally utilized small space news- 
paper copy. 

“Anyone who saw the assault at 
the Little Club when Murray Hyett, 
my brother, was beaten, and which 
beating caused his death, or who can 
direct me to any person who did see 
it, PLEASE communicate with me in 
strict confidence.” 

Current reports from the attorney 
give the insertion credit for uncover- 
ing several likely leads and indicate 
that it may be largely instrumental 
in breaking the case. 
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WHAT CATHARTICS 
DO TO YOU! 


Harsh pills and purgatives 
often over-stimulate your 
intestines...and leave 
them weak and listless. 

If your constipation is of 
the common t that is 
due to insufficient bulk, 
there’s a better way to treat 
it. Kellogg’s All-Bran su 
plies the bulk you need. It 
absorbs moisture and sof- 
tens like a nge. This 
water-soften mass aids 
elimination. But All-Bran 
does still more. It contains 
vitamin B,...the vitamin 
that helps tone the intes- 
tinal tract. 

Eat Kellogg’s All-Bran 
every day and drink plenty 
of water. Made by Kellogg 
in Battle Creek, 


=O PrMOCHLE FOR 
Thrmnso 


NEXT Ray) 

SO THE CATHARTICS Have 

SOT YOU OOWN, E%! Haven? You 
EVER HEARD ABOUT ALL BRANT 


Savi THIS KEWLOCO'S | 
AL BRAN SURE HITS THE SPOT | 


This straight type Kellogg's All-Bran newspaper copy, hitting laxatives, was the 
starter in arousing ire of medicine makers, further aggravated last week with 
opening of a new series built on O. Soglow's cartoons. 


Kellogg Laxative Copy 
Arouses Medicine Field 


New York, Jan. 28.-~- Rumblings 
that may herald the approach of an 
advertising w i betweeu, foods. cleim- 
ing laxative properties and laxative 
products were heard here this week 
as Kellogg Company, Battle Creek, 
released the first few newspaper in- 
sertions in its new All-Bran cam- 
paign, the largest ever used for the 
product. Kenyon & Eckhardt, Ine., 
is in charge of the drive. 

In stressing the “natural laxative” 
qualities of All-Bran, Kellogg is 
simply, specifically and emphatically 
condemning the use of “cathartics” 
to the obvious displeasure of laxative 


advertisers. The latter, it was 
learned by ADVERTISING AGE, have 
already taken cognizance of what 


they termed “unfair trade practices” 
on the part of Kellogg and ‘“dispar- 
aging remarks about laxatives.” It 
was also hinted that laxative adver- 
tisers might counter with claims of 
the “ill effects of bran’ and pub- 
lished reports of the American Med- 
ical Association to the effect that 
“bran is irritating.” 


appear in 1,000 newspapers through- 
out the country, began with 45-line 


news-style insertions, featuring the 


You!” The copy then went on to 
speak of the harshness of purgatives 
and the natural qualities of All-Bran. 
Although it was widely rumored that 
a number of newspapers had refused 
(Continued on Page 31) 


_ Movies to Take Junior's | 
| Mind Off Spinach Taste | 


Asheville, N. C.. Jan. 27.—Some- 
thing new in the way of restaurant 
promotion was inaugurated by S&W 
Cafeteria here this week when large 
space newspaper copy announced “in- 
stallation of sound moving pictures 
for the children each Thursday 
night.” 

The copy went on to dub the night, 
“family night,” so it was apparent 
papa and mama likewise are expected 


The All-Bran campaign scheduled to Ito be intrigued by the promotion. 


Last Minute News Flashes 


Magic Suit Against 


cago, until June 1, when it will also 


Detroit, Jan. 28. 


new cars, a refrigerator and $1,500 


| & Mitchell. 


Reynolds Dismissed 


New York, Jan. 28.—The $50,000 suit against R. J. Reynolds Tobacco 
Company, charging patent infringement for inclusion of an explanation on 
how a woman is sawed in half in the “It’s Fun to Be Fooled” campaign, 
was dismissed today in Federal Court. 
ace J. Goldin’s technique was not disclosed in the copy and also pointed 
out that in patenting the device Mr. Goldin made it public. 


The court held that Magician Hor- 


Glenmore Newspaper Account Goes to D’Arcy 

Louisville, Ky., Jan. 28.—Glenmore Distilleries Company today placed 
its newspaper advertising with D’Arcy Advertising Company, St. Louis. 
Magazine copy will be handled by Reincke-Ellis-Younggreen & Finn, Chi- 


be placed by D’Arcy. 


Nash Gives New Machines in Used Car Contest 


Nash Motors Division of Nash-Kelvinator will put 
a consumer contest back of a national used-car drive opening Feb. 1. 


Two 
in 200 cash prizes are the awards. 


Promotion will include Nash’s Professor Quiz CBS network show. 


Nestle’s Milk Products Names Lennen & Mitchell 

New York, Jan. 28.—Nestle’s Milk Products, Inc., today named Lennen 
& Mitchell, Inc., as advertising counsel. 
executive, also moves from Lord & Thomas, the former agency, to Lennen 


William T. Hamilton, account 


Cereal Price Cuts Spur Promotion 


ONE-TWO PUNCHES ON LAXATIVES 


General Foods Slices on Corn 
Items; Private Brands 
Figure in ‘War’ 


New York, Jan. 28.—Price re- 


_ductions by General Foods Sales 


Company, Inc. on its Post Toast- 
ies and Grape-Nuts Flakes loomed 
today as the starting gun in a price 
and national-private brand strug- 
gle in the breakfast cereal field 
promising marked repercussions 
on the advertising front. 

Declining corn prices and increased 
competition of private or distributor 
brands were cited by food authori- 
ties as chiefly responsible for the 
situation, with “recession” sentiment, 
if any, among consumers playing 
little part. Manufacturers of wheat 
cereals, unaided by lower prices on 
raw materials, were apparently “on 
the spot” in their efforts to meet 
price cuts of corn cereal manufac- 
turers. 

General Mills, Inc., was reported 
formulating plans to meet its com- 
petitor’s reductions, although defi- 
nite announcement has not yet been 
made. Indicating promotional pos- 
sibilities, General Mills called execu- 
tives of Blackett - Sample - Hummert 
and its other agencies into an emer- 
gener confereace in **'aci nels yew 


‘headline, “What Cathartics Do to! terday with company vfliciuls. 


Private Brands Factor 


Also significant on the advertising 
front was a report from a spokesman 
for the Kellogg Company, Battle 
Creek, manufacturer of both corn 
and wheat flake products. This ex- 
ecutive said that Kellogg would 
avoid price reductions on its prod- 
ucts but would, instead, intensify its 
advertising and promotion to meet 
reductions of competitors. 

It was indicated by several experts 
in the field that gains made by pri- 
vate brands were virtually as impor- 
tant a factor in the new price cuts 
as were lower prices on raw ma- 
terials. One important manufacturer 
of private brands boldly commented 
that “regardless of price reductions 
on national brands we can undersell 
them by a substantial amount due to 
our lack of advertising expense.” 


Report Watchful Waiting 


A spokesman for Ralston Purina 
Company, St. Louis, said that this 
company had not effected any price 
changes recently on its advertised 
brands and it is watching the cur- 
rent price situation closely. Another 
major cereal manufacturer in Chi- 
cago gave a similar report. The lat- 
ter added, however, that prices on 
two of the company’s corn products 
had been lowered but that these 
were not heavily advertised brands. 

In announcing the General Foods 
price reductions, Carl Whiteman, 
vice-president, said that the new 
schedule called for 10 and 7-cent 
prices on the 13 and seven ounce 
sizes of Post Toasties, the lowest 
prices in the cereal’s 34-year history. 
Grape-Nuts Flakes will be offered at 
10 cents. 

Strong promotional efforts will ac- 
company the new prices, he added. 
Copy for Post Toasties, emphasizing 
the greater value now available to 
the consumer, is scheduled for news- 
papers, radio and farm media. The 
Grape-Nuts campaign, Mr. Whiteman 
added, will also involve newspapers 


and farm publications. 
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Moffatt Heads 
Advertising of 
Steel Company 


Chicago, Jan, 27.—Appointment of 
Charles R. Moffatt as director of adver- 
tising of United 
States Steel Cor- 
poration of Dela- 
ware, marketing 
unit of the bigor- 
ganization, was 
announced here 
today. Mr. Mof- 
fatt will serve 
under C, V. Me- 
Kaig, vice-presi- 
dent, with head- 
quarters in 
Pittsburgh. 

Mr.Moffatt C. R. Moffatt 
has had a long 
and successful career with United 
States Stee] since joining it in a mi- 
nor capacity 31 years ago. Since 
1919, he has been in the sales statis- 
tics and advertising divisions of Illi- 
nois Steel Company. When Carnegie- 
Illinois Steel Corporation was formed 
in 1935, he became advertising man- 
ager, also having charge of exhibits. 

His title is a newly created 
one, embracing not only direction of 


a | 


——e 


advertising, but of exhibits, which is 
becoming an increasingly important 
part of the marketing operations of 
Big Steel. 


"37 Cosmetics, Perfume 
Sales Reach 384 Million 


Retail sales of cosmetics and per- 
fumes for 1937 reached $384,000,000, 
the largest total since 1929, Toilet 
Requisites has estimated. 


Of this total, $34,000,000 repre- 
sented perfume and toilet water 
sales; $43,200,000, creams; $33,700,- 


000, face powders, and $14,000,000, 
lipsticks. 


Pennsylvania's Liquor 
Board Nets $16,000,000 


Gross sales in 1937 through Penn- 
sylvania’s monopoly liquor system 
were $80,512,703, the control board has 
announced. 

Net profits were estimated at $16,- 
000,000. 


Westinghouse Electric & Mfg. Com- 
pany has scheduled a series of deal- 
ers’ meetings in key cities to an- 
nounce its spring refrigerator cam- 
paign. Magazine, newspaper and 
dealer co-operative copy will feature 
the “meat keeper” ventilated com- 
partment of the new line and will be 
placed by Fuller & Smith & Ross, 
Ine., Cleveland. 


... with $5 top prize 


... and a half page 


space 


... but again—how about the results? 


@ No build up.. 


. modest page 


six space in The Des Moines 


Sunday Register magazine section .. . $5 top prize—just patch 


together the cut up pieces of favorite comic characters. But 


4,678 Iowans each spent hours working it! 


@ Editors (who only a few weeks before had seen 2,150 returns 


from an equally unassuming little game in a quarter page space 


with $1 prizes) were ready for the avalanche. 


@ YOU are probably not interested in making thousands of 


folks paste up arms and legs to assemble “Jane Arden” or “Ned 


Brant.” You should be interested in knowing that intelligent 


advertising shares the intense reader interest of Iowans in The 


Des Moines Sunday Register magazine section. More than 


315,000 circulation can sell a lot of gasoline, radios, winter 


cruises or “what have you” in a 1938 market where employment 


leads the nation and income is well ahead of last year... where 


advertising dollars produce more sales at less cost because 


purchasing power is abundant. 


ik) 


Circulation covers lowe-- 43 
and so does reader inter- \8 

est, as shown by this map 
of contest returns. 


22 \e5 \ 9 


INDUSTRY STORY 
IS TOLD DAILY, 
SAYS CAMERON 


Tells Canners Business Cam- 
paign Is Superfluous 


BY MURRAY E, CRAIN 

Chicago, Jan. 25.—A decision to 
broaden its public relations program 
was expressed in resolutions adopted 
by the National Canners Association 
today following a session on that 
topic which attracted a host of home 
economics experts. The star speakers 
were Anna Steese Richardson, Crow- 
ell Publishing Company, who told of 
subversive propaganda being directed 
at housewives, and William J. Came- 
ron, director of public relations, Ford 
Motor Company, who stoutly defend- 
ed American business and said that 
the stream of quality products, put 
daily into the hands of the public 
at low prices, is the only testimony 
required. 

Another resolution adopted by the 


The candid cameraman catches William 
J. Cameron, of the Ford Motor Com- 
pany, as he gives a ringing speech de- 


before the National 
convention in 


fending business 
Canners Association 
Chicago. 


— —— 


canners thanked American Can Com- 
pany and others who have told the 
public of the virtues of canned foods 
during the past year. The canners’ 
public relations program, in its pres- 
ent stage, at least, provides for pub- 
lic addresses and other forms of edu- 


Canners’ Highlights 

Additional highlights on the 
National Canners Association 
convention are given on Pages 
10, 14, 24 and 26. 


cation, rather than direct advertising. 
Mr. Cameron disagreed with the 
Richardsonian doctrine that manu- 
facturers should sell the economic 
soundness of mass production. It is 
society which should justify the pres- 
ent system, if it needs justification, 
he asserted, since it has “buttered 
society’s bread.” 

He admitted that the canners have 
a great deal to tell, but said it should 
be told by one who doesn’t know all 
about it, but has just made the dis- 
covery that the fields and gardens of 
the country have been made to yield 
their best for all-year consumption. 
He said canners have widened the na- 
tional diet; prevented waste, and 
maintained good health and morale. 
“You sit at every dinner table,” he 
told the assemblage, ‘sometimes the 
unseen guest, more often the invisi- 
ble host.” 


Tribute to Management 


Though Mr. Cameron attempted to 
adapt automotive language to his au- 
dience with the comment that “This 
country has rolled a long way in tin 
cans,” he shortly reverted to his fa- 
vorite topic of efficient management 
and its feud with politicians. 

The supposed conflict of business 
with good morals exists largely in 
the imaginations of these politicians, 
he said, because competition for the 
consumer’s dollar essentially resolves 
itself into a race to offer the most 
satisfaction. 

He said that existing public confi- 
dence in the food industry and others 
is not due to laws, but to the genius 
of American business management. 
This gift, unsung and unheralded, is 
indigenous to this country, he as- 
serted. Others can buy American 
machinery, but they cannot trans- 
plant that inner urge which compels 
American business men to learn the 
best way to do the job and to get 
along with others while it is being 
done. 

This creed is spiritual, rather than 
material, he insisted, because it is 
founded on a desire to serve fellow 
men. 

It is, in reality, a national religion. 

Mr. Cameron invited his audience 
to ask any group of 5,000 business 
men how many started in overalls. 
No less than 90 per cent would stand, 
he said. 

One inquiring soul, he related, 
once asked Henry Ford “What right 
have you to be our boss?” 

Mr. Ford pondered a moment, and 
replied: 

“The same right I would have to 
sing tenor in a quartette, if I could 
sing tenor.” 


Federal Chain | 


Tax Proposed 
In Patman Bill 


Washington, D. C., Jan. 26.—Uny 
leasing the heavy artillery which sig. 
naled the Robinson-Patman anti. 
price discrimination offensive of 193¢ 
and the Tydings-Miller invasion jin. 
to price maintenance territory las: 
year, the anti-chain store forces un- 
der leadership of the National Asso. 
ciation of Retail Druggists this week 
opened a new offensive with a fed 
eral chain tax bill. 

After extensive preparation anid 
the scrapping of the proposed Pat- 
man bill to limit chains to intrastat: 
activities, the new bill drafted for 
immediate introduction by Congress. 
man Patman would levy the federa! 
tax upon the number of units of the 
individual chain throughout the 
United States. It is understood that 
the former proposal to prohibit any 
chain from operating in more than 
one state or to have any connection 
whatsoever with a chain in another 
state was discarded after legal au- 
thorities ruled the project was of 
extremely doubtful constitutiona! 
validity. 

The new Patman bill would au. 
thorize the Bureau of Internal Rev- 
enue to tax each store of a chain 
in excess of 10 at the annual rate of 
$50 with increasing rates up to 
$1,000 per store for all in excess of 
500. Any chain operating in more 
than one state would have the total 
levy multiplied by the number of 
states in which the chain operates. 
Thus a chain of 501 stores in New 
York would pay $501,000 annually, but 
if it operated 501 stores in New 
York, Ohio, Pennsylvania and New 
Jersey the bill would come to 
$2,004,000. 


Rusk Heads Pennsylvania 
Outdoor Group for 1938 


R. J. Rusk, Allentown, was named 
president of the Outdoor Advertising 
Association of Pennsylvania last 
week at the 44th annual convention 
in Philadelphia. 

Louis J. Appel, York, was elected 
vice-president; Paul C. Yecker, Lan- 
caster, secretary, and Walter C. Fish, 
Indiana, treasurer. Mr. Yecker suc- 
ceeds Tom Nokes, who retired after 
20 years’ service. 


Oxo Drive Opened 
in New York Market 


Oxo, Ltd., Boston, which intro- 
duced the long established British 
“Oxo” beef cubes in New England 
and West Coast markets, has invaded 
the New York metropolitan area. 

A two-months campaign has been 
scheduled in newspapers in New 
York and Newark complemented by 
daily broadcasts over Station WOR. 


“Petroleum Age” Quits 

Petroleum Age Publishing Com- 
pany, Chicago, publisher of Petro- 
leum Age, has suspended publication 
of the magazine which was estab- 
lished in 1913. 


rd 

Scotten-Dillon wanted to 
reach a mass and industrial 
market for Chewing tobacco. 


They reached it through 
Criterion displays. 


fo 


Makers of cigarettes, cigars 
pipe tobacco and chewing 
gum can do likewise. 
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WSB Atlanta 
WAGA| Atlanta 
WFBR Baltimore 
WAAB | Boston 


f WNAC| Boston 
: WICC Bridgeport 
; WEBR Buffalo 
: WBEN | - Buffalo 
0 WGAR| Cleveland 
\ WFAA | Dallas 

’ WBAP | Fort Worth 
; HEN listeners hear your selling message KVOD | Denver 
: WIR | Detroit 
st 


, ’ KPRC | Houston 
n from a radio station in which they have faith WFEM | _ Indianapolis 


n- WDAF | Kansas City 


|| 818) &| 8] S| | 2&8) 8] 8) | 81818) 8) 8) 318] lela 8) al al alalsis ss) alaisial sisi 


“a : : ‘ : KARK Little Rock 

a —they will believe—and believing, buy. a 
KECA Los Angeles 

+t WHAS | Louisville 

° Every station listed here has made it an in- WLLH | Lowell 

“" WTM] | Milwaukee 

ed KSTP | Minneapolis-St.Pau] 

n tegral part of its operating policy to protect, as heel Mi 

by WSMB | _ New Orleans 

aa WTAR | Norfolk 

well as to entertain and instruct, its listeners. WFIL | Philadelphia 

ad KGW Portland, Ore. 

on KEX Portland, Ore. 

sal WEAN | Providence 

- Each puts the full force of its good reputation WRTD | Richmond, Va. 
KSL Salt Lake City 

2 , WOAI San Antonio 

behind your product. KOMO| _ Seattle 

a KJR Seattle 

| KHQ Spokane 

| ‘ : , KGA Spokane 

In these stations a vast audience has faith. WMAS| Springfield 

| KVOO | Tulsa 

= So may you. KFH Wichita 

Also 


THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. H 

INCORPORATED | 
NEW YORK . DETROIT 
CHICAGO ° SAN FRANCISCO 
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Dowatcwn Omalia stands where the Oregon Trai] 
once ran and where the Mormons wintered on 
their westward migration. This is Farnum Streer, 


E. M. Lied is president of the National Retail 
Automobile Dealers Association; heads Green- 
lease-Lied, Oldsmobile-Cadillac-LaSalle dis- 
tributors. Framed in his office is a Liberty edi- 
torial which he particularly liked. A reader 
since the first issue, Mr. Lied describes the edi- 
torials as ‘vigorous and wholesome,” and adds 
that “this country needs more publications with 
Liberty's courage and fight.” 


Mais Mees Bi ty 
fs eS ag Raley “., 
elegy, 


President William M. Jeffers of the great Union 
Pacific is probably the only railroad president to 
become head of the same company in which he 
started at the bottom. From call boy to president, 
Mr. Jeffers gained the respect of railroaders and 
the public alike. Not long ago, 7,500 people 
turned out for a dinner in his honor. Mr. Jeffers 
likes Liberty because “‘it is so simply and realistic- 


ea ee 


U.P.’s famous shield 
blinks nightly atop the 
Union Pacific Building. 


William D. Lane, Omaha manufacturer, is 
also president of Omaha's aggressive 
Chamber of Commerce. “Many of my 
business associates read Liberty,”’ says 
Mr. Lane, substantiating a survey which 
shows that 33% of the business club 
members are Liberty readers. Mr. Lane 
adds: “In my own reading of Liberty, I 
must confess that I like stories with 
plenty of life and action—yarns like 
Ambush, in which you can hardly wait 
for the next installment.” 


j 


looking Iasi, toward the mighty Missouri. 
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MAHA, once the jumping-off place for the gold mines and 


Live Stock Exchange ... the city has never lost the open, hearty 
manner of the frontier, the ruggedness of pioneer days. 

Where covered wagons once rolled in the ruts of the Oregon 
Trail, the modern city stands—solid, close to earth. Omaha’s 
live stock market and packing plants are second only to Chicago. 
Thirty-ninth in size, Omaha is fourth among railroad centers, 
with ten trunk roads. Here is the headquarters of the Union 
Pacific, first trans-continental line. Here are the wholesale and 
retail houses, the grain and flour and dairy interests, which make 
this city “‘at the crossroads of the nation” so important. 

Omaha is another demonstration of the way magazines work: 
the better the community, the higher the proportion of circula- 
tions to families. In Omaha, three out of four of the members of 
the leading business, social, and civic organizations read the 
primary weeklies: Liberty, Collier's and the Saturday Evening Post. 
In this city, Liberty leads in total circulation among the weeklies, 
goes into every sixth home. 

We introduce in these pages, some of the well known people 
among the thousands of Liberty readers in Omaha. Some read 
Liberty for the sheer entertainment in its pages; others find 
inspiration for many interests; still others sense, in Liberty’s 
subjects and their handling, a competent appraisal of the moving 


public mind . . . of what people are doing and thinking. 


Pie oS eae 2 aie 


dirthie . « & thateae biebion 2.” the northwest territory, is still the gateway to the West. ot 
Today, there are more debutantes than Indians in Omaha, but a 
high-heeled cowhands still clump through the corridors of the nat 
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Emest Buffett, president of Buffett & Son, sup- 
plies Omaha's better families with the best 


Gwyer B. Yates, important figure in Omaha finance, is chairman of the in food. A Liberty reader for ten years run- 
Board of The United States National Bank, oldest in the city. “Liberty,” ning, he likes the whole magazine. Recent 
in Mr. Yates’ opinion, “gives the businessman a weekly interpretation pieces he especially enjoyed are For Value 
and understanding of the most timely and important topics.”’ Received, the Trotsky article on war, and 


Will Irwin’s CIO series, 


De Emmett Bradshaw, a former King of Ak-Sar-Ben, is president of 
Woodmen of the World, huge fraternal organization with over 
400,000 members and nearly a half-billion dollars in life insurance 
policies. “As chief executive of a great fraternal body and a Liberty 
reader myself, I can readily understand Liberty’s tremendous influ- 
ence with its millions of readers.” 


Mrs. Bernard J. Wickham is president of the 
Omaha chapter of a nationally famous social 
organization. Mrs. Wickham is a regular 
reader of Liberty; thinks ‘‘the movie reviews 
are not only fair and accurate, but good read- 


K. M. Donahoo, proprietor of the Norge A. C. Hargreaves, who bears a remark- 


ing in themselves.” Appliance Company, accounts for 65% able facial resemblance to Harvey 
of the Norge products sold in Omaha. S. Firestone, Jr., is manager of the 

; 7 Articles like “the Joe Louis-Jim Tully super-service Firestone store. “I like 

Bert Murphy, p a nites ndrew ete 7 & Son, wa the lar <n’ dispute make me look for Liberty Liberty because you make it easy to 

Chrysler-Plymouth distributor in Nebraska. Prominent in busi- every Wednesday,” says Mr. Donahoo. read—the political stories are just 


ness and social circles, he was crowned King of Ak-Sar-Ben 
(Nebraska spelled backwards) —an institution as famous in the 
Midwest as the Mardi Gras in the South. Mr. Murphy reads 
Liberty thoroughly; says ‘the article you published on Father 
Flanagan's Boys’ Town impressed me so much that I had to 
write Father Flanagan congratulating him for his work.” 


as interesting as the football pieces.” 


J. H. Beaton, president of the Beaton Drug Company, op- 
erates three of Omaha's finest drug stores. A weekly 
reader of Liberty, he is largely interested in the short ALL PHOTOS SPECIALLY 
stories, but finds other absorbing features—‘‘like that eye- TAREN FOR LIBERTY 
opening article by Imperial Wizard Evans onthe K.K.K.”” — BY ROBERT W. LEAVITT 


Ray C. Deaton, district manager of O. P. Skaggs Efficiency Service System, 
supervises 30 important food outlets in the Omaha area. A weekly 
reader, Mr. Deaton enjoys Liberty's exciting fact-stories. “Death Over 
Galapagos,”’ says he, ‘‘was more exciting than fiction.” 


Copyright, 1938, Liberty Magazine 
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ADVERTISING AGE 


January 31, 193g 


Keim Says Fair 
Trade Laws Are 
Lowering Prices 


New York, Jan. 25.—Fair trade 
laws have resulted generally in lower 
prices for branded goods, in a drastic 
and significant shift in the retail 
distribution of the protected products 
and in an increase in the sales of 
products of manufacturers who have 
provided strong “merchandising sup- 
port,” it was claimed today by R. D. 
Keim, vice-president and sales coun- 
sel, E. R. Squibb & Sons. 

As one of the “brain trusters” in a 
symposium on sales problems con- 


ducted by the Sales Executives Club 
at its luncheon session, Mr. Keim vig- 
orously defended the fair trade laws 
as definitely aiding not only the drug 
business but also book publishing, 
liquor and cigar industries. He 
claimed that in many cases where 
retail prices were higher than before 
the laws went into effect, it was be- 
cause of loss-leader tactics and pre- 
dicted that hereafter private brands 
would serve as price footballs rather 
than national brands. 

Given the assurance of uniform 
one-price policy, consumers were 
turning to their neighborhood drug- 
gists, Mr. Keim asserted, to satisfy 
their needs, and were thus bringing 
about a renaissance of community 
retail life. It has been the experience 
of his company, he stated, that 


whereas formerly neighborhood drug- 
gists greeted its salesmen and those 
of its wholesale representatives with 
complaints they now display an atti- 
tude of friendliness and optimism. 


“Broadcasting Atlas” 
Shows Coverage Claims 


Coverage claims of more than 400 
commercial broadcasting stations are 
shown in a series of map studies pub- 
lisher by Walter P. Burn & Asso- 
ciates, New York, under the name 
of “Radio Broadcasting Atlas.” 

Stations are grouped according to 
power, and day primary coverages 
of 100 and 250-watt stations are 
shown on one map. The other groups 
including 500-1,000 watts and 10,000- 
50,000 watts are shown on separate 


|maps. The atlas is priced at $5. 


NATIONAL WOOS 
WIDER MARKETS 
WITH PRICE CUT 


New York, Jan. 27.—With mini- 
mum prices, temporarily withdrawn 
last week, restored at a level 32 per 
cent below that formerly prevailing, 
National Distillers Products Cor- 
poration today initiated heavy ad- 
vertising designed to educate drink- 
ers to pay slightly more than they 
are accustomed to invest and get a 


ADVICE to A RISING YOUNG ACCOUNT EXECUTIVE 


To the really big men in the 100 largest 


magazine advertisers go 304 copies of The 


Wall Street Journal — to their companies 


139 more. 


$$$ Like your own agency principals, the 
men you contact now probably read The 
Wall Street Journal. But the men you'll be 


seeing next year and in the years to come— 


counts are scores of dispatches on the world’s 


commercial, industrial and financial affairs. 


*$$ And backing them up are editorials, 


widely quoted for their analytical value and 


policies. 


they almost surely spend 29'2 minutes a day 


authority, and special articles by acknowl- 
edged experts — articles which interpret the 


underlying meaning of current trends and 


$$$ By all means continue to read your daily 


on its full, fair, clear assemblage of busi- 


ness news. 


$$$ Surrounding these accurate. verified ac- 


paper for the human drama, oddities and 


frivolities that balance the human equation. 


*$$ 1h its ordinary daily issue of 16 to 20 


$$$ But for your background for the intel- 


pages are 35 news stories about business 


ligent discussion of business nothing equals 


developments among firms that advertise. 
The Wall Street Journal. the morning MUST 


of the MONEY MAKERS. 


COUNTER CHARGE 


Hiram Walker & Sons puts forward the 
always appealing sleuth in this new back 
bar display for Black Hawk rye. 


four-year-old bottled-in-bond Bour- 
bon. 

The new prices on Old Taylor and 
Old Grand-Dad, leading Kentucky 
Bourbons, is $1.69 a pint, compared 
with the $2.49 formerly asked. This 
compares with 93 cents for Cream 
of Kentucky and 89 cents for Old 
Quaker, two well known Schenley 
brands, 18 months and two years 
old, respectively. 

While the National cut is attrib- 
uted largely to the fact that the 
fourth year of repeal has been en- 
tered, making larger supplies of 
four-year-old Bourbon available, an 
important factor is the tapping of 
new markets. 


Fight for Volume 


The Old Taylor advertising broke 
today and will be followed Feb. 3 by 
Old Grand-Dad copy, both appear- 
ing in newspapers for three weeks. 
Featuring of the price is tied up 
with emphasis on the prestige of 
the two brands among discriminat- 
ing drinkers. A Western Union 
telegram flash is being used for Old 
Taylor, for instance, hailing the 
fact that “this famous bottled-in- 
bond whisky is now brought within 
reach of almost everyone.” 

A spectacular seven-column by 
114 line layout will be used to spot- 
light the Old Grand-Dad reduction. 
The initial announcement will por- 
tray a billposter putting the finish- 
ing touches on a poster, the mes- 
sage reading, “Old Grand-Dad, Ken- 
tucky’s famous Bourbon, reduced 
over 30 per cent!” The second in 
sertion will herald the price cut by 
means of an illustration of a ban- 
ner towed by an airplane. Arthur 
Kudner, Inc., is the agency. 


Retailers’ Stocks Low 


During the price war which fol- 
lowed withdrawal of minimum 
prices on the two brands, both sold 
as low as $2.82 a quart. Indications 
are that they will be sold at 25 and 
30 cents per drink by retailers 
under the new schedule. 

National’s reduction in price is 
said to have been anticipated by 
many astute retailers, with the re- 
sult that stocks on hand have been 
reduced to a low ebb, inventory 
losses therefore being few. With 
formal announcement of the new 
prices, most dealers ordered heav- 
ily, particularly as advance proofs 
of the new campaign were made 
available for their inspection. 


Anheuser-Busch wanted a sales 
'| stimulant in certain markets. 
| 


L_ 7 


Found it in Cri- 
terion displays. 


rl 


Job so satisfactory addi- 
tional contracts followed. 
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Farmers in Farm Market A till pay dirt... 
have seven times the purchasing power of 
other farmers... seven times the ability to 
heed your sales message! 


Even a city-bred man would pick a Percheron to do 
a Percheron’s work. 


by the same token, the man with an heroic quota 
of merchandise to move in farm areas tries to reach 
farmers who have the buying power to make it move. 


Fortunately, it is unnecessary to contact these 
farmers by shots-in-the-dark, by divining rod, or by 
Spreading a layer of advertising dollars over the en- 
tire farm market. 

Today’s in-the-money farms are grouped, segre- 
fated, classified and labeled. They constitute what 
hard-bitten sales managers affectionately call 
“Farm Market A.”’ This affection is hardly platonic. 


Agriculture's Park Avenue 


farm Market A farmers spend about seven billion 
dollars a year. They buy ... and pay for... nearly 
four-fifths of all the merchandise sold to farmers in 
the United States. 
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They average seven times the buying power of othet 
farmers. 


They own 35% of the nation’s farms... but they 
collect ...and spend .. . 80% of the nation’s farm 
income. Theirs is the money-born ability to buy 
merchandise . . . rather than just eye it! 


Firms with wares to move can show a fine uncon- 
cern over the fact that America’s ‘‘A’’ farms are 
located in every state in the Union. 


These farms can be reached just as easily as if 
they were strung along like pickets in a fence. They 
can be reached economically ...and profitably... 
through one national farm publication. 


R. F. D. Circulation ...P. D. Q. Results! 


The Country Home Magazine sends 9 out of every 
10 of its million-and-a-half R.F.D. circulation into 
Farm Market A counties. 


It blankets Farm Market A...and skips, quite 
deliberately, markets B, C, and D. 


Naturally, this type of circulation had to be care- 
fully cultivated. Country Home, to be frank, looked 
down its nose when building subscriptions. It was 
what might be termed a bit ‘‘choosy.”’ 


It concentrated on the moneyed 35% of the farms 
...0On the owners and spenders of 80% of the 
national farm income. 


It made friends with farmers who are able to pur- 
chase seven times as much as other farmers ... who 
are worth seven times as much to you... who have 
seven times the GO when you say ‘‘Git!”’ 


Here, thanks to Country Home, is Farm Market 
A...the world’s richest farm market... right on 
a platter. And it’s yours...at the lowest milline 
rate in the entire farm field! 


“Country Home Magazine 


OF FARM MARKETA 
MORE THAN 1,600,000 CIRCULATION + LARGEST R. F. D. CIRCULATION IN THE WORLD 


PUBLISHERS OF COLLIER'S +» WOMAN'S HOME COMPANION + THE AMERIG 
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ADVERTISING AGE 


January 31, 1938 


Lay Plans for 
ABP’ s Western 


Conclave Feb. 7 


Chicago, Jan. 27.—A. L. Decker, 
vice-president, Henri, Hurst & Mc- 
Donald, Inc., will discuss publishing, 
market research and sales policies 
of today’s business press at the open- 
ing luncheon session of the annual 
Associated Business Papers Western 
Conference Feb. 7 at Union League 
Club here, it was announced today. 

The afternoon round-table _ pro- 
gram will feature Walther Buchen, 
president of the agency bearing his 
name, who will present results of 
the Sinel Survey, a joint project of 
the ABP and Four A’s to evolve prin- 
ciples for bettering formats of edi- 
torial and advertising pages. Among 
those who will lead discussions at this 
session are Edward H. Ahrens, ABP 
president; H. A. Palmer, secretary, 
Business Digest, J. M. Rodger, vice- 
president, McGraw-Hill Publishing 
Company, and Judd Payne, ABP ex- 
ecutive vice-president. 

A prominent Chicago industrialist, 
as yet unannounced, will speak at 
the evening dinner on “The Outlook 
for 1938 and Its Effect on Advertis- 
ing.” 


To Sell Your Product 


| Ahn to NSPA 


George B. Ahn, Jr., has been ap- 
pointed in charge of publicity for Na- 
tional Standard Parts Association, 
Detroit. For the past three years, he 
was in the sales promotion depart- 
ment of Kelvinator Division of Nash- 
Kelvinator Corporation. 


Bud Radio Appoints 


Bud Radio, Inc., Cleveland, manu- 
facturer of radio parts, has named 
Ohio Advertising Agency, Inc., Cleve- 
land, to handle its account. Direct 
mail, business papers and dealer 
helps will be used. 


“Retailer” to Appear 


Ice Cream Retailer, New York, tab- 
loid style newspaper, will be issued 
Feb. 1 by Harry Schaul, publisher. 
The semi-monthly will be issued with 
a guaranteed paid circulation of 15,- 
000 copies. 


Hypps Heads Research 

Dr. Frank T. Hypps, formerly of 
the Wharton School of Finance and 
Commerce, University of Pennsyl- 
vania, will join Brown & Tarcher, 
Inc., New York, Feb. 1 as director 
of research. 


Agency for Trailers 
The Highway Trailer Company, 
Edgerton, Wis., has appointed Van 
Auken-Ragland, Ine., Chicago, to 


handle its advertising. 


FCC DISCLAIMS 
IDEA OF RADIO 
RATES CONTROL 


Long-Awaited Report Supports 
‘American System’ 


Ry MERRILL SICKLES 


Washington, Jan. 27.—Calling for 
a new study of broadcasting reven- 
ues, the long-awaited report by the 
Federal Communications Commission 
on the social and economic aspects 
of broadcasting was issued this 
week, with these conclusions high- 
lighted: 

1. The commission endorses the 
“American system” of advertising- 
supported broadcasting and has no 
intention of seeking to regulate rates 
for commercials. 

2. Immediate extension of super 
power licenses is unlikely with the 
commission leaning toward preserva- 
tion of strong local outlets. 

3. The commission is not sympa- 


in Kngland... 


co 


TIMES guarantee 


You mean the Rabio 


me 3 million weekly 
circulation for 1938? 


S 


Yes, 3 times 


the coverage of 
your Saturday 
Evening Post 


—) 


MORE THAN ONE MILLION WELL-TO-DO FAMILIES 
TAKE THE RADIO TIMES EVERY FRIDAY 


ERE is an English magazine. 
P ? 


# pence, with three times tl 


The Saturday Evening Post! Founded in 1923, 


today, after fourteen vears of steady increase, 


the Radio Times is able to guaran 


net sale of 3 million copies a week. 


What is the reason for this 


Radio Times satisfies a real need. Published by 


the British Broadcasting Corpo 


controls every radio broadcasting station in 


Great Britains the Radio ‘Times i 


lication allowed to print full details of the entire 


week's radio programme in advance. 


This means that every issue 


‘Times is read day by day for a whole week, 


price only two- 
le coverage of 
1.000.000 well 


Itee an average 


success? ‘he 
Write for fu 
ration which ment Director, 
Publications, 


+ the only pub- 


of the Radio 


And who reads the Radio Times? People 
who have money to spend, Actually. more than 
-to-do 


Times every Friday. This is more than any other 


families take the Radio 


publication in Great Britain. If you are selling 
in the British market. then you should be adver- 


tising in the Radio Times. 


I] information to: The Advertise- 
British Broadcasting Corporation 


Broadcasting House, Portland 


Place, W. 1. London, England. 


RADIO TIMES 
d 4 4 
MEMBER OF THE ALDER BUREAU OF CIRCULATIONS 
GUARANTEED AVERAGE NEP WEEKLY 
SALES FOR 1938. . . 3,000,000 


NEW MEAT STORY 


NEW LOW BEEF PRICES 


RESTORE FAVORITE FOOD TO 
EVERYBODY'S D 


We 


+—+— 


‘ & : f 1 ; P ; E 
SAVINGS PASSED ON TO YOU 
BY RETAILERS’ CO-OPERATION 


Rae and meets ied me tees sl fect the oes 
PRICES EIT BEW LOW = = 


a eee wee 
mm pam cent hewn ce! Heme WEY WESTERE CRAIN-FED cn ce Wetere guint Bent tee we 
SEP 1S BETTER — 

Ou bon each prune hae deem tram «Taran Rnwtrad fonder cattle hare AMERICAN MEDICAL ASSE. 
O% 0% cee Ornate Mew only been rnient on the rich suwdremched = GIVES “SEAL GF ACCEPTANCE” 


foo ercee te pom, Mon Concer — tening af att te Arianne sad Cab Coury oat of Wanters gruindnd Boel 
oo bad et cee 


wheleeale prices on the best steer bee! ranged fram Ife te 2ie per pound. 
Tete) the pmcher se mellong exactly the aneme or berter qualsty gram fed deer bee! to the 


WESTERN ‘ro’ BEEF 
“The Meat of the Golden West” 


These Facts Presented Through Funds Voluntarily Baised By Cattiomes 
caret Klee sod Seon Coan” 


Cattlemen of Southern California and 

Arizona have launched a newspaper cam- 

paign from Santa Barbara to Phoenix 

with a sectional story urging purchase of 

Western, grain-fed beef. Cattlemen are 

assessing themselves 10 cents a head for 
the drive. 


—__—_ — 


thetic to an investigation—at least 
at this time—of radio station owner- 
ship by newspapers agitated recently 
in Congress, and applying rule-of- 
thumb to the subject would jeopar- 
dize the present service value of 
radio. 

The report was issued by Commis- 
sioner T. A. M. Craven on behalf of 
the engineering arm of the commis- 
sion but it is regarded as broadly re- 
flecting the full commission’s views. 
An interesting shift was noted in the 
conclusions from Chairman Frank 
MeNinch’s informal statement, 
shortly after he took the post last 
fall, that he believed radio fell in 
the category of public utilities and as 
such was subject to rate regulation. 


No Rate Regulation 


While the report recommends 
adoption of a form of financial state- 
ment by radio stations which will 
enable proper study of radio reven- 
ues, it hands out this assurance to 
stations: “There is no basis for the 
fear that such comprehensive finan- 
cial reports, if required by the com- 
mission, would be necessarily a step 
in the direction of rate regulation.” 

Extended public’ hearings during 
the fall of 1936 when the whole ques- 
tion of super power, reallocation and 
the more extensive use of higher fre- 
quencies was threshed out in detail 
were the basis of the report. 

Super Power Postponed 

The report holds the door open 
for super power, particularly to meet 
super power competition from other 
countries on the continent, but indi- 


cated strongly no such _ licenses 
would be issued in the immediate 
future. 


“The evidence shows,” says the re- 
port, “that while rural listeners un- 
doubtedly would be benefited by hav- 
ing broadcast service with sufficient 
signal intensity to override atmos- 
pheric noises so irritating in many 
instances at the present time to these 
listeners, and that while daytime 
service to these listeners would be 
considerably improved, there is a 
question whether the smaller commu- 
nities might. in the long run, lose 
their media for local self expression 


effect of super high power.” 

On the subject of newspaper own- 
ership of radio stations, the report 
said: 

No Decision Basis 

“No evidence was presented at the 
hearings on which any conclusions 
could be based to formulate a policy 
which would pertain to the interrela- 
tionship of broadcasting and news- 


ipaper publication. However, it is the 
| considered judgment of the engineer- 
ing department that the American 
|public is not only entitled to but de- 
|Sires radio service, and problems 
jsuch as the effect of radio on other 
{media of communication are inciden- 
ital, and while they may be of the 


highest importance they are suscep- | 


by radio by reason of the economic 


tible of logical solution in the course 
of natural progress. The adoption of 
any rule-of-thumb on a subject such 
as this would run the hazard of 
working an injury to the service re-. 
ceived or entitled to be received by 
the public.” 

Pointing out that the question is 
complex and no study has been made 
on which to base a decision the re. 
port again leaves an open door with 
this conclusion: 

“Eventually a choice may have to 
be made between permitting or pre. 
venting other media such as the 
press an opportunity to supplement 
their older facilities with the newe, 
invention of radio.” 


Advertisers’ Joint Responsibility 


Outlining the proposed new study 
of broadcasting revenue, the report 
goes into detail on the mutual re- 
sponsibilities of advertiser and 
broadcaster. 

“While it is a fact that the adver- 
tisers render the vast majority of 
financial support to radio broad- 
casting stations,” says the report, 
“it is also a fact that broadcast sta- 
tion licensees have the responsibility 
of rendering a service which is ac- 
ceptable to the public. In other 
words broadcasting stations are not 
licensed by the United States gov- 
ernment for the sole benefit of ad- 
vertisers and if the latter are to se- 
cure the best return for their use 
of radio it would appear essential 
that they as well as the station li- 
censees recognize the advantages of 
the good will of the public in sus- 
taining interest in radio.” 

The report, in effect, holds that 
good broadcasting automatically pays 
out in listener interest and hence 
advertising value, and that poor 
broadcasting brings its own demise. 


Share First Honors in 


Use of Transcriptions 


Drugs and toilet goods products 
shared first honors with foods and 
beverages in the use of World Broad- 
casting System’s transcription facili- 
ties during 1937, Neil Cotterhill, vice- 
president, reported last week. 
Twenty-six campaigns were run in 
each of the two classifications, an 
increase of two for toilet goods and 
drugs and a rise of five for foods 
and beverages. 

A total of 120 separate campaigns 
for advertisers in 14 different classi- 
fications used World facilities during 
the year, representing a rise of 
almost 17 per cent over 1936. The 
campaigns involved 32,819 station 
hours, an increase of 33 per cent over 
the total for 1936. 


“National Home Monthly” 


Names 6 Representatives 

National Home Monthly, Winnipeg. 
has announced the following na- 
tional advertising representation: 

Edward S. Townsend Company. 
San Francisco; The Clougher Cor- 
poration, London, England; Lloyd 
H. Kenney, Montreal, and Sidney A. 
Saunders, covering Ontario, Mid- 
West and Eastern United States: 
Frank Belway, Ontario and Detroit. 
and Wilfrid C. Stovel, advertising 
manager, establishing offices in 315 
Harbour Commission bldg., Toronto. 


= 


Rumford Baking Powder 
wanted to cover the South. 


, 


This is a good market, but 
hard to reach. Criterion 
reached it for Rumford. 


LJ 


Criterion goes where no 
other medium can penetrate. 
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onto That tag has been placed on Oklahoma and the Southwest by Babson, 

: Brookmire, Forbes, Standard Statistics and other leading authorities. The 

reason ... to quote Brookmire ... “the outlook for agricultural income eo 
in this section may Tup last year’s record by 40% in the first six months 
of 1938.” 
— 
at When farm income advances in the Oklahoma-North Texas area sales 
. charts likewise turn sharply upward. The degree of up-turmn can be largely 
controlled by the sales and advertising effort put forth in this section. ; 
__ 
Turn on the power in 1938 with a carefully planned advertising campaign 

“ in The Farmer-Stockman ... delivering more than 200,000 circulation twice 

e. 


each month into the brightest sales spot in the country. 


The FARMER-STOCKMAN 
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Senator Tydings 


Explains Law 
Before Canners 


Chicago, Jan. 26.— The appear- 
ance of Millard E. Tydings, United 
States senator from Maryland, on the 
program of the National Canners As- 
sociation this week excited some com- 
ment, suggesting growing prejudice 
against the price maintenance bill 
which he sponsored. Senator Tyd- 
ings, who gave the canners a warm 
defense of the measure, told ADVER- 
visting AcE, however, that the Tyd- 
ings-Miller bill is working well in ac- 
tual practice, and that opposition is 
waning. 

English Like It 


Taking his text from what appears 
to be general sentiment at Washing- 
ton, Senator Tydings emphasized the 
need of a price maintenance law to 
unhorse monopolists. Price-cutting 
has ever been the chief weapon of 
those seeking to drive weak competi- 
tors from any given field, he asserted, 
quoting several distinguished justices 
of the United States Supreme Court 
to that effect. 

Price maintenance is an old story 
in England, he said, and both busi- 


Would Ban Use of | 
Lincoln’s Pictures | 
Boston, Jan. 26.—Now they 
won’t be able to use any por- 
trait of Abraham Lincoln for 
advertising or commercial pur- | 
poses in Massachusetts if a bill, 
filed this week in the state leg- 
islature, goes through. Viola- 
tion of the act calls for a fine 
of not more than $100 or im- 
prisonment for not more than 
one year or both. No provision 
is made for “interstate” copy 
carrying the President Lincoln 
likeness. 


- 


ness and the public have accepted it 
as a beneficent measure. He empha- 
sized that the price maintenance law 
of this country is vertical in opera- 
tion, and that agreements between 
competitors are no more legal than 
they ever were. 

Senator Tydings traced the busi- 
ness growth of the United States, 
holding up the development of pack- 
aged and trade-marked goods as a 
boon which insures known quantity 
and quality to the public. Adoption 
of a price maintenance law, he said, 
is a continuation of the trend toward 
higher standards of business. 


ADVERTISING AGE 


BUSINESS WILL 
END RECESSION 
IF GIVEN CHANCE 


Punch Drunk Now, Economist 
Tells Ganners 


Chicago, Jan. 24.—A terrific excori- 
ation of the policies of the adminis- 
tration at Washington, particularly 
its alleged vacillating attitude toward 
business, brought this afternoon’s 
session of the National Canners Asso- 
ciation to an uproarious close as the 
convention tendered a spontaneous 
ovation to Neil Carothers, director of 
the College of Business Administra- 
tion, Lehigh University, Bethlehem, 
Pa. 

The address of Dr. Carothers, a 
Tennessean, followed one in an alto- 
gether different tenor from another 
native of that state, Sam P. Whit- 
aker, an assistant attorney general 
of the United States, who, with or 
without orders from superiors, held 


IN THE 


Sou 


THs 


In THE Nation -- 4th 


With the largest volume of commercial adver- 
tising in 1937 it has ever carried as a monthly, 


Progressive Farmer continued 


its long-time ad- 


vertising leadership of the Southern farm paper 
field and ranked fourth among all national and 
sectional farm monthlies in commercial linage 


carried in 1937. 


And Progressive Farmer led 


sectional farm monthlies in commercial linage 
gained in the four-year period of 1934-37, its 


gain being— 


In Volume 


In Percentage 


That Progressive Farmer is accepted 
by advertisers and agencies 
as the South's leading farm-and- 
home magazine is shown by the fact 
that in 1937 its advertising revenue 


of more than a million dollars 
from _all-edition 
ceeded that of the second 
by 62%. 


“IN THE RURAL SOUTH, 
IT’S PROGRESSIVE FARMER” 


134,000 lines 
142 percent 


advertising) 


190,284 


all national and 


161,994 


(79%, 


ex- 


paper 


227,900 


AVERAGE 
5 EDITIONS 


211,461 


183,823 
ALL-EDITION 
LINAGE 


Progressive Farmer 


Southern Ruralist 


BIRMINGHAM 


NEW YORK 


RALEIGH 


250 Park Avenue 


MEMPHIS DALLAS 


Daily News Bldg. 
CHICAGO 


TALK OVER THAT BIGGER BORDEN BUDGET 


Discussing plans for application of increased New England advertising at a 
meeting in Boston are John F. Egan (bottom, left), Borden Company New 


England sales manager; E. B. Smallwood, 


Eastern division manager; R. C. Borden, 


sales promotion director; George William Bentley, Jr. (standing, left), New 
England Borden products broker, and A. H. Ramsdell, assistant to the executive 
vice-president. 


out the olive branch to big business 
as represented by the canners, and 
assured them that there is no basis 
for the oft repeated declaration that 
the administration is hostile to in- 
dustry. 


Objectives Are Defended 


Mr. Whitaker, who rose from a sick 
bed to journey to Chicago for the 
canners’ convention, said that no one 
would contend that the administra- 
tion has made no mistakes, but that 
its objectives have always been to 
bring prosperity to all segments of 
the population, without prejudice to 
any. 

Mr. Whitaker used the word “revo- 
lution” frequently during his dis- 
course, asserting that even such an 
illustrious student of history as 
Woodrow Wilson thought he saw 
something like this on the horizon as 
far back as 1922. 

In contrast with this viewpoint, 
the economist from Lehigh offered a 
program for the government to fol- 
low if it “really desires to help busi- 
ness,” but said that what the govern- 
ment does not do is more important 
than any action it can take. If it will 
declare a moratorium on further leg- 
islation, business will pull the coun- 
try out of the mire in short order, he 
asserted. 

Speaking smilingly and without 
any trace of rancor, the debonair 
young educator said that economic 
law is stronger than legislative law, 
and that if the present administra- 
tion were to adopt a policy toward 
business which would endure as long 
as a week, the results would probably 
be astonishing. He likened business 
at present to the punch-drunk fighter 
who went down for good after rising 
six times. A kindly reporter wrote 
that the defeated boxer had done 
pretty well, failing only once in seven 
attempts. 

In spite of his stinging attack on 
government policies, Dr. Carothers 
said that it had merely contributed to 
the present set-back, and that busi- 
ness itself is more guilty than any 
other person or thing. 

The recession, which he views 
merely as an incident in the long 
struggle back to normal, was caused 
by the fact that prices rose too rap- 
idly, that too many manufacturers 
made a rush for raw materials, that 
inventories were built up too high, 
and that there was too much instal- 
ment selling, he said. 

The government contributed, he 
said, through debt and taxation, from 
neither of which is any relief in 
sight; by unwise tax laws and by 
unwise labor laws, which have re- 
sulted in the most serious internecine 
warfare between employers and labor 
in the history of the United States. 

“All of this was too much to be 
borne by business,” he said. 

While suggesting that complete 
desuetude is better than new laws, 
Dr. Carothers said that if the govern- 
ment really wants to remedy the sit- 
uation, it should re-establish a sound 
currency and assist other nations to 
do so through a return to the gold 
standard; pledge itself to balance the 
budget, not by new taxes, but by re- 
ducing expenditures; repeal the un- 
distributed profits tax; repeal the 
Wagner labor act, substituting a rea- 
sonable law which gives individual 
union members complete freedom of 


action, while holding the unions to 
responsibility for their acts; elimi- 
nate cash subsidies to anybody and 
everybody; desist from public works 
until experts have ruled that they are 
helpful to the entire country; and, 
above all, cease attacks on business, 
while taking steps to regulate exces- 
sive powers held by any group. 

The preceding speaker listed some 
of the admitted achievements of the 
administration, such as creation of 
the Securities Exchange Commission, 
as well as some less lasting ones, as- 
serting that the sole desire of the ad- 
ministration has been to bring some 
measure of hope and happiness to all, 
that its proper task is to help the 
weak, and denying that it has ever 
knowingly stirred up class hatreds. 

What has happened in other coun- 
tries can happen here, said the De- 
partment of Justice official, quoting 
from “The Road Away from Revolu- 
tion,” penned by Woodrow Wilson in 
1922: 

“Civilization cannot survive ma- 
terially unless it be redeemed spirit- 
ually.” 

A shocking inequality exists be- 
tween classes in the United States, 
Mr. Whitaker asserted, quoting one 
authority as saying that 36,000 fami- 
lies have an income as great as an- 
other 11,000,000. Monopoly is the an- 
tithesis of democracy, he continued. 
This condition is growing even more 
aggravated and must be curbed. 


Haskelite to Evans 


Evans Associates, Inc., Chicago, 
has been appointed to direct adver- 
tising of Haskelite Mfg. Corporation, 
Chicago, manufacturer of metal 
faced plywood, Phemaloid, aircraft 
construction materials and Plymetal. 
Business papers, magazines and di- 
rect mail will be used. 


Carey Promoted 

John T. Carey, a member of the 
sales staff for the past three years, 
has been appointed sales manager for 
Station WIND, Chicago. Previous to 
his association with the station, Mr. 
Carey spent. eight years with the 
Dade B. Epstein Advertising Agency, 
Chicago. 


GREEN 


Go ahead—the sales traffic 
light is green in the Macon 
territory ...a busy, rapidly 
developing region so favored 
in resources, so diverse in 
activities, as to be excep- 
tional. Be smart ... cash 
in now in this rich, inviting 
able-and-willing-to-buy mar- 
ket through the effective, in- 
fluential 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 


THE BRANHAM COMPANY 
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If the advertising dollar were 
human, it would probably be pick- 


eting THIS WEEK Magazine. 


For we've devised a stretch-out- 
speed-up-overtime system that’s 
wearing out poor Buck ... We’ve 
shown the advertiser how to make 


each dollar “‘sell BOTH sides of 


the counter.” 


And more and more advertising 


dollars are feeling it. 1,229,043 of 


YK 


“THIS 


WIE EE K —-——- 


S UNFAIR 


f. 
iP i 

tf hs a 
g f ce 


"em in 1935. 2,275,961 in 1936. 
3,446,214 in 1937. 


If you feel, as we do, that every 
dollar should roll up its sleeves and 
go to work today, try THIS WEEK. 
You'll have a magazine campaign 
that sells more than 5,300,000 fam- 
ilies, coast to coast— yet has the 
local sales influence of twenty-four 
great metropolitan newspapers that 


your best dealers swear by. 


AGALINE 
m power 


THI S WEEK sells BOTH sides of the unter | 
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—Houston Chronicle. 


"Smart guy, that Joe.” 


What's a Good Advertisement? 


Immediate sales checks of indi- 
vidual advertisements are available 
in some cases, but not in a sufficient 
number to satisfy the desire of ad- 
vertisers to measure the effective- 
ness of their copy. Hence there are 
innumerable occasions, official and 
unofficial, when judgment is passed 
on single advertisements and entire 
campaigns. 

Professional workers in advertis- 
ing sometimes complain that outside 
criticism of copy is poorly based 
when it is limited merely to an ex- 
amination of the advertisement with 
no information as to objectives or 
results. They feel that it is unjust 
to try to rank individual ads on the 
basis of their ultimate value when 
there is no understanding of what 
the advertiser has had in mind as 
the objective of his advertising. 

This is of course true in large 
measure, and it explains why, in 
most competitions in which awards 
are made, one of the requirements 
is a statement of intended and actual 
accomplishment, as far as the adver- 
tiser has been able to determine re- 
sults. Since most campaigns are defi- 
nitely planned and are intended to 
accomplish certain specific objectives, 
this is a fair requirement as to a 
preliminary of judgment. 

On the other hand, we believe that 
critical analysis of advertising, with 
or without such guides to effective- 
ness, is worth while, provided the 
verdict is based on the careful appli- 


cation of advertising fundamentals 
to individual advertisements. Cer- 
tainly it is possible to rate adver- 
tisements on the basis of their at- 
tractiveness and readability, on the 
character of the copy and on the 
soundness of the reasoning exhibited 
in the presentation of the sales mes- 
sage. 

The widespread study of reader re- 
actions which is now available to na- 
tional advertisers has indicated a 
great variation in the effectiveness of 


individual advertisements—even ads 
which are part of the same cam- 
paign. These’ studies demonstrate 


that in advance of publication it is 
not always possible to say that an 
advertisement is as good as or better 
than another—although after the re- 
sults are checked, it is usually pos- 
sible to find a logical explanation for 
variations. 

Copy testing has proved its value, 
and is so generally applied that there 
is no argument as to its desirability 
when time and other factors permit 
its application. But the sound pro- 
fessional sudgment of qualified crit- 
ics, experienced in the use of adver- 
tising, has advantages which should 
not be minimized, even though it 
should never be regarded as final. 

After all, a good advertisement is 
the one which gives the advertiser 
the results he is looking for—pro- 
vided he is able to measure them. 
That, too. is possible only in a rela- 
tive and not in an absolute sense. 


Effective Price Competition 


There seems to be a disposition on 
the part of some critics of business, 
both political and non-political, to 
assume that prices are not the result 
of effective competition, but are arbi- 
trarily established through 
form of agreement on the part of 
manufacturers and distributors. The 
decision in the oil cases at Madison 
indicates the administration and the 
judicial point of view. 

Most industries, regardless of NRA 
experience, are organized competi- 
tively. Even big businesses, with 
dominant positions from the stand- 
point of production and distribution 
facilities, are seldom in a position to 
determine prices for the field as a 
whole. Competition for public favor 


some 


in the automobile field for example, 
is constantly in evidence, as every 
owner of a used car looking for an 
advantageous trade is fully aware. 

It should be remembered, too, that 
if competition is not really effective 
within the industry, it is sure to be 
effective from without. No industry 
has a monopoly on the business it re- 
ceives from the public. Other sources 
of supply for similar or substitute 
products are ultimately available. 

From the standpoint of industry 
preservation, as well as the public 
interest, effective competition in de- 
sign, service and price is necessary. 
Without it the industry simply sets 
the stage for other producers to take 
command of the situation. 


 $Ad-libbing 


Man Wanted! 


Mostly, our inability to keep away 
from the newspaper classified pages 
results in nothing more than an ach- 
ing head and bleary eyes, but occa- 
sionally our eternal vigilance is re- 
warded with something out of the 
ordinary. Thus, our unending search 
was justified last week when we 
found this in the help wanted col- 
umns: 

$1,000 REWARD 

Wanted: The best executive and 
sales director available in the United 
States for the paper industry. Must 
have strong personal sales ability. 
Good salary and income commensurate 
with results. An old and strong con- 
cern offers this opportunity. 

One Thousand Dollars will be paid 
to the person (including the appli- 
cant himself) first giving this infor- 
mation leading to and resulting in 
employment of such executive and 
sales manager. 

Note: The last time we quoted a 
help wanted ad here, three of our 
readers got the idea that we were 
looking for a man, and sent their ap- 
plications in post-haste. Therefore, 
let it be clearly understood that this 
column is not looking for a sales man- 
ager, and certainly is not offering a 
thousand dollar reward for anyone or 
anything. 


The Outside View 


It won’t hurt advertising’ men to 
swallow a slightly bitter pill once in 
a while. Here’s one from the Jan. 20 
issue of the St. Louis Better Business 
Bureau’s bulletin: 

“Today, with the rapidly growing 
consumer movement, it is customary 
for the advertising man, in his alarm, 
to decry the attacks on advertising 
and to bemoan the fact that advertis- 
ing has been lax in pointing out the 
good things it is doing. How he loves 
to tell you that it is only a small frac- 
tion of all advertisers who do the 
‘dirty work’ and how much good 
news there is about advertising that 
might be told to offset the bad! 
Frankly, what’s the use? All the 
tales of merit will not erase the 
memory of the bad. What is needed 
is not a lot of public praise of adver- 
tising (which usually is in the form 
of speeches before business groups or 
articles in trade papers—neither of 
which reach many consumers) but 
rather militant action on the part of 
advertisers and advertising men. Let 
them exert their energies on erasing 
from the picture those who refuse to 
use advertising as it should be used. 
The advertising man who defends 
bad copy because he wants the busi- 
ness, the agency that prepares ques- 
tionable copy and the medium that 
knowingly continues to accept such 


copy, all should be held in scorn by 
those who truly are concerned about 
the present day reputation of adver- 
tising. Advertising men _ should 
openly condemn and act rather than 
be content with ineffective counter 
propaganda that merely extols the 
virtues of the major portion of ad- 
vertising.” 


Reason Why 

From which we proceed without 
shifting gears to the following sig- 
nificant item clipped from an impor- 
tant college town newspaper: 

“College boy friends advise us that 
the cheapest and least known razor 
blades are the best. According to 
their theory, makers of the higher 
priced, better advertised brands pro- 
vide a careful and expert inspection 
of their product which promptly con- 
demns any blade which is good for 
more than one or two shaves. But 
the more obscure manufacturers are 
careless with their inspection, with 
the result that a good blade occasion- 
ally gets into the package and the 
purchaser has something he can 
shave with for a week or more.” 

And while you’re laughing heartily 
at that one, take just a little time off 
to consider its implications. 


Jottings 

Early in November the Des Moines 
Register ran an effective advertise- 
ment in the trade press showing an 
aerial view of a lot of homes, every 
second one tagged as a reader of the 
Sunday edition. Imagine our sur- 
prise at finding this “invisible tag” 
illustration working hard in the cur- 
rent “Nu-Enamel Nus,” this time 
with the revealing news that “every 
fourth home in your territory is a 
house paint prospect.” Now, if some 
one can use the same illustration to 
prove that four out of five homes 
need washing machines, we’ll know 
that mathematics has no terrors for 
the copywriter. . 

Information we've just acquired: 
Wrigley is aiming at elimination of 
the last effective argument against 
gum chewing by printing the legend, 
“Use this wrapper to dispose of gum,” 
on the wrapper in which said gum is 
wrapped. Beech-Nut is more explicit. 
Its wrapper says, “For convenience, 
save this wrapper and dispose of your 
gum in it after use.” . . Of all peo- 
ple over the age of 17, 76 per cent 
have bad breath, for which precise 
addition to the statistics on halitosis 
Colgate dental cream deserves a 
great big smile. . . “Don’t be penny- 
wise and aspirin foolish” is St. Jo- 
seph aspirin’s latest rendition of the 
old aphorism. . 


—— 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1291. 
High. 
This eight-page leaflet, issued by 
Marine Engineering and Shipping Re. 
view, Summarizes the marked expan- 
sion of ship building in this country, 
giving detailed statistics of the 1937 
output, the volume now in the yards 
and the prospects for 1938. A chart 
showing the trend of shipbuilding 
since 1927 is included. 


No. 1292. Oklahoma . . Brightest 
Sales Spot in the Land. 

Expressions of opinion from au- 
thoritative sources, on 1938 prospects 
for the Southwest, highlight this 
brochure issued by The Daily Okla- 
homan, Oklahoma City Times, The 
Farmer Stackman and Radio Station 
WKY. Facts about these media and 
their coverage of the market are 
given. 


Shipbuilding Reaches New 


No. 1293. Selective Broadcasting. 


World Broadcasting System has is- 
sued this booklet, which gives some 
interesting information about tran- 
scription broadcasting as a sales tool, 
and outlines the story of its success- 
ful use by a number of well known 
advertisers. 


No. 1283. Influence. 


In this brochure, Mill & Factory de- 
scribes the course it charted when 
American industry and its labor prob- 
lems became spotlighted news, and 
outlines its coverage of some of the 
outstanding industrial events. Repre- 
sentative comments on the publica- 
tion’s editorial policies are included, 
with a reader survey, and a list of 
1937 advertisers. 


No. 1284. A Study of the Buying 
Power of City Clubs and Country 
Clubs. 


This study, issued by Club Manage- 
ment, provides a buying power esti- 
mate based on the 2,070 city clubs 
and 4,000 country clubs in the United 
States which are classified as having 
full club facilities. Club membership 
by years, incomes, budgets, purchases, 
and 1938 remodeling plans are cov- 
ered. 


No. 1285. Contests for Children. 


True Story Magazine has issued 
this short treatise on the experiences 
of an organization which has run 
2,000 contests for children, with con- 
clusions on youngsters’ preferences 
in prizes. 


No. 1272. The Golf Market. 


A breakdown of the 5,196 golf 
courses of the country is contained 
in this brochure issued by Golfing 
and Golfdom, with details of prod- 
ucts ‘bought by clubs for members’ 
needs, and a picture of the club mem 
ber, his occupation and buying abil: 
ity. Coverage of the market and the 
service for advertisers offered by 
these publications are discussed i 
detail. 


No. 1288. Thar’s Gold in Them Thar 
Towns. 

This small book, one of Grit’ 
series written in conversational style. 
brings out facts about the buying 
power of the small town market and 
the publication’s coverage of this 
scene. 


No. 1276. Revealing the Vast Cant 
dian Home Journal Market. 


Canadian Home Journal has issued 
this survey which provides a picture 
of its readers, their purchasing powe™ 
living conditions, interest in hom? 
improvement, and other features. 
interesting point is the story of t* 
publication’s Reader Advisory Boat? 
—how it was set up, its purpos 
and how it functioned in the prepa" 


tion of this study. 
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FARM JOURNAL’TOPS angry farmers together at San Jose, California .. . 
Journal thousands of other farmers took up the fight. It was 
In January Farm P 2 
: he field in number the first real show-down between the farmer and or- 
led the - ages. ganized labor. 
of advertising P 
—_— Journal’s Within a few days . . . thanks to Farm Journal’s 4-Day 
This is Fa am month Writer-to-Reader service ... farmers everywhere were 
29th consec 


of advertising gain. 


And the big February 
issue shows © 
20% over January: 


Union butchers in San Francisco refused to 
handle turkeys that lacked a union stamp. To you that 
may mean little or nothing. But it brought a thousand 


reading how they could protect themselves against 
unjust union demands affecting their interests. 


The rural significance of the news. That sums up the 
difference in Farm Journal’s new editorial approach. 
It has brought amazing response from rural America 
... circulation has leaped to over 1,350,000 and goes 
up with each succeeding issue .. . the kind of cireu- 
lation that produces results for advertisers. | 


FARM JOURNAL 


“THE RURAL SIGNIFICANCE OF THE NEWS” 


gain of 
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ee, 


Form Advertising Club 


in Santa Barbara, Cal. 


An advertising club has been or- 
ganized in Santa Barbara, Cal., with 
33 charter members and has applied 
for membership in the Pacific Adver- 


tising Clubs Association. 


Frank V. Webb, Jr., Santa Barbara 
News Press, has been elected presi- 


dent. 
ings, vice-president, 
Spitz, treasurer. 


Other officers are Don Hast- 
and Milton F. 


Agency for Muralite 


M. Ewing Fox Company, New York, 


has appointed 


Redfield-Johnstone, 


Inc., New York, to direct advertising 


of Muralite, 
paints. 
ness papers will be used. 
Black is account executive. 


Raymura and 
Magazines, radio and busi- 


other 


Leonard 


jthe Capitol situation. Karl F. Mayer, 


CANNERS SEEK 
AMENDMENT TO 
LEA'S. MEASURE 


Chicago, Jan. 26.—Emphasizing the 
strong Washington flavor given to 
the 3lst annual convention of the Na- 
tional Canners Association which 
opened at the Stevens Hotel this 
week, H. Thomas Austern, one of the 
organization’s legal representatives, 
brought the members up-to-date on 


rels. 


Buffalo's harbor, greatest inland 
terminal for Great Lakes shipping. Value of com- 
merce exceeds $500,000,000 yearly, includes every- 
thing from dog biscuits to automobiles. 


Grain is big factor in Buffalo's shipping. Buffalo led 
world in 1937, handling more than 16,000,000 bar- 
Most of this is used in cereals, feeds and flour 


milled in city's flour mills. 


a oad 


Over 15,000 workmen, 


earning more than. $17,- 
000,000 yearly, are employed along the waterfront 
handling freight, provisions, making ship repairs. 
Re-fitting vessels is big business in winter, totals more 


than $13,000,000 annually. 


port in world is 


Busy workmen, big payrolls mean thriving businesses. | 
Barometer of Buffalo business is Buffalo Evening News | 
carrying 12,949,546 lines of advertising in 1937. 


8 out of 10 Buffalo families read the NEWS! | 


London Papers Bar 
Doctor’s Warning 


London, Jan. 20—In the 
midst of a government-spon- 
sored campaign to increase 
milk consumption, a full-page 

| advertisement was used by the 
| British Medical Association this 
week to warn the public that 
| unpasteurized milk is unsafe. 
The advertisement, first of a 
| series, appeared in Time and 
| Tide, independent weekly. All 
| Other London newspapers re- 
fused to accept it, pending a 
ruling by the Newspaper Pro- 
| prietors Association. 


of Kuner-Empson Company, Brighton, 
Col., was elected president of the as- 
sociation, succeeding Ralph O. Du- 
lany. 

H. F. Krimendahl, Celina, O., and 
F. Hall Wrightson, Easton, Md., dis- 
cussed strengthening of sales con- 
tracts, necessitated by the bear mar- 
ket of 1937, which saw many buyers 
endeavor to repndiate their orders 
during the summer. Canners con- 
tributed one-half cent per case to for- 
mation and maintenance of the Con- 
tract Enforcement League. 


Want Court Clause 


The Lea bill, recently passed by the 
House, broadens the powers of the 
Federal Trade Commission to a not- 
able degree, the attorney said, since 
it relieves the FTC from the necessity 
of proving damage to a competitor 
from unfair advertising, as hitherto. 
The Lea bill, from the canners’ view- 
point, is defective in that it fails to 
provide for adequate court review of 
FTC rulings, he said. This deficiency 
will probably be repaired, however. 

Discussing the Pennsylvania label 
law of 1937, he told canners not to 
get interpretations direct from offi- 
cials of that state without consulting 
the National Canners Association, 
since such informal correspondence 
often helps give informal rulings the 
effect of law and also stimulates adop- 
tion of similar legislation by other 
states. 

The Biddle suit, in which the FTC 
held that brokerage cannot be earned 
by an organization representing the 
buyer, has been appealed to the 
courts, Mr. Austern said. The Kraft- 
Phenix case, he said, indicates that 
reasonable quantity discounts are le- 
gal under the law, and also that the 
FTC will insist on some direct effect 
on competition before it finds any 
company guilty of breaking the law. 

The FTC, he said, has procured an 
appropriation of $200,000 for enforce- 
ment of the Robinson-Patman act, 
this sum being in addition to the 
regular appropriation. 


To Simons-Michelson 


The Simons-Michelson Company, 
Detroit, has been appointed to handle 
the advertising of Hampden Specialty 
Products, Inec., Easthampton, Mass., 
manufacturer of chrome, tubular and 
metal furniture; Micro-Lite Company, 
Inc., New York, flashlights, and 
Enduro-Tex Company, Inec., New 
York, manufacturer of Seal Sac. 


Plan Leboter Campaign 


Plans for a test advertising and 
merchandising campaign on Maine 
lobsters in several key markets have 
been set up by a group of lobster 
dealers and officials of the Maine De- 
velopment Commission. The lobsters 
will be identified with the official blue, 
white and red state products trade- 
mark and sent into the markets to 
weigh consumer reaction. ° 


Silk Guild Winners 
Richard Wallace, display director 
of B. Altman & Co., New York, was 


|| awarded first prize in the annual Silk 


Parade window display contest spon- 
sored by the International Silk Guild. 
Everett W. Quintrell, of Elder & 
Johnston, Dayton, O.. won second 
prize and D. T. O’Clare, Lord & Tay- 
lor, New York, was third. 


Issues Special Number 


Radio Retailing, McGraw-Hill pub- 
lication, will publish a special auto 
radio issue in February. In the last 
five years, the auto radio industry 
has sold over 5,000,000 units valued 
at $233,115.000, and 1,353,000 units at 
$52,767,000 in 1937 alone, according 
to the publication. 


If the railroads succeed in getting 
approval for a 15 per cent increase 
in freight rates, a proposal which is 
now before the Interstate Commerce 
Commission, the result will be a 
tribute to the 
improved _ rela- 
tions established 
by the carriers 
with business 
men and the pub- 
lic generally. 

One of the 


leaders in the 
new thought 
which has _ per- 


meated railroad 
management in 
recent years is 
Lawrence A. 
Downs, presi- 
dent of the Illinois Central Railway, 
whose cheerful advertising has made 
friends of I. C. communities up and 
down the line from Chicago to New 
Orleans. 

“I know that our advertising has 
benefited us tremendously,” said Mr. 
Downs the other day. “Everywhere I 
go I hear comments about it. Peo- 
ple know that we are anxious to 
serve them and to have them under- 
stand the problems of the railroads, 
and they are with us. I am confi- 
dent that our advertising and that 
of other railroads has improved our 
public relations immeasurably.” 

Mr. Downs, a veteran railroader, is 
himself a friendly and positive char- 
acter whose ideas are reflected in 
the copy which is signed with his 
name. While the material is pre- 
pared by a well-organized staff, Mr. 
Downs discusses it in detail before 
publication, and makes sure that the 
advertisements represent the man- 
agement viewpoint accurately. 

With so many criticisms directed 
at big business enterprises these 
days, Mr. Downs’ policy of signing 
all I. C. advertisements personally 
is particularly sound. Responsible 
heads of business must be more ar- 
ticulate if their points of view are 
to be understood and accepted. They 
cannot speak as impersonal corpora- 
tions if they want to humanize their 
relations with their customers and 
the public. 

Furthermore, the reader of an IIli- 
nois Central advertisement, noting 
the signature of its president, real- 
izes that it is a definite commitment 
of management, if a matter of pol- 
icy is involved, and not merely an 
“ad.” Every employe of the road 
likewise realizes that the big boss in 
person is speaking for him and the 
rest of the organization, and listens 
with more than ordinary attention. 

The Illinois Central advertising ap- 
pears regularly in 500 newspapers in 
cities served by the road, and hence 
is one of the largest campaigns spon- 
sored by any railway. It is also the 
oldest continuous effort in the field, 
as it has been running without inter- 
ruption since 1920, when it was ini- 


L. A. Downs 


ham, then president of the road. 


need of presenting their story to the 
public. The current advertising of 
the Association of American Rail- 
roads shows that. While it was not 
sO many years ago that some rail- 
roads seemed uninterested in devel- 
oping favorable public opinion, times 
have changed, anc the railroad ex- 
ecutive who is not convinced today 
of the value of advertising is the ex- 
ception. 

Mr. Downs has some inieresting 
ideas about the reasons for the spec- 
tacular progress now being made by 
the railroads in their equipment and 
service, as reflected in the adoption 
of stream-lined trains, air condition- 
ing, fast freight service, etc. They 
are especially interesting in view of 
the suggestions frequently presented 
in favor of consolidations and elim- 
ination of all duplications in serv- 
ice. 

“Don’t forget,” he says, “that the 
railroads are active competitors for 
the available business. Like other 
| businesses, they respond to the spur 
|of competition. If you go too far in 
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L. A. Downs Explains Success of Illinois Central System's 
Advertising Policy 
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tiated by the late Charles H. Mark- 


Most railroad presidents realize the | 


the direction of eliminating the com- 
petitive element, you may likewise 
eliminate progress.” 

The Illinois Central head is not 
only a proponent of public relations 
work through advertising, but prac- 
tices it personally. He is in demand 
as a speaker, and takes advantage 
of opportunities to explain what the 
Illinois Central and other roads are 
doing to improve railway service, 
His door is seldom closed to news- 
paper reporters and other representa- 
tives of the press who want to know 
what it’s all about in the railway 
field. 

Maybe his kind of thinking and 
activity—so sharply in contrast with 
typical railway policies of a genera- 
tion ago—explains why the public in 
general is approving rather than op- 
posing a substantial increase in 
freight rates, taking a broad view 
of the economic problem rather than 
consulting only immediate self-inter- 
est. 

The Interstate Commerce Commis- 
sion will make the decision on that 
subject, but you may be sure that it 
will reflect public opinion. 


Allis-Chalmers Splits 


Publicity in 2 Groups 
The publicity department for power, 
electrical and industrial machinery 
has been divided into two sections by 
Allis-Chalmers Mfg. Company, Mil- 
waukee, Wis. 

George Callos has been appointed 
assistant manager in charge of sales 
promotion including advertising, bul- 
letins, exhibitions and house organs. 
A. K. Birch has been named assist- 
ant manager in charge of market an- 
alysis, sales organization service, 
which includes price books, data and 
sales information, and distribution of 
literature. 


Hankins to Arbee 


The Hankins Container Company, 
Cleveland, manufacturer of deluxe, 
corrugated containers, has appointed 
Arbee Agency, Inc., Cleveland, to 
handle its advertising of improved 
containers for farm products. The 
line includes boxes, crates and bas- 
kets for vegetables, fruits and pro- 
duce with individualized marking. 
Farm papers and direct mail will be 
used. 


Hotel Advances Davis 


Randall Davis, formerly advertis- 
ing and sales manager of Gibson Ho- 
tel, Cincinnati, has been named exec- 
utive assistant manager. George 
Jeneson has been appointed advertis- 
ing and sales manager and will also 
handle publicity. Herbert Gay Gib- 
son has resigned as publicity man- 
ager to join Franklin Institute, 
Philadelphia. 


Allen to Kit-Kraft 


Robert E. Allen, formerly with the 
Chicago Herald & Examiner and Op- 
portunity Magazine, has been ap- 
pointed advertising and sales promo- 
tion manager of Kit-Kraft, Inc., Chi- 
cago, creative and educational arts 
and crafts. 
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WFBR RESOLVES 


“... to give our 
advertisers even 
better cooperation 
than ever before” 
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combine to spread this income over the whole 
population the whole year round. 


Stop thinking of 
w the Nashville as merely a city of 


Here is the cultural center of the South with 38 
nap colleges, preparatory schools and universities. 
ae Here is the live stock, dairy and dark tobacco 
_ 153, 566 P cop le center of the South. Here is a manufacturing 

: center with a product range from shoes to cello- 
phane. Here is a market that ranks first in 


L, is the focal point of the most perfectly Tennessee, third in the entire South, in per 


pur 


balanced year-around market in America. 


A market inhabited by 863,215 people with a 
spendable income of $273,458,000 or more a year 
—A market in which industry and agriculture 


| 


capita retail sales. 


Complete twenty-four hour coverage of this 
balanced twelve-months market costs you only 
27c per line. 
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REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


° nde Lng . he 4 : sak Pot ea age no) Sat en i ent a A ahaa at oan ls” tate Fide =) GET a iat a Boo Tug wane sot oe = os MI Sie a al 08 ee I ee a ee) Loe pet 4 a z= 
: / / : : ; 4 £ Priest ies os sot: eas z 
F ‘ “Se 
. . on ee 
ae: je 
a 
: ng ae 
ee 0 ama teat ea 
SP Wg Sis ES a: 
5 AT SCR 1 i 
“ er. . EN RRR i 
fe ing ty , ee: a —_— nace ieeeae  emeeeiecedl 7 
. tk a ee : % 4 2 . 
7 . % « be eet a ene sitie 3, z a 7 = meee eee . > - 
* * s ‘ = aes - # ee 3 Sige wats c= ct WME ee nj are ht ie Me wag een . 
a - oa $ oh > 4 2 eee ais ae Pe ae * . 
. * a) 
x ‘> : ‘ ® > p , re ‘he d 
~ * ; * s es ; + ty : 3 . beats 
Pa “8 ‘ ie abi % * ‘ ‘ i * % “tre 4 
ieee F : ’ ~~ ° : ; 4 A ccgtie 
: ; ‘ ‘ * aea + ee ; SE ae Po ot 2 ee 
Be rm ®, wee y @ . « 5 - 
b oid 3 4 P ’ ay 7 as a : we ¥ 
# ‘ a fa * # Be 
#3 : ior ; 3 
* ey es . 
. Paar 5 4 wf , 
hy ‘ q ‘ 
G * ote - ELE 
fee 2 ar eee ~ 
bas ee . 
BS we ‘aman cdl , > 
: > ee ee ere : 
4 ” 
ie ¥ ‘i 
3 = ae 
x - # 3 t P vs » y % 
ae % ‘ee - Pe oe =< ; 
yee we ee i es oe : ; ¥ < eel 
a >. , ? : * 9 <a a 
; 7 ls. a ape:  % : Ge oy oe 3 : ‘ <8) any 
gig x . aa iG =a 
~ ; i ee Ss 0 A bi. Sg fees ii . ® re es eer 
i F i oie to ae : Pets aa x 4 £9 a 
4 Th ihe gee ata a ae . ees," 
ys ag wi pee <a be Pes Oxv . TS y. ae ; : 6 ee 
th epee et aes 2 5 ee ee | Beef , “4 ae 
ms eo er i inet aa eee ae 2 & * ar ee - ie >: ee 
a bk $4. &e ° ae Deke a nn S . 5 : faa 
& f ee Pa, 4 <5 Re a. Soar € . Fi iS, eo Py em 
~ tee i: . 4 i Siok a her wi e-% ; ct 
in meee eRe Sa j i ge hoy Fee et E Ly, cal : % ; ‘ : : Be. re 
Pee Pa $% ak ey Bete 1 a ; i 1 e eee 
)p- ad i —* ee Fe peer oe SO E a “ * ; Be ‘a emi 1 O 
: eit ae OS cy Ae ee “Se a < : ee : : aS 
& 3 sf Z a & £ 2 ae ‘ ret : ; ‘ Bee pe Fig Ot 
in ee i : ri jae N tee * — oan = ae Bee as 
: 3 F * Ke ¥ 3 ie - “ . 3 mee Se by 
WwW me ¥ get hig a ee : paar ra “ 3 ag oe te 
-} ek sae ona SB 3 % * as ey “a ¥ ‘ : “ 5 
eet 2 hy ee ee aS aa eae ; * ek os “ ene t 
an eee. ts. eee SPS ‘ eer > ‘ : ae oak : 3s ai 
EY be ss sp, Ni yi a . ie a . ee ‘ : * 4 eo 
ie eae ee hing Boe: +) eS : ; ie : . = jean at 
er- 2 te 5 Sa ae ie i paca SW eee # Bas es bi ‘ se 2 3 es Aa z 
bb : : j eee. :  . : “ ss Th, x e se ; 
‘ . i 5 a <6 s PF a 
4 " ee! ¢ ss : ot ee ‘ > Ee he: “ * . zy atic 
Z - 5 rod 4 iS = ‘fe her NE olka te (a 3 oe 3 ary : - \ i 
3 . F it ies ‘ wis . $ i —<— 
is- j takes = : % ie, - i “he i Pree: a eon’ ee 5. SA : a a 
Pa ¥ ‘ ig q > 3 3 ae) " ae i th a : é : % et an 
iat Nahe | : : : es a eget, oe an a ae . ‘ ; a = 
a ae MEN: a a ae So ry ce . ’ = 
ee # ¥ ; : ‘ ; Bat, =~ rere 5 Fi lees 5 ; 4 x ‘ ‘28 : e : 1 SES ees 
ae + a ¥ Fae) wae ie. eo ‘ 2 aks ee oe ¥ a * mee bas wig i: ae 
4 S, ‘ Fae Coen - do, oS er . . My eee Bike a3 a! 
re 3 ths Pats F BEF ao ee, eRe se oe ie ee on wie Se Lek : ‘ . on ri Lise 
te : ae “uae : Bag es ee ae : f nae iy Dae yt SES Le Cee ke eet ‘ a3 pices 
we és ee i ie Ee 8 ag Re eo 1 ae igh Sea ee, , pe ae he = ee eS ee, E ae “ Sea . : ; 7 
* oes ee ; é Mise fi "oS ease hs Mit gars te wt Pia gh Ea 7 he ae é ae Aw ce . oo : 
s a ‘ “ae gate 3 om eg ee . le ka Nine aa: mtu Pate Sans ek *: : eX 3 -> so Sac. a a ee 3 
# bee oR To es hae ets So $ Ae Soe ee sig cet any es cs Nae Su eke east ee ; oe et “gs oe hse ees 
. PO ok Ce 7 eA re tts oe eee rae err * cee See onde es p> os ra es s se q . Ss, . est VeaeM 
rer, ere pice oe Kes hile Fe er ae : SO Soe ea a es ke 8S pe te ieee alee ae ae ane a * : : Sa ae : * ae ey «Re am ae 
: or a ie ee, ey. ts Ean a ha ee 5 aoe te Ree ee See ae aa eames weds ss eth RS SR eae ee “* Se a eS : Se poe 
ery SOR Re cg RRC ifs BRO a SP a Res er eee Seite eat Ln So ee ea 2 genet he Ea oe gt - ee BAe gs a 
€ = ae hee 8 ge Oe Oe eee eRe i ot ee sh iat cos Ma ca yi cade a Ata Me lala os Ns, Fe ate ciate fee ee ee ¥e ae ee ; ae Ro Neat: aes : we 
, ae guns we hg os ae Ppa Mitac es eae Pe ks ee ia Nag SOS RE eee ee PRES net a Reet ¥ ox : x ; Ese Seth Fes. Ae Rao hs ERO bee NE : 
by A ee tee ra a Et Th en ie ge diag i eae wot a SLM Sarre Se a ae ; 
Ps 2 iy ey a eg # Cees Be a 3 pe se i et Nees Ree oe ees ea A eS Sa Ses ee ; > ae - Sy 3h 3 ee ores st Som? % > Ba PS * a Ras 7h 
Mil- 2 ei, mee ae Bene, : BP poe 4 PF ae ss Mee’ ah e; ee, het be er ee + Oa a ye pees ie mes Re ee cs +: sigeeett Ss O55 ies ™~N a vig se 
Wid 2. ee a i SPS at, ge EN ERS gt SE Maes: decent eeme ey Seo. ace ene grt 8 gaa ‘ a a ae Nhs ta Be re e : 
3 5s he: SRS Stee ae te SE ee & $ % cS a2 eee: FERRE Fae T oc $i AEB -s Oy 2 a eee te 5 ve 2 oe ss ty + <i i : : 
“ee, ey aE : Aas TS cua Pex } Sige Oe ig seinen SO SSE So eae es Se Sane e eas : Sas mike ‘igen es *» SS RN Ss 
se ep ee , ite a Ba, oe eee es Ly a Pee pn: + aes eer eh e.. ee SS : 3 ae . EPaEe 9 x geese 3 
SHES ee ee et NOR gee Se i Wey A tale gh hey eae ee Seg s)he a CG Sale hae ares ae ny : ier ey ee i wo ae te : Sean a 
ted Pe OE © I a a 8 Bos kl gi eee ee ap chime | : Fae” A eae Jw alae 7 
a Ean tid ae 8 oe ul k ees 4 ee Te Sige ie aoe pe : : fe . y Cn ee Me ie ee ca Se Se cae t i * at, Rr he SR eee ae. Sere = < : ee ‘ 
iles ig RAE. ee? Oe ss eae} apart e A a: REN cS ee es A ees ey ee We Cre ae ee Se ee Se rik Mahone are : ey PRP ee oak MS hes eC gat gS Rey ee Pe 2 Pe a 
b. es a Mg Naa A 3 ee 6 Ee OR eo A ee Se apie MT es Me ee 5 eee BSS Ae ee ON aes ae eS. ce aE % EM : yt oe ME. eee BS a a RR - me ee tik ee wy Mes Soy es <s 
Th i ON ee UE Ege Wy 3b Mh OF in het ey gE ES Aa an ak A ae RS 2 ag RS Be eee he oy ee phe ae aaa an See Ae Se ae a > oo Pee” See Sak, Bas es ae es Sb ey at 
ul- pte: ae ee eee ci ocloes eg Coy RO beeen Bs pt ee ESS A yee Bt ge a es a SS eee SE RR eae eg a =~ os a eS Be eee Like: Be ee REM cs ye 
POI ey ete Bina LPR ae ag ee er a Be ‘ See ; Sede ike ete ee Be ee ee ee te ye as oa 
i Ce Oe Oa oe ee ame ea rig eh SS Dado ER eRe SOP ae ter eee en ee re er ES Sy pee : Be RS OR ES ty «BS ae gee Ye SP ae Soe s 
ins. Siig Rom a IE eRe Jee Lake eee ae OE ea Dae oe oe 4 Seats Sug hb ack ids A ee hte ee a Oe # # Pees ae eek : tS ES ae At ee ae ee: : gen = : ee “oe 
P win Fa ws Cie ia so ie Meek os Ee. aia Rie SE Ce Pee ' Fee gk ee ke Ra aie ee le: ‘ 2 Pe ok hee » , eee eee Ba ae roa % ae oy, ge 2 te > ~ 
sist- . eee oo : b eRe SS oe a ee ak x: RGR yy MSS eet a . ny . ae — 
iiiitestecmedennienll —" - tS aS YN - ek O go a RS eRe 5 ee soar eS oe ee fone tae a 
an- RO ne , ‘_—nemcees SE - 2: Geck? Se Bs. PS sf Pee eee 
* asl EEE OTS. ee Seat. ee x Hoa i se 
rice - To ctaemeinmniiacieemel ‘ire i Ss 5s eae 
n of ‘ae 
> POS 
ee 
+ 
*; 
; ts 
ates eee 
oft, eat iS 
. a ies ae eo 
Selene ts 
, ae pe eae 
anes 
Peta se 
alee 
me Be Pla 
, Bad as 
: pe 
Bho 
et Us 
sre ee Me 
is 
‘ 
Na eg 
& Be 
fi 
G * 
et ete 
pa eer 
Be - 
wie, 
A eae 
Byars er 
7 Sa eo 
Rear ht 
ae 
a ce 
be As Be Pr 
oe ae is 
bit Bia, 
ee FRO e) Os 
pat ts 
eae a Fa 
ee oe 
att ae vee 
ee 
eee 
te 
ES aaa 
ee 
ion ee 
" 
a o) ' 
“> | | ie - ‘ 
: - Sf, 
4 4 ° a eis ) 
| - . 2 - 
a7 | ) = . 
I | \ | : 
H *» i 
> - . oe , 
Lvcning | 
"a ‘ = 
; Eee 
i ee 
ee ee 
“axe, 
gat | 
ene 
eee 
; tat ees oh 
ae oh es A gee 
DAR aT 2 GUS SR eee ¢ : en Ey ; rm ‘ ; wae “oe 
Re OEY eg ae Esa: pat oN ot eiptegy ~ - . ah ToT pees : % Bn ae 
Ne oan _ mn Po ie eae eed G2 ge Sa if pel E. ae fe Gt NC ates gt eis ian z : ; 4 7 , Ee ae 
ies OP a yn a eg ater Oy, iS ee Bu pee < eee Ta 8 EO Be Dk ee awl S200 ome pk el cae Sea : eee SS Bae tat girs aK ey ‘ . 1 BRN sy Fk OK ie 
act Ne py ee terete ts ee a pie Re Ah a eee Ss cit ee Seg. ae Behe Pe eS) ong es tie Se a eee a ete ee See oS Mee Nts eal EN Ler crac aah aN : ; 5 ae oN 
gy « + ef eck hy mex : a eS ~ Aer RE Fe 1: tas % 8 r * tS a = - ie ar Sec: ee * ye ? “3 Dak a peo: ecisie ak, SCPE te x eee oe * ; 
Ee koe eee ete fo se eee Eee Tie LN ee oe el ae a: EP pot a IRE aS Ney Sar eee: Se alee) <p Pea il ae Site? SS tii aS had pes vont, ie Tain pct Sa eee 4 se Pe. eek OEY “NN eee ae Re Caer gol ay ae int gain wk et 
Le Oe Thee eke aie ae : 3 Di eae caries Rake ARIS a ee 2 eae BRS ee ee a es, A, ames alae Ow Sa leay es Mine: Shige A OE ue a Ne rep ia ROAM TS Sag BE CoS By ae Sa hi pd Salers 2 Sune Ses ih Le i hone oka aR egg Bes TS ar EOD BTOET Se ONT, eT We ey eee eR oe AE Loh ey fei eg? 
Pile a O3. a s! RE rane ae ie nt Oe ae oe aa Bee Syed ery Rees: eae are berets Bae: reas RN ants bys Nees eae a ite ae! Og Bie Sf Ct NT ee erage i ss Nee hy ee OR ee Te ee oa ge am yo hehe cae ge) Sega ee neti Ne pork ae gee eh ELIT hp omee pe NATE”, Leber eels, « 1 orale ea a Sana 
BS arth saree wee - ty aa ee aN Sat TOS Adee OrSuaa Was epee POSE LENS Cheat oh tis Te NAS ain? APRS aye citer SR ae Sean ae oe ate Cae oh See eo PE eT Ge OE, 5 ATi a peas eee or Se hy an One IAS Se th ee at a Figiyake ty Teter ee Oa ce. smn Ww Lat YON Fst ke all Pee Tec yee tae og es ae ae wala aes 
cai aes =e, tas . Rati a he Be Seo a RNR OS BM ee = eae a ee MA fe tae ey a eee ee cae Fe Ya Meh ie Bs ara hee eat ir OY ke cas Ta Se hy ce iichen Utah ees le ay ol esa ieee = oe as eT YR a Bae aut ie a Eira are prea 
y 6 EN Siar eh , Se San Ts x . er ate tne a8 = ie a é 


Wed Ke 


i 


16 


ADVERTISING AGE 


January 31, 1938 


Voice of the Advertiser 


‘These Times’ Call For 
Aggressive Sales Action 


To the Editor: Since any busi- 
ness recession is largely mental, I 
feel that this action taken by our 
company may help to point an op- 
timistic note to others. 

In contrast with the policy of some 
companies in reducing their sales 
forces, we are increasing our general 
field organization 25 per cent. 

We took our inspiration for this 
single-handed fight against the reces- 
sion from our world-famous sales- 
man, “Diamond Jim” Brady. You re- 
member “Diamond Jim’? He started 
in with our company as a cub sales- 
man selling railway supplies and 
ended up a multi-millionaire. Well, 
in 1895 Brady found himself sur- 
rounded by a depression (panic, I 
think they called it then). So he 
sold all his securities and with the 
resulting $150,000 started his one- 
man, three year program of sales 
spending. During this period no one 
else was spending any money at all. 
Naturally Jim’s efforts were success- 
ful and he entered this century as 
the world’s leading salesman. 

Our nine new general salesmen 
will complete their factory training 
and be assigned territories Feb. 1. 
This one-fourth increase in our 
sales force will permit smaller terri- 
tories and more complete coverage. 
In periods of retarded buying we 
have found that more calls must be 
made in order to maintain the same 
class volume. Our enlarged sales 
force will enable us to call on more 
new prospects and our present ones 
more frequently. 

W. P. Brappury, 

General Sales Manager, Consoli- 

dated Ashcroft Hancock Divi- 

sions, Bridgeport, Conn. 


vv¥segy¥ 
A Personal Letter 


Promotes Promotion 

To the Editor: They say this ad- 
vertising business is getting complex 
so perhaps you will be interested in 
the fact that Armature Service Cor- 
poration is issuing a “personalized” 
letter to promote its regular sales 
promotion bulletins. 

The letter is being mailed to a list 
of automobile parts jobbers’ salesmen 
throughout New England and several 
Atlantic states and while it is not an 
entirely new idea in a direct mail 
campaign, we believe it is the first 
time a letter of this kind has been 
used by an automotive parts manu- 
facturer in this fashion. 

The piece, incidentally, was _ pro- 
duced on an offset press and the in- 
dividual addressee’s name was filled 
in by hand. 

J. C. Parr, 

Conrad-Pitt Advertising, Newark. 


Color Results Blast 
Old Sales Theories 


To the Editor: You might be in- 
terested in our efforts to take a line 
of merchandise which represents 
nothing but work and build into it 
pleasure and eye-appeal. This mer- 
chandise lends itself well to adver- 
tising, because of the color and the 
public seems to be definitely “color 
conscious” at the present time. 

Over two years ago, we began ex- 
perimenting with the idea of a set of 
garden tools in color. We _ picked 
this season as the best time to offer 
the new line to a reluctant buying 
public. Announcement was made to 
the trade in September, and within 
three months orders had exceeded the 
most optimistic estimate of sales for 
the entire year. 

Merchants who, in many cases, 
have handled one brand of tools for 
one or two generations and would or- 
dinarily be difficult to interest in a 
departure, have welcomed the new- 
comer as an opportunity both to 
stimulate needed business and 
brighten up a prosaic department in 
their stores. 

For as long as anyone can remem- 
ber, the idea has prevailed that no 
one would trust the quality of hand 
tools whose materials had been covy- 
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ered up by a finish. We took a 
chance, relying on a past reputation 
for dependable goods, and found that 
the eye appeal we got by using color, 
instead of creating resistance, has 
accounted for 80 per cent of the ac- 
ceptance of our product so far as at- 
tention is concerned. There is no 
question, today, but that any manu- 
facturer whose reputation for quality 
is soundly established by advertising, 
can finish his product as attractively 
as he wishes, even to the point of 
covering the once essential appear- 
ance and color of the wood or other 
material, without creating any doubts 
with either retail dealers or the pub- 
lic. 
L. P. FINLEY, 
Vice-President, The Union Fork 
& Hoe Company, Columbus, O. 


vvy 
Tip to Clothiers: Fit 

Means More Than Fabric 

To the Editor: Since everyone is 
trying to run everyone’s business ex- 
cept his own, I’m dashing this off to 
you. So let clothiers rally around 
this idea. 

Four of us went to lunch. together 
today. All of us earn enough to 
have our incomes published. The top 
salary of the group is $28,000. We 
discussed your story in the issue of 
Jan. 24 about “balanced wardrobes.” 
That subject led to criticism of 
stores and it developed that all of us 
have abandoned ready-made clothing 
because we were dissatisfied with 
tailoring or lack of it in alteration 
departments. 

We agreed that lack of customer 
interest on the part of tailors offsets 
good work of salesmen and advertis- 
ing. Tailors put on a few chalk 
marks and say clothes will fit per- 
fectly with a few alterations, but 
when delivered they are unsatisfac- 
tory and consequently we resolve to 
have them fixed by “the little guy 
around the corner” and promise not 
to go into the store again. 

Then, too, there is not much sales 
psychology in having a baggy-pants 
tailor trying to fit a pair of trousers 
on the customer. Put some snap and 
interest into the tailor shop of the 
store and maybe we will keep on buy- 
ing $50-$75 ready-made suits. We 
would prefer that to buying from 
bolts and swatches. Fit means more 
than fabric to us. Careless slips in 
the tailoring department cause fewer 
sales slips in the cash register. 
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Asks Double-Check 


on Hands Position 

To the Editor: Please tell Leo S. 
Rosencrans, who commented in Ap- 
VERTISING AGE of Jan. 3, on the plac- 
ing of hands in timepiece copy illus- 
trations at 8:17 to look up the orig- 
inal of the play attended by Presi- 
dent Lincoln on the night he was as- 
sassinated. Mr. Rosencrans_ says, 
“The play did not begin until after 
8:30.” 

GRIDLEY ADAMS, 
Publicity Director, Hotel Gov- 
ernor Clinton, New York. 


“Item” Almanac Draws 
Posey From Advertiser 


To the Editor: Here is a clever 
promotional idea concocted by W. S. 
Pleasants, advertising manager of 
the New Orleans Item, and sent to 
local advertisers. 

The “constant reminder” angle 
shows the possibility of combining 
promotion with real help to the ad- 
vertiser and you might wish to bring 
it to the attention of others through- 
out the county. 

ARTHUR RADLAUER, 

Advertising Manager, Kirschman 

Furniture Company, Ltd., New 

Orleans. 
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Plant Pictures Round 
Out Inevitable Cycle 


To the Editor: There has been 
much comment on the “old style” 
presentation in copy of a picture of 
the plant. So you may be interested 
in this example of what might be 
called rounding out the cycle. 

We have been publishing the “Rex 
World” in connection with our Rex 
chains for about three years and or- 
dinarily it has featured application 
of the chains and conveyors in vari- 
ous industries. 

Now we are presenting our first is- 
sue in which we show pictures of 
our plant and operations and, in line 
with the current picture trend, they 
make an _ interesting institutional 
story. 

As a personalizing note, we pre- 
sent on the cover a picture of Alfred 
J. Joers, the oldest employe of the 
company. We are calling the issue 
the Craftsmanship Issue and from it 
one can get a pretty good idea of the 
ramifications of a metal working 
plant. 

G. H. PFEIFER, 

Advertising Manager, Chain Belt 

Company, Milwaukee. 

vveegy 
Pays Tribute to Media 
in Charity Campaign 

To the Editor: In this era of “crit- 
icism,” it seems to us that too many 
good things are going without notice. 
The radio stations and newspapers of 
Richmond are a powerful force for 
good in this community and this year 
the four stations and two newspapers 
united in an educational program re- 
garding social conditions of this com- 
munity during the Community Fund 
campaign. 

Each accepted a definite role in 
this campaign work. At Christmas 
time the stations and newspaper like- 
wise sponsored a community Christ- 
mas effort to provide Christmas din- 
ners and gifts for more than 17,000 
men, women and children and on two 
occasions, the four stations united in 
broadcasting a program on which the 
Christmas Mother made her appeal. 

In the “Fund” promotion, day and 
night programs were presented from 
Dec. 12 through Dec. 23, and more 
than 50 Richmond singers and musi- 
cians appeared on these programs. 

ARTHUR A. GUILD, 

Director, Richmond Community 

Fund, Richmond, Va. 


Retailers Resist Price 
Raises, Says Melville 


To the Editor: I would like to re- 
iterate some thoughts on prices as 
reflected at the recent “Shoe Fair” 
and in response to some government- 
sponsored views. 

Retailers as representatives of the 
consuming public, directly in touch 
with consumers every business day 
of the year, have steadfastly resisted 
the price increases which Mr. Jack- 
son and other administration officials 
cited in their recent addresses as 
causes for industrial decline, and re- 
tailers have, in fact, through in- 
creased efficiency in distribution, 
passed on to the consumer substan- 
tial savings, resulting in lower rather 
than high prices. It is proper that 
retailers should point out that al- 
though, as Mr. Jackson states, ce- 
ment, steel and lumber prices are 
higher than in 1929, the prices in re- 
tail stores on nearly all types of con- 
sumer goods are lower, shoe prices 
being more than 15 per cent lower 
than in 1929, and the value which 
the consumer gets for a dollar spent 
for shoes being greater today than it 
has ever been. : 

For the sake of the record and in 
the interest of the 35 billion dollar 
retail trade, we hope that adminis- 
tration spokesmen, when they talk 
about “rigid prices’ to ‘‘consumers” 
will make it clear that they refer 
primarily to durable goods industries 
selling to industrial consumers, con- 
tractors, and other business men, 
rather than retailers selling to in- 
dividual consumers. Retail stores are 
“business” to millions of consumers, 
and the retail trade is likely to suf- 
fer unless the exact use of the words 
“prices” and “consumers” is made 
clear. 

Mr. Jackson said: ‘Although the 
consumer’s income is about a third 
less than it was in 1929, big business 
is asking the consumer to pay more 
for his goods than he did in 1929. If 
a consumer wants to build a home, 
he must pay 11 per cent more for ce- 
ment, 5 per cent more for steel, 4 
per cent more for lumber than he did 
in 1929. For some building materials, 
he must pay even 100 per cent more 


have a housing program under such 
conditions?” 

We can echo Mr. Jackson’s ques- 
tion, but we must point out to him 
that when he makes the statement 
that “big business” is asking con- 
sumers to pay more for their goods 
than they did in 1929, he should 
qualify it immediately and more defi- 
nitely than he has done here—by 
stating that only some parts of busi- 
ness have done this, and that these 
are primarily durable goods indus- 
tries. The manufacturing industries 
which serve the consumer through re- 
tail stores have never, on the whole, 
asked consumers to pay 1929 prices. 

Lower prices, when they come, re- 
tailers believe, should come as the 
result of efficiency in production and 
distribution, a leveling of the peaks 
and valleys of industrial activity 
where that is possible through keen 
study and thought by management 

Warp MELVILLE, 

President, National Council of 

Shoe Retailers, Inc., and presi- 

dent, Melville Shoe Corporation. 
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HOW IS BUSINESS? 


“Regional Trade Barometers” appear each month in Dwun’s 


Review. Trade activity in each 


of 29 regions is summarized in 


a chart and paragraph similar to those shown here. 
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Nov., 80.8 

NovEMBER——Percentage department 
November: Boston —1, Providence 0, New Haven o. 
centage retail trade decreases from previous December: Bangor 10, Portland 
10, Burlington 10, Boston 4, New Bedford 5, Springfield 12, Worcester 5, 


REGION I: 


Providence 0, Hartford 8; New Haven trade up 5%. 
decreases: Portland 5, Boston 5, Springfield 12. 


below last year in all reporting cities 
paper off. Shoes, leather, and textile 


OCT., 77.3 NOV. 1936, 89.1 
store sales changes from previous 
DrEcEMBER—Per- 


Wholesale trade 
Payrolls and production 
. Pulp manufacturing fairly steady; 


‘s up slightly, after dropping to very 


low points. Collections steady in Burlington, Worcester, New Haven, and 


Providence; slower than last year else 


department stores well patronized. 


portant industries. Prices stabilizing. 


where. JANUARY—Clearance sales at 


Continued moderate advances in im- 


These barometers are used by leading corporations to make 
and to check sales quotas; to guide purchases; and for planning. 
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In 1937 advertisers put one million dollars SS 
more into Puck-The Comic Hreckly than 


ever before....And more advertisers used \\ 
Puck-The Comic eekly than ever before 
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% A 42% gain in one year! Obviously there is a direct relation- 
ship between this tremendous increase and the sales results 
obtained by advertisers from the space they used in Puck- 
The Comic Weekly. Actual direct returns are primarily respon- 
sible for these increased schedules. 


% What is the secret of this unusual sales effectiveness? 


The greatest single factor is the way people read Puck-The Comic 
Weekly. It’s just human nature to start at the beginning and 
read to the end. The cast of characters in Puck-The Comic Weekly 
is tops in entertainment ...an All-Star Cast beloved by millions. 
As each page is turned the curtain is raised on another favorite 
character. That’s why each advertiser’s message enjoys preferred 
position. That’s why each advertiser’s message gets read. 


* Surprisingly, the All-Star Cast wins the attention of twice as 
many adults as juveniles ... delivers an audience of 12,702,000 
adults and a circulation bonus of 6,900,000 juveniles! 


% Each week in six ‘million homes Puck-The Comic Weekly is 
eagerly read by 4,688,000 housewives and 1,680,000 other female 
adults; 4,524,000 husbands and 1,830,000 other male adults; 
3,660,000 male juveniles (under 18 years of age) and 3,240,000 
female juveniles. (Authority: Daniel Starch Survey.) 


% Across America in the best retail markets, Puck-The Comic 
Weekly gives advertisers whole-family coverage of every fifth 
family. . . the greatest reader-audience in the world. 
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¥%& Puck-The Comic Weekly has one editorial policy... one cast of 
characters...one make-up...one printing standard from coast to 
coast. The number of advertisements per issue is limited, assur- 
ing each advertiser spotlight visibility. In 1937, Puck-The Comic 
Weekly led all so-called “groups” in advertising volume. 


Complete information is available on how the All-Star Cast has 
captured America’s Buying Majority who determine what 
American retailers stock and sell. Please phone COlumbus 5-2642, 
New York, or Superior 6820, Chicago. 
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959 Eighth Avenue, New York Palmolive Building, Chicago 
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ADVERTISING AGE 


January 31, 1938 


Tobacco Group 
Urges Universal 
Price Contracts 


New York, Jan. 25.—Hailed as the 
answer to low profits, slow turnover, 
and cut-throat competition, fair trade 
agreements were endorsed in prin- 
ciple by an almost unanimous vote at 
the sixth annual convention of the 
National Association of Tobacco Dis- 
tributors, who, after enthusiastically 
denouncing the “chiseling fringe,” 
left for home this week with the 
avowed intention to “turn the heat 
on the tobacco manufacturers.” 

Permeating the entire convention 
of 1,500 jobbers and wholesalers was 
a feeling of resentment against cer- 
tain manufacturers who were alleg- 
edly guilty of price discriminations. 
The value of trade agreements was 
the theme of virtually all speakers. 
Eliciting special interest was a report 
on the Ohio fair trade situation by 
Bert Cunningham, Hanley-Strauss 
Company, Cleveland. 

It was after Mr. Cunningham’s ac- 
count of the results obtained in Ohio 
that the convention endorsed the fol- 
lowing: “Be it resolved that the 
manufacturers of branded tobacco 


products be, and they are hereby, 
urged to enter into fair trade con- 
tracts, to the extent permitted by 
law, stipulating the prices below 
which their respective products 
should not be sold at wholesale.” 


Militant Action Follows 


When it was revealed that Ohio is 
the only state where tobacco manu- 
facturers have, to any extent, signed 
fair trade contracts, plans were laid 
for militant action. The withdrawal 
of “unsigned” merchandise from 
counter display by the retailers was 
cited as the most potentially effective 
weapon in “bringing the manufactur- 
ers into line.” General Cigar Com- 
pany was said to be the only com- 
pany which has signed contracts in 
all states where it is permitted by 
law. With the exception of Philip 
Morris, no brand of cigaret has 
signed fair trade contracts and the 
Philip Morris trade agreements have 
been operative only in New York and 
California. 


Kimball to Wadsworth 


Terry Kimball, formerly with Gar 
Wood Industries, Inc., Detroit, and 
General Electric Company, has joined 
the research and sales division of 
Mason Wadsworth, New York, pro- 


ducer of merchandising talking pic-. 


tures. 


MICHIGAN MAY — 
SEEK CONTROL 
OF TIME SALES 


Lansing, Mich., Jan. 27.—The vital 
effect of instalment sales upon gen- 
eral business conditions was emphia- 
sized here today as Gov. Frank Mur- 
phy initiated action directed toward 
a state legislative rein upon certain 
practices in this type of merchandis- 
ing. 

Coincident with Gov. Murphy’s 
appointment of a committee of seven 
to investigate “objectionable” prac- 
tices was the indication that automo- 
bile promotion, insofar as time sales 
are concerned, may veer sharply 
toward conservatism in the future. 
This was brought to light following a 
conference of automotive and credit 
leaders at the White House in which 
over-emphasis upon easy terms and 
other “high-pressure” tactics were 
criticized, both by industry spokes- 
men and by the President. 

The “objectionable” practices of in- 
stalment selling listed by Gov. Mur- 


A large New York department store used one color-page in Sunday 
Mirror Magazine to advertise a $1.00 item. It “‘clicked.”” Orders 


poured in reaching the staggering total of $50,000 in retail sales. 


Other retail merchants have discovered the pulling-power of 
Sunday Mirror Magazine in recent months. 66 color-pages from 
retail stores are now ordered for the first six months of 1938. 


Ask for a Mirror representative to tell you about the lowest 4-color 
gravure milline rates of any publication in America. 


235 E. 45th Street 


NEW YORK CITY 


333 N. Michigan Ave. 


CHICAGO, Ill. 


NEW YORK 


SUNDAY MIRROR 


COLOR gravure Magazine Section 


7-245 General Motors Bidg. 


Monadnock Building 


SAN FRANCISCO, CAL. 


DETROIT, MICH. 
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TRADE COPY TAKES POETIC TACK 


onditioners — 
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eae md 


This unusual business paper copy, featuring poetry and comic illustration, opens 

a campaign by Fairbanks, Morse & Co., Chicago, for its new air conditioner. 

Henri, Hurst & McDonald, Inc., prepared the campaign, to continue through 
the spring. 


phy included “arbitrary and whole- 
sale repossession of articles already 
sold in daily use, often accompanied 
by loss of substantial investment of 
hard earned wages and followed fre- 
quently by a judgment for the unpaid 
balance on the article repossessed.” 


To Frame State Law 


In commenting upon the projected 
study of instalment sales, Gov. Mur- 
phy indicated that major attention 
would be devoted to those events 
which follow the transaction rather 
than precede it. He remarked that 
it had not been made clear what 
effect instalment sales had upon the 
present recession or that of 1929, al- 
though adding that “in each instance 
I am informed there was a large 
increase in the volume of instalment 
paper just prior to the reaction.” 
Definite legislative proposals are to 
be framed by the committee with 
action upon these proposals expected 
at the next legislative session. 

Instalment sales, according to De- 
partment of Commerce figures re- 
ported in ADVERTISING AGE June 14, 
were estimated at 12.8 per cent of 
the total for 14 trades in 1935. This 
percentage rose to 14 for the same 
trades in 1936. Cash sales declines 
were in 10 of these trades. The per- 
centage of automotive instalment 
sales remained fairly constant in 
1935 and 1936, increasing to 42.5 
from 42.3. 


President, Industrialists Agree 


The fact that this percentage may 
be too high for sound business and 
credit stability was a focal point for 
the President’s conference with high 
executives in the industry as well as 
those in companies specializing in 
automobile financing. 

Alvan Macauley, president of 
Packard Motor Car Company and 
of the Automobile Manufacturers’ As- 
sociation, as spokesman for this 
group, said they were “much in ac- 
cord” with President Roosevelt’s dis- 
like of high pressuring and over 
extension of credit. 

Mr. Macauley indicated that fur- 
ther conferences of the industry lead- 
ers might result in new standards of 
practice. 

“We agreed to meet and discuss 
among ourselves,” he said, “any pos- 
sible improvement relating to the 
subjects discussed.” 


Lehn & Fink Sponsors 
Amateur Photo Contest 


A Lysol disinfectant snapshot con- 
test for amateurs has been announced 
by Lehn & Fink Products Corpora- 
tion, Bloomfield, N. J., beginning 
Jan. 31 and promoted through its 
three-times-weekly broadcasts over 
CBS featuring Dr. Allan Roy Dafoe. 
Judges will include Wilson Hicks, 
picture editor of Life; Norris Hark- 
ness, Camera Club, and Dr. Dafoe. 

The contest will continue for six 
weeks, with prizes awarded weekly 
and a grand prize at its conclusion 
‘or the best photographs of children 
inder 10 years. Lennen & Mitchell, 
{Inc., New York, is the agency. 


G-E Advances Two 


Richard O. Pallin, formerly in the 
news bureau of the radio division of 
General Electric Company, has been 
named copywriter in the advertising 
section of the air conditioning depart- 
ment in Bloomfield, N. J. L. P. Moyer, 
formerly assistant, is now in charge 
of magazine advertising for the In- 
candescent Lamp department int 
Cleveland, succeeding J. W. Dunbar, 
who has been transferred to the gen- 
eral company. 


Cash farm income from Okla- 
homa and North Texas was uP 
$75,000.000 for the yea! 
1937 over 1936. 


This is the same area that re 
ceives more than 200,000 
copies of The Farmer-Stock 
man twice each month. 


THE FARMER-STOCKMAK 


OKLAHOMA CITY 


Representative: E. Katz Special Advertising Agenct 
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"We believe we can safely say that rotogravure advertis- 
ing is doing a good job for Oxol. It is evident that our 


present campaign is working in old markets. 


"There is no doubt that rotogravure has acceptance in the 


trade. The portfolio in which we outlined our 1937 cam- 


Sere foe , . Ox. 
- ‘ s 
vee f - 3 rd . bd 
7 eae 
i, 
é ee 
| ee 
(aa dee: 
; — 5 ee 
- 1 vv" 
: ‘ 
: r 
ene AS % Cs: 
en = 
tied 
-— + ~. 
_— . 
7 ee 
i - > 
‘ a 
‘ = ’ - 
, 4 
ee ‘ ™ 
iy , é : 
ioe: a * 
eae — : 
ete a 
‘, Bee ees ~ > * 
‘ieee ™ 
ne ae E eit T* 
‘edeaeet ee ¢ ~ 
Rio ae "be 
Lae = 
Si ee etey ee . a“ ™ 
= eel j i ' ’ tel ‘ 
Ah i at, ra 4 
Mie a S fot =z be 
beet Sk cemah ~ 
© shire =» Sue » 
ens Ms 4 ~ wG na 
Bl ; @ , ™ = 
ae Be, a“ “f ? A 
ig F Je ae : ~ . ; es : > 
ae a 5 ay a 
é ee lg - ; ¥ 4 
=e : - . "9 4 : ,” So ae 9 
a ee | tabs ra ¥ 4 ee 
gaa ; ae — BUNT aE ; ae 5 
Sig ee cod a . s ON at eS lila ia a “<2 : : 
tee Speen =< ;  . . y cs ia =o at as ea - ‘< 
pet a : : | ie ee os ee ae . Pee oi : |S eee eee a ae 
ie % ; w ; pee ee ee eee eS ot A 9. Sem ec ie co wee 
> eee ew . ‘ : ay ae Loe ae ee es eee “gp een a 
ae eee: oe eee a oe oe a ae 
ce ¥ ‘ pe ae ag ete Ee cae oe hc RES oe eee es ‘es 
eee: i is 7 vs tee a eg es ears bo itis P evel eS ioe ya 3 4 ered ar ae ES irik ara mek a Ce +: je 4 
my 3 Re ; ae ro er ae ie eee oa : 6 RAS Re) ne eerie 2 ne 
eee - Sg =) ’ ee ale ie re > ae Bee ee eee ‘es "ron ee po Re ee fea an 
ee i , ” TRC ame = 5 Ay aes b : a S4e ee 5 Saeae Wedaear ty ee cae en: et 
* =f a > eM, eet —y a a 2 at ot Ke a a lee MS ier. Tie ae s 
eg es ” . Sues os ee, 2 mi ee + ee, ere Barge tae BS 7 a, eS ae oy Perini e Pi ie bee” 4 e AR 
ha ae . , : Boh iste = ae: a 1 oe oe te ae OS Be tae ee 
eed ¥ : oe Bole Oe tie 5 Me P i ea Boo ek : 3 ——— 
“Erte tit f hes Silt a <r ae eR me < oF: ‘ 7 lia yes fn eee ee) z - 
on ‘ 4 ay . rn odes i) ei ES 9p Pc, ee eae Es se wiht ie he ie 3 le ; . 
Sian. Sand . ee 2 ge Aging yi en Toy ice ze * ee ae 25, ee Bie ee Re aN ee Ca CC a 
a GEE RR CES Saree) Pama. a ae eo Aichi: Sea : 5 cease! Jy so 
ie et ‘ , a eee ca ho Pas Soe = Bc : er be Fe Ra aie ur am cae oe ait 1 ty eo 5) an 
; ial Be Semel me 8 a ee hor eerie < Te cae re ie Sim! ee cake ef Re ns 
> ” Oprah «WL ai het nay oa iy i aie Pe he ee meee See ce oS. aa 
St a _ ate ad ears 4 (ie a os mh eae ae 4 f. akY 5 Pgs ah 2) PS t= eta ey a Pe a 
ea ee 3 a ee BD Aye Pag ees Nee ve ee “cog RO ee 7 ele fe ogee Pee 
i t ¢ 3 =i a Aas ; Altes fi SS Bret Sa"), ot alee oe s z , a : sf 
oT es oe , Be AP Re net ree a Pei igen Rots eee: eer ering 3h, 7 77d Seaae . F ; 
fang ms _ gy, Si ans ip haa ape = 5 Seman «2 he ae eae . 
y . Se ee oe ¢ : . aw 
_ i$ Po 2 : ¢ . 7, rca. ; 
—_ a & aie . ce ee i vA a q bee S i3 
: om 5 ae -_ - ‘ a 5 59 - bw 
« Ad rs : ade i ae 3 ‘ : 
+ a Jag ° & ri = - 7 
My be ae : ; , ay j  @ 
at, 4 ie € . ao 
: ' Aa ; ms 2 
- . ‘p 4 . ue -? z 
a 7, uo x <> od 4 
eee ; : f ‘ m ‘ ¥ , 4 q 
f ’ + 7.) ee = - ‘ C4 
saa 4 DS As ones ore ; vied at o 
Sp a Se es. Beige. Ls | ORR ga eS ete ia i ER be Ee . : : 3 
Se 4 ek ee YY CN ii cl ak eee eS eee meee arg = te Sa ee : 
“eo a i a P oer aries jp EE TE rea yee His. ee: * : 
a A an pe isige a if aes ae ‘ A é atte age : a oa ee + 
. + inne = ey ee ae. i : Seah \ a. " 3 § ee 
acceaial re eer gaara flee ane ¢: y _— feos bore Se ee pas Ae a 5 = ‘ 
. ies 4 ig TE eo, ch ieee er Ca ee en oS ee ‘a 5 ae be ae ae rene Ss re : 
ead 5g ae: a 1 pata oe ts: aa eee) aire Ba 4 errs fo nee a. xe WP eR : Gee. #5 ‘caee = ite = i ve ‘es 2 ae teak Ss i: ae : : a 
ayo yeas ‘ : ane Hore T ae iSeries a TR a ae wilh eis Se sci cay ima, PRR a SR a | a Beet oS a cae Ps cae ee. 
ee 2 sn r Seem 2 Sane mm ght Bs Pi eae oe Roe AR te Ree ee Eaea pete ah: rashes aera Bas (oe gs palates: Rea se os = _ 
wae ve rsh dail eee eee re ae 7 Sarees tae a ree ee ae ig ee ie: ‘ee Pees ae aes. ee Pe. eh een eae Oe : Nar ts ee a ae ae fi Y Ly a 
an eee ee ne eee ee A Re (Oe ae aS 4 ih ea bag Se ea eae a pee — z a eo 
er b a hess ere han eee Mie iS aa ee eg. oS ae “at RO OE BS be Seay ae eo Meigen ey, Fe ey he ks ' ae Spee tee Ae . ’ i =. 
ye Pi Bis ce areg Sear il he Pry * ae Bee a aly SPOS et ME <i eee Pra Ne M t pe 
Rees oy: Rec. aos i, Rew RE en ees bee a Asia ee Pe oe 
ee ks cad 4 Beer 3 ere ae melas aa aie sty Sa a3 aw) ey 
Hy Ma Beet 2. Race. ey Kallas el Hee : ‘ > aes nat 3 d =o 
gic é: cay haem, seats he ae aa hein > cen : Pi. 
; i ; et Nel aN go er Z a4 4 A pled) a ni bs - : 4 
cee ey . yh geo a ae fea: Ae ee Nae basic: ieee ae eee ; . oe eh y ‘ 
mys s BEE hie Ea eagle ae oe al ea sas! Wi ore cette Ree nes oS Sata ete Bia Pi gaat ein : be ee ; ; 4 i : , -* 
- ce , Conn pee ee Ee 2 ee MEIN, Oe ie eS < oE Naege e v ace e a ee er Ps D yi 
foe i 2 es <a oe yale af Paes cee arene ee es Seema 2, : Ree Ds . ee o Sgr ag 5 ete eee ae ee he ea Pe ia oe rs “ 
in aga ee ae vee erate ae CR Oe opal a cc polite. eas Ree : See: Tid A ee Soke 5 Ok ae 
aes x ala an eee a SRS he ea a red ir Mean been ea Be Sea. 5) cg epee a aa a Mat atcha ae aaa ee er Sane ees ae Saath Pacer a ene Sete Sere Bete To hg Se i oe a ve eh ee eae 
see, ee 2 Se RSS Se eagumtmere. ery. | ap gees apes Sie Se UMMC) Gs, pest gaa cee | Remrreeiee Waa yp 8 RS amen e OR Reis eek nD Sat Aig a . 
og. Pole te * 2 < st NOS ek ln ae ee ny etl kee ware si Sy aR ke? ES a tice Pasha 7 eee: ae Bea Bh cass 5 So Shar aaa a pa in Oe eo ie ee sig Sek : 
= =a < Re he Se iam a ilies Neat pe Boss, they: 2 ees 2 Sak i tee . a Gage Ae Vic a BP sus) en Na Ne ST me A a Aa tay cae mR TE! SR a | en it pe : 
: PU ee ee a ee Me re ae TES 5) ee ay oer Sr a he ee S| yl eng eta het Pac. se the ec oR Heinen eer £m ‘ ; 
a ae 5 aa site : Boe ee ee See Cee) eg Fe oe pea Tee. ee o> Be Pg ee teeters ai Sys Mc a ee eae Nea ee oe ms 
3 - r % oe r alee: 's gee Eyes pean Bg eR ates weg ae es . a as a ES 4 Sc ee eee oe ee Saree e ie A et ose et a ee ¥ ‘ 
Sade . ak ae Degas Se aaa D, Gla we: ae ee Fg TRO. Sale Zeman ers Teva ay ne bere eer , oe ep aca. ee Meera eee : NS 
“if p Peay dees ee pea ea SIG er) Re ae ae ge re sere ae " t Pees iy 
ok - eee ak aia Aekaeoaae go Ene ee >, ae) > ees Woe Oge. |) tees, Wig Pee aheipeas ee ar Won as ch ag sie fic a 
oo iin ' TDVEN Ra mn ae, | (Sma aim ery oa. eT ee re) Same 6 cea ne ‘ ‘ > ohare iy 
ae : Lag SY aS a rR alle ae cy ae ‘ = pmo =o age + =! “aes, re ioae os i 5 oe Ss 
eee = RON epeeh ae  er ne ae ae 7 eS See ‘ SA ee eee = oo ae zy 4 oc 
one Lae j ee Se Aretha eee coe eee oo a : i act ic, Male i ere: eee ee eran acs oat i it : a 
oy w pies gh ToS cn seer! are Se Se Mota ic, Ns ‘igual SEMA eth 2 eT DY: MES 5 a ee [sk eat ue. cube ia i tc, aaa  k : oes 4 
: ie as a aia tea NS Sl ea te) egret . WR bate. me: | el eee re hy Aan, Ries is) | ea 8 2 alas aiee Sei me 
; ee Tee eee ae = moe a > a wig Oe. - Be Ae ae ale Ee Sa a eee WO eg a oo ee.” oe Pe Seaman 5 aaailliage a sie eo 
: ote ae a Oe : . las to , 3 “3 Nees pL eee, Cee | ee : a > es ere ee Serae et: Bete. 
3 $ a4 te TEE ee ae a eogt fees g d a 5) yy. Sh Teg ee reer Fa ape oe ee ee Jhon ees eee » Bi i 
er ae LACED nes geen ee ie OG ek on en Babs ach : a Tee eet a Vig Raat mete ag on kas y R's: Bae a: eee . ae Vide patch, % ea ae 
Toes ¥ 5 3 IN ele Oe ae Gee eee Piece Felt ale alee egies F ceakermtar iy ee i cena ae a4 ' XY , a ae 
hair < my hey i abigt. & mer <a ear: wie ie warmee Po oF 1 ey ao. eee Sate ER seat oe a ae Sel 5 ef ¥ i Sonera Lig ey : 
cen : Wah : Fe eae: eh eee | alee a me aca Ee cd me there CMe’ ea teed Sets, pean = Semen a Nae 4 
“ONDE, - ce Mies aie tag aie Z ple 1 pen Maiaey 5. . Coalere Z a Si ; x " S ay ie Ee aaa sate case ee xen ears : 
og Soe es ae fr bee eee | ee ee = a se A ie Ad Ch tg Ie Sa share Tee eis ity: Si. 5g aS a ao ———: Reine inch iia : 7" 
ines P " Sec | el ee ee a ee Oe Macon tue ae age Ye eee Beh ee | ; 4 tf sy ben os eat Cae yes SRS ins ee 
> ene sor C eae oe 2 ante. a Sees. TSS Nae Gada.) pas cy " Paes tire! ae ap may Hert 5 Retr me aes a Nites : 
. Pes, — P 5 a Ta eae a rt ec TL eee ME re NS oe y " ie pe ete 3 RA ae atin eg ie asia orem : 
* a ai ne ae os alam SER asm SRR ier EFT 
ve ‘- fe i oo ee cay y a ones) a. ee a ie Rec oy rs Y é 2 Fut F : 
Rose i 4 - ¢ se Te a sa f * Pee Negminemmre lor eae Fere . 
oe! eh vg re i Bore ed Per nae 
ane e yr aes y . ae ‘peaiiae re z r = 4 Me fo ei ae ree i > 
. i i ha,” ee ae cane aaa ey ¢ f : ar ty es ee pee five Thee > 
a i Sy Seas Wace ip ee eee oe si) ee, ; 
‘ be anes i roe. apes Bo ra ae Se ey Be eS i ae hrs elle pes aa ae 
sae er Mae Samet eo ray Be epee et arte ee Beane Ps tas ae ss ieee rl a — 
ve , BR ics | ae Tote oan ig Magee ee” hae Sa NE oh ’ 
. ; iat fae eet, ca) pe BGs cee ; 
ny "ag : e Le e fy 
- = 2 + prt 2 4 3 ot : 
Le Os Ye a eo i eee eth, ped ete ag Snes Sipe 
os 4 . alae aria oy bee Paes 7. Ni hobss ye bt f ice si ee et eae ’ : 
i eee tne a ony ee fet Seay ce romp TEE Ge ae es Mey 
S . a , % 
ae, nie  . . . ia 7 
Stag tie ae Pe oe aS aN ee 
Bian Ne hee > ee ae : cA + . . 
a a eon Fe aan Tee rn min oe, Sy ge ea et 
ie ae ie fs” ns i Rae I RM I l= pi Mae Me enepeee sod one ae aie) : i ; ee 
Ca silent A MMO cic ee 5 ci = Man, STUN ES Pee a ah gy EE: : 4 
Se hare eS eee a ae SRM, ican a 2 ee Se , Aw a: ; yer 
te seers " , a Se oo. | ean " Cee Dias. oan tah eee § mas ’ i +e 
(ee ; nee See Bes Wes: mans Feet nee Bo ree 
Re ae : Caer mars apes Meigen Ae aie deer eae ier q ht : 
sate . a eee ae. ni. tee es oS 
ae res a SEW our pala iia, Ba ate CP Re aia ea ae i area Lag - te 
eieieretyas AM val ‘eee RN 35 os N° SD red es 
sil ae gu eee age Cee ie Wie | 0, gam Ge os 
Ree ae eye ey Pee Ah emia. |, Pie, we : : Naty 
eh ats ‘ ‘ BIN ia ce «a Sa chon : ; Be «Bilt 
Lae eres Wes: ¥ eit ae, ewes fol een o ghana se ae se J 4 ae 
righ % oe ‘ sage eer hs lus = | ae ’ : z 
geet e 4 - am See oe 2 rage Ss ors ti eer. hee + ie 
Rey aie 3 a si i ee er em gs IS oc 
Tag neS letra! } a ya {ee ; ges ‘ ie ’ Tat ¢ 
Beater sian P : — Beet Were Ae sets es 7S plage Ph $ ; ‘Jo ’ ue p 
aNep ake! Pte Sore % age eco r,s e2 Ne gs Bik Gre eee Be a SHE Scr” ae ae 
es ts Bae: , Ee ae ocd ie rite PAM Ry tc oe eae he soa ET Ui sie eet st TO pd 1S ae Sat Sane 
tad) ae ee Re my ay ed } rs ar Seen hc $4 eis z ates 2 ae ae ae ae i ae any Ree tue tees 5 a ee 
BOS igre fe ' 4 eae nw ee ee pS ya ee Mee tea ran pee apt os aoe "ead AS 
ce . Sea eh eee Ber Be fay a3 eee pie eae frais ie Pai. ieee . 
YF Ra ee eh as ee, Beep al fo Rh el eS ee, 
OR ee a. yea ee tec I oan hes, 
- mils agit : ote fs Saat oe eh Cre Ae aes, Sag ACE ea ea See a fet & 
. Prva te Ss Be ks Naa ik ch ee a il 
= a ee ie. ess 2 ee lla ea i 662.) ar a 
Be eee. — aT ie a? ne So 
Fe — : , : ; ee oe rt ig j ae ae 
i - i * 
be P 4 
y +8 . . 
” * ‘ 
y ‘3 { 
can < ’ 
ee a 
i ee 
ms 
- ee 
e 
aes 
bia ibe 8 SN 
agate os so my 
East! cme 
Noes he one 
Bees ae 
ot ee 
ei A ys 
Dl =, | ee ved ” 
ae pies eid, > Vue Se gras : Bee ,; 
Ean a OR Ber MR La eC at et es 4 & Git, ee Ea: Rey athe: > ee ; Fae ee CBRE oS Frye mat Met ad BR ie h fp 5 5 ¥ p «. ¥ 
—y ‘ AG ie ye Rs RS eS a aa as a ae Sy “ pi eeege Ss, be <9 Ee gee? aes te glee AES) peg hoe Be : Se ew ay = cE ee ae 7.6 meee y sd h , S apae” mA 
eae er ¥ ape ph ke iy aie ss as AP a een  M Yin Se ST pee (Se Sa ee Aa. BEST Mee Fee os Sac : a cae ee Cea ele Srl Sa meee ne sae PO toe le tee Mie fe pe weit oer erate ee Ae Cea Were sep noel gree tig, 2A Me § Ree rte Wiha oe ae ee Be port ees fe eae (Tm ie 
ae SRG Re Me oy ac wmnyt aA eT te ye oF RN eS ee ee a Sali BP ado eS tae Ca ee ter DE ates eke ae ee BRE ak AR tara Tae og ieee in chairs Sd ne tage eed ee oa er ee ee 3 hk Fa ra Marea ae Een Neha Pe ee oe ee ee oie are Pea bor : oy fh 2 a Saye Sie ly Pe tain dae os.) 
ito yey et: be é 5 AS ALS ot Se - ‘ 4 a na eRe ie a) RG a eR a at Ua! Siew Za alae tool sae US RK we f fees tia dapat ah ee A israp oh Meee Ye mt et gre eel Sete Se RA rs Ver ea MS nc ¢ a eee es St et as oc a ae tek a Sey wars Cae) : 
San Pr ee fr ad eee eee Ses hae TE ela ae wear cee Wiese nn hana Seno, ns aed ape sk TN Na es angeere VRIES. c RN eae ga fer eerie nce SET eee tae, Aad: Fick Bi Ten. tot aa 
4 is niger See Sr apie fee UE aks A gl areM Coarse oe Naat east i eR eae Career ae toe ARs Sires es ih Sa ae FEN eas eae ee gaan aye ae ene ; ee . re hh Ae ss aaah. Ss Nt axe Syme cise S Tey sates: eaten a" eae Rises aan ag uy 
Se ae et Pe oe dita BRST SPR ee ona rh E ee re teats BONE liad ee ener area ae Pepi Tee AE MUR ag at gear, enh ge CoO Si hace a es > Seek lS Cy ays eC er ae i243 hs eee a eee: Pa pa CEN Coa ate, 
pag eb i 5 ari wherein PP ee ihe Ean Lee ey oe im is PRA AR Re ete i> 8 Pee als Vl peta Ses, Voge a Becoeae a i Mier wane aR Deke Ct a SOE yee PEED ia RL MRR 3 Feat a hgh aks mag hn Sf ade Rae, Paha Shea fate Peas 2, be deel oo uate 3 pea a RE Pome eS toca oe i 2 Ep ae 
rh: «? . ifs 2 a iS err Sages ie ies fire cea a ee - PG So ee CR 5 a8 Weir ERS GB av a Pr ae hy A 3 Sie tes mew Eide Oi RE eh aa Reo ah ee eae re amen ide.”. eth, AiPdary Medio ten 2) Te ea ck Saget Be ee ace Wg or Ag ee Ta 
Higa Be ; : - ee kes fi . 44 nae OF RO eRe i eae GA ay we ae 4 BEG ie Se Me Rae aC Ra Ea eee WE ely s Ls ey eee Pelee ake aan ip eee mies 2" |S ae Se ey ges fe a ene on Vege 
eae? i : : ; : & ; ‘ © y Re yh Ween, , vis Oh ORME Te ea ee ee! Vo Stine ne st (bes mage ng Pate SE net baie, Sake ta cots an PRESS WS os iek GEES De ee 8 


doing a good 
iob for U 


IR a iad te. ge ae ae Ra i EN I 


Mo? 


~ 
an 


¢ 


Co 


ANY ae. 


> 
eet 


ients ane * 


_ PASSAIC, NEW-JERS 


Ps 


Fiadd Ownces 
MP 


lorite... 


a 
16 


ient: 


Ypoc 
RESCOTT 


n 
ium H 
gred 


# 


_ 
i 
J.L. p 


Bit gh iPox ee ye CC Res icp PRED ats eS Fede raat eS 
fay SES Ra Sie St Oe RRR AR eS OF OR oe oe aE 


paign to dealers was instrumental in facilitating distri- 
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bution in new markets and stirring up interest in old. 


"The Oxol Rhyme contest was very successful. Considering the 
offer, the returns were quite satisfactory and indicate a 


high percentage of readership of rotogravure advertising." 
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UNION INFLUENCE 


m NOTICE! 


On Page 5 of yesterday's (Sanday) issue of The La 
Crosse Tribune and Leader-Press an ad appeared 
over our Firm Name in which we advertised a Week 
of Special Rates on Washing and Ironing of Shirts, 


WE ARE SORRY 


We must retract this offer, but Local No. 31, Laun- 
dryworkers’ Union of La Crosse, claims established 
prices must be adhered to by all Dry Cleaning and 
Laundry plants in the city, and members of this 
union were to be instructed by the Executive Com- 
mittee of Local No. 31 to refuse to return to work 
Monday morning until the promise of an ad with- 
drawing this offer would be published at the earl- 
iest possible moment, 


MODERN 


LAUNDRY and DRY CLEANING CO. 


Unusual affect of union influence on an 
advertiser is evidenced in this copy 
which appeared last week in La Crosse, 
‘ Wis., newspapers. 


i 
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NICKEL WEDDING 
10 GAS HEATER 
B BEARS CAMPAIGN 


New York, Jan. 27.—Capitalizing 
upon the decision of Ruud Mfg. Com- 
pany, Pittsburgh, an important 
maker of gas water heaters, to use 
monel for its tanks instead of gal- 
vanized iron, or other metal, Interna- 
tional Nickel Company will shortly 
launch paid space to tell the public 
the significance of the “wedding” of 
the two products. 

With the claim that the heaters 
and the Monel tanks are “joined for 
life,” the campaign will start March 
19 with a fullpage in The Saturday 
Evening Post, and subsequent copy 
in The American Home, Better Homes 
¢ Gardens, House and Garden, and. 
Time, continuing through June. Archi- 
tectural and utility trade journals 
will also be used, it was announced. 

An interesting industrial story lies 
behind the announcement of the 
adaptation of Monel to the home 
field, concerned primarily with the 
considerably higher price per pound 
of the alloy as compared with the 
cost of galvanized iron. 


Tells Economy Story 


Developing its sales presentation 
along lines slightly reminiscent of 
the old conundrum which sought to 
discover whether a pound of feathers 
ora pound of lead weighed more, the 
nickel company points out that while 
Monel is more expensive per pound 
it is nevertheless possible to use 
fewer pounds of it and further, it 
tan be welded in such a way as to 
Save considerable amount of labor 
time, thus lessening production costs. 
The net result, it was reported, was 
that the water heater company was 
Onvinced that it could use Monel 
with almost no additional expense 
and, as to the nickel company, it had 
lot only made an important sale but 
lad made its alloy a factor in the 
‘ast home-building field. 


Give 20-Year Guarantee 


Copy will plug the advantages of 
Sing gas for heating of water, it 
Yas stated, and will remind readers 
‘Mat if they do not live on a gas line 
‘ey can run a Ruud water heater 
L bottled gas. The advertising will 
“SO claim that use of Monel tanks 
: the Ruud system will result in 
le kind of water you want to have 
‘wing from your ‘H’ faucet,” the 
“nd that is “clear, clean, hot.” The 
““Vertising will also feature a 20- 
‘’r guarantee for the Monel tank 
‘8ainst failure from rust.” 

The Ruud company’s promotion of 
“lew line will be concentrated in 
‘sihess papers and dissemination of 
Dlous point-of-sale material, and it 
P “Xpected that gas utility companies 
also extensively promote the new 
Pe Of heaters. 

‘larschalk & Pratt, Inc., New York, 
vm charge of advertising for Inter- 
“onal Nickel. 


To Rex Ceder 


Aeroil Burner Company, Inc., West 
New York, N. J., has appointed Rex 
Ceder Advertising, New York, to di- 
rect its account. Magazines, farm pa- 
pers, business papers and direct mail 
will be used to promote Aeroil burn- 
ers, kettles, road maintenance equip- 
ment, weed burners and traffic equip- 
ment. 


Issues “Decal News” 


American Decalcomania Company, 
Chicago, has published the 
issue of “American Decal News” 
which is “devoted to new merchandis- 
ing ideas and the multiple uses and 
applications of decalcomania trans- 
fers as they serve modern industry.” 
It will be issued monthly. 


initial | 


$8,521,000,000 
Estimated Farm 
Income for ‘37 


Washington, D. C., Jan. 26.—Sub- 
stantial increases in crop sales, live 
stock and live stock product sales 
and government payments netted 
the nation’s farmers an estimated 
cash income of $8,521,000,000 during 
1937, the Bureau of Agricultural Eco- 
nomics reported today. 


This is approximately the amount 
forecast in ADVERTISING AGE Aug. 2 
| by farm and government experts, and 


considerably above the 1936 farm in- 
come of $7,865,000,000 from all 
sources. 

Total crop receipts during the year 
increased to $3,882,000,000 from $3,- 
462,000,000 in 1936. Sales of live stock 
and live stock products for 1937 were 
estimated at $4,272,000,000 as com- 
pared with $4,171,000,000 in 1936. 
Government payments rose to $367,- 
000,000 in 1937 from the 1936 figure 
of $287,000,000. 


December Income Lower 


Farm income, including govern- 
ment payments, for December was 
somewhat off from both the previous 
month and the comparable month in 
1936. It was estimated at $683,000,- 


000, as compared with $761,000,000 in 
December, 1936. November farm in- 
come was $716,000,000. 

A part of this was due to a de- 
crease in government payments 
which totaled $8,000,000 for the 
month. In December, 1936, they were 
$36,000,000, a sum which dropped to 
$3,000,000 during November, 1937. 


“Life” Balances Budget 


Life, which last fall reported to 
subscribers an operating deficit of 
$50,000 weekly for 1937, has balanced 
its 1938 budget “with plenty of room 
for editorial progress and develop- 
ment,” the publication reported to the 
public last week in full page space in 
newspapers of key cities. 
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Industry Code Spurs the 
Faith of Noodle Minded 


BY RICHARD B. ESPEY 


Chicago, Jan. 25.—The trusting 
consumer, tempted by an advertise- 
ment, label, photograph, brand, pack- 
age or other influencing representa- 
tion of noodles—plain or egg—has a 
right to receive exactly what he pur- 
chases or orders, leading manufac- 
turers of macaroni, noodles and re- 
lated products declared here today as 
they tentatively adopted a code for 
the industry. 

These rules give every evidence 
that expert noodle sleuths have, in 
the past, found some cases of decep- 
tion among less honorable members 
of the craft. Upon approval by the 
Federal Trade Commission and final 
approval of the industry, it is ex- 
pected that these practices will be 
obliterated. 

Several of the rules were in the in- 


WIDE BUILDING INDUSTRY 
COVERAGE 
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Manufacturers cataloging their lines in 
BUILDING SUPPLY NEWS Catalog and 
Directory, March, 1938 issue, will have 
widest coverage of lumber and building 
supply dealers and building contractors, 
available in industry. (Advertisement) 


terest of consumers who prefer the 
egg over the plain variety and who 
may in days gone by have noticed a 
marked shortage of actual egg in egg 
noodles. 


Eggs Is Eggs 


To this end, it has been termed an 
unfair trade practice to use yellow 
artificial coloring in or yellow trans- 
parent containers for any macaroni, 
noodle or related product in such a 
manner as to imply falsely that 
there’s more egg in the noodle than 
there really is. 

Egg macaroni, advertised as such, 
must contain whole egg or egg yolk, 
and the moisture content in the fin- 
ished product must not exceed 13 per 
cent. The same goes for egg noodles. 
It was also added that “noodles or 
plain noodles are commonly ribbon 
shaped,” an indication that the in- 
dustry does not plan any new con- 
sumer appeal in modernistic curli- 
cues or other bizarre styles. 

Also emphasized, and this may ap- 
peal to those who have ordered 
noodles in various eating places, only 
to wonder what they were actually 
served, is that the manufacturer who 
adds additional food ingredients 
other than egg solids must fully in- 
form prospective purchasers of the 
fact in his advertising and labeling. 

Other rules were aimed at defama- 
tion of competitors; failure to brand 
products; selling below cost; trade- 
mark imitations; publication or cir- 
culation of false or misleading price 
quotations; false invoicing, and the 
discriminatory discounts and promo- 
tional allowances forbidden under the 
Robinson-Patman law. 


Agency for Publisher 


Cowan & Van Leer, Inc., New York, 
has moved to larger quarters in the 
same building, 521 Fifth avenue. 
House of Field, New York publisher, 
has appointed the agency to handle its 
advertising. Newspapers, magazines 
and business papers will be used. 


Russ Building 
San Francisco, Calif. 


Sidney A. Saunders 


ANNOUNCEMENT 


In completion of a long range plan, con- 
solidating all advertising activities of the 
National Home Monthly, we are pleased to 
announce the following representation: 


Edward S. Townsend Company 


Lioyd H. Kenney 
Province of Quebec, Ottawa Valley and the Maritimes 
743 Canada Cement Building, Montreal, Que. 


Ontario, Mid-West and Eastern United States 


Wilfrid C. Stovel 
Advertising Manager 
315 Harbour Commission Building, Toronto, Ont. 


As heretofore, all copy, plates and insertion 
orders are to be sent direct to Winnipeg to facil- 
itate production. Matters of a highly technical 
nature should also be referred to the home 
office. All other advertising matters will be dealt 
with by our respective advertising offices. 


National 


HOME MONTHLY « - 
WINNIPEG, CANADA 


The Clougher Corp. Ltd. 
26 Craven Street 
London, W.C. 2, England 


Frank Belway 
Ontario and Detroit 


JOHNS-MANVILLE 
INSIDE SELLING 
REAPS HARMONY 


Broad Institutional Program 
Takes Permanent Form 


By IRWIN ROBINSON 
New York, Jan. 20.—Practical ap- 
plication of the “streamlined” public 
relations thesis advanced by Lewis 
H. Brown, president, Johns-Manville 
Corporation, at the last ANA conven- 
tion, was revealed here this week in 
a review of the company’s current in-| 
stitutional activities and a study of| 
plans for the future. 
In its contacts with employes, 
stockholders and the public at large, 
Johns-Manville has progressed along 
the road of enlightened industrial- 
ism, using advertising freely to stim- 


THREE J-M PLANT SOFTBALL 
TEAMS WIN CHAMPIONSHIPS 


QUARTER CENTURY CLUB MEN 
WORK TOTAL OF 8888 YEARS 


ri 


PICTORIAL 


Johns-Manville Corporation welds em- 

ployes more closely to the company with 

this pictorial publication filled with news 
of employe activities. 


ulate what Mr. Brown termed “ac- 
ceptance of industry, not as an ab- 
stract institution, but as the brand 
new 1938 model of business.” Ap- 
parently the homespun wisdom of 
locking the stable before the horse 
is stolen has reaped rewards of em- 
ploye good will and appreciation of 
a specific company’s contribution to 
the welfare of community life in 
those localities where Johns-Manville 
plants are situated. 


How Company Thinks 


Convinced that management’s 
thinking is a subject of legitimate 
concern to employes, the company 
has approached the problem first by 
setting forth clearly, simply and ex- 
plicitly its policies on such pertinent 
matters as wages, collective bargain- 
ing, working conditions, hours of 
work and the closed shop. In addi- 
tion, the background and develop- 
ment of Johns-Manville, and the eco- 
nomic factors that guide all business, 
have likewise been explained in an 
informal, breezy manner. 

Every two weeks, in 14 newspapers 
in five of the communities where 
Johns-Manville plants are located, a 
unique type of institutional adver- 
tisement is being inserted with copy 
designed to appeal not only to em- 
ployes but to all local residents. Each 
layout is illustrated in characteristic 
cartoon style by Don Herold. A typ- 
ical headline directs attention to 
“two letters of interest to Nashuans.” 
The first letter is addressed to “Dear 
Johns-Manville Nashua Plant,’ by 
“George A. Citizen,” who remarks 
that in passing the plant every day 
he “got to wondering how you got 
started.” He asks if the plant “would 
mind telling the neighbors something 
about yourself.” 

The conventionally cold, staid pile 
of bricks and smokestacks becomes 
articulate and, addressing “Dear 
George,” proceeds to tell a simple, 
human interest story of H. W. Johns, 
who, with a co-worker, started to ex- 
ecute his idea that “he could make 
a new fire-proof roofing material by 


and pitch and manila paper and as- 
bestos through a clothes wringer and 
pressing it into sheets.” That crude 
achievement in a New York basement 
is hailed as the start of the large 
industrial organization that bears 
Johns’ name. 


Tells Local Value 


After sketching the expansion of 
the business, the plant informs read- 
ers: “I have no apologies to make 
because I have grown larger and be- 
come more efficient and because I 
have replaced Mr. Johns’ clothes 
wringer with lots of costly modern 
machinery; and Mr. Johns’ helper 
with thousands of other helpers. 
That is just how things grow. 

“I mean to be a fine thing in 
Nashua and I think maybe I am. I 
mean to be a fine thing for the la- 
boring men who help me hum, and 
I think maybe I am. I’m no good to 
anybody unless I’m busy. When I’m 
busy as a bee I help retail trade in 
Nashua. I help improve real estate 
values, lessen the burden on taxpay- 
ers, pay lots of wages. Think of me 
just as two busy men and a clothes 
wringer.” 

The newspaper series is currently 
being used in Manville, N. J.; Nashua, 
N. H.; Oswego, N. Y.; Waukegan, II1., 
and Alexandria, Ind., and will con- 
tinue through practically the entire 
year. It is also possible that the 
campaign will be extended to cover 
other factory locations. Incidentally, 
in Nashua, because of a substantia] 
French population, the advertise- 
ments also are inserted regularly in 
a French language newspaper. 

At frequent intervals every em- 
ploye on the Johns-Manville payroll 
receives at his home a “policy” bul- 
letin, which explains in non-technical, 
understandable language the com- 
pany’s Official stand on topics of vital 
interest to workers. Each bulletin is 
issued over the signature of the 
local plant manager who gives his 
story in the first person. A typical 
folder says, “This is our policy on 
collective bargaining” and then sets 
down simply and explicitly the com- 
pany’s viewpoint. Copy treatment in 
every instance is expository rather 
than a brief in defense of a view- 
point. 

Wife Reads It, Too 

Among other topics covered thus 
far or scheduled for early release in 
the bulletin series are wages, work- 
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DEAR JOHNS-MANVILLE _ 


1 ALEXANDRIA PLANT— 


I see trains coming into your plant 
and trains going out, and I've often 
wondered where they come from, where 
they go and what they carry . . . if I'm 
not too curious. 


GEORGE A. CITIZEN 


2 Mea Peoge- 


Johns-Manville leads off its letter form 
newspaper copy in plant cities with this 
informal style. 


have also been transformed into units 
that fit into the Johns-Manville pub- 
lic relations pattern. Descriptions of 
the company’s activities are brought 
to the attention of stockholders be 
cause, in the words of President 
Brown, “not only do they offer hu. 


This Is Our Policy 
on Collective 


Bargaining 


The Second of « Sere ob Talks on Jehas Monvity Pula « 


Another phase of Johns-Manville's em- 
ploye relations efforts is this type of 
booklet with discussions on company 
policies by individual plant managers. 


man interest but also because of their 
value to the company from a strictly 
dollars-and-cents viewpoint.” Em. 
phasis is placed on the company’s 
belief in “principles of human rela- 
tions” and a high regard is devel- 
oped, by word and picture, for “The 
Company Everybody Knows.” 

That the entire Johns-Manville pro- 
gram is neither a transient nor an 
emergency project is evidenced by 
Mr. Brown’s assertion that public re- 
lations must not be considered a 
depression job by industry, but 
should be promulgated on a perma: 
nent basis with 100 or 1,000 small 
programs rather than one big pro- 
gram. 


Turnbull Siuaiune 
to Join J. B. Platt 


James R. Turnbull has resigned as 
director of sales promotion and 
advertising, manufacturing division, 
Marshall Field & Co., to join the de- 
sign organization of Joseph B. Platt, 
New York. 

Mr. Platt, who was in charge of 
Field’s bureau of style and design, 
resigned to form his own business 
He will continue to handle Field’s 
work, in addition to other commis: 
sions. 


Brisbane Box Appoints 

Brisbane Box Corporation, Detroit, 
has appointed the marketing division 
of Charles J. Cutajar, New York, to 
handle the marketing of One-At-A: 
Time pill boxes and Spear’s aspirin 
in the United States and South 
America. 


Three for Rickerd 


C. E. Rickerd Advertising Agency, 
Detroit, has been appointed advertis: 
ing counsel for Hancock Iron Works 
Company, Pontiac, maker of outdoor 
fireplaces and grill stoves; Scuttle 
Mfg. Company, humidifiers, and Geb: 
lert Coffee Company, Detroit. 


ing conditions, hours of work and 
the closed shop. Where employes are 
married the messages are addressed 
to husband and wife, with the rec- 
ommendation that both study the pol- 
icies and that “she ought not to feel 
that she is only a silent partner” in 
the job. In Nashua a French transla- 
tion accompanies the English text. 

Under the direction of the Johns- 
Manville advertising department, a 
separate pictorial employes’ publica- 
tion is issued every month for every 
plant. Radically different from the 
conventional “house organ,” the tab- 
loid picture papers are packed with 
warm human interest and local ap- 
peal. Conspicuous by their absence 
are product promotion and pep talks. 
Each issue is devoted entirely to em- 
ploye activities, with the exception 
of a single “editorial” column. In 
this space appears a reference to the 
nature of the policy folders; or a re- 
telling of some interesting event in 
the company’s history; or a quota- 
tion from a key executive’s address 
on a subject of mutual interest to 
management and employes. 


2nd Paper..... 23.1% 
3rd Paper..... 18.6% 


When a newspaper leads its competi- 
tors in 19 out of 24 retail advertising 
classifications (as does The Seattle 
Times) there can be only one answer 


y 
CONSISTENTLY SUPERIOR RESULTS! 


PUBLISHED DAILY AND SUNDA’ 


The Seattle Tim 


putting jute, burlap and wool felt, 


Quarterly stockholders’ statements 


O'MARA & ORMSBEE, Advertising F*?" 
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HOLIDAY SPOT, 
ONCE PROBLEM, 
IS NOW PUZZLE 


All-Year Club Maps Bigger 
1938 Campaign 


Los Angeles, Jan. 26.—The prob- 
lem of where to go for that vacation 
which began to be simplified with the 
advent of tourist promotions seems 
now to have reached an extremely 
puzzling state, according to Don 
Thomas, secretary and managing di- 
rector of the All-Year Club of South- 
ern California, who in discussing a 
seven-point program for 1938, today 
emphasized the increasing competi- 
tion afforded by tourist campaigns 
now staged by 35 states. 

Twenty of these states, he reported, 
have begun their campaigns within 
the past three years. 

Meeting this competition, the All- 
Year Club will increase its efforts 
and aim for 1,000,000 additional visi- 
tors to the area. These will be nec- 
essary, Mr. Thomas said, in order 
to maintain the present $216,000,000 
yearly tourist business. 

A two billion dollar tourist expen- 
diture within the past 10 years was 
set forth by him as a potent reason 
for increasing current sales effort. 


Gives Campaign Breakdown 


The seven-point program, he said, 
would include more moderately 
priced advertising literature for 
trains, hotels and bus lines; an in- 
crease in summer newspaper adver- 
tising east of Chicago; small and 
large size posters; motion pictures 
detailing the state’s pictorial charms, 
and a widespread radio drive. 

Recent surveys have disclosed that 
most of the tourist business is “new,” 
he reported, with approximately 55 
per cent of those questioned admit- 
ting that this was their first trip to 
the state. Tourists during 1937 num- 
bered 1,741,601, with more than 1,- 
000,000 of these being summer 
visitors. 

James R. Page, of the brokerage 
house of Page, Hubbard & Asche 
was re-elected president of the club. 
Terms of other incumbents were also 
renewed. 

New directors added to the panel 
of 64 are Don E. Gilman, vice-presi- 
dent of National Broadcasting Com- 
pany; Arthur G. Beggs, Western 
sales manager, American Air Lines; 
Walter Schneider, president of Rob- 
inson’s Department Store; Baron 
Long, president, Biltmore Hotel; Al- 
fred Harrell, publisher, Bakersfield 
Californian; Willard R. Keith and 
Charles Strub. 


Joins “Power Boating”’ 

D. C. Kiefer, formerly on the Pitts- 
burgh staff of Steel, has joined the 
advertising department of Power 
Boating, Cleveland. 


00% Home Circuration 
GUARANTEED 


Big 4 Advertising Carriers is 
| 4@ seasoned organization of 
trained and experienced per- 
sonnel, thoroughly familiar 
with our markets and vital 
marketing factors, employing 
regular adult carriers whose 
work is intelligently organized 
and rigidly supervised and 
directed. 


We distribute circulars and 
merchandise samples to the 
homes, conduct consumer- 
dealer-and-market surveys, and 
offer an effective merchandis- 
Ing service to obtain dealer 
distribution. 


Ht 4 ADVERTISING CARRIERS 


742 South Wabash Avenue 
All Phones WEBster 4432 


Denies WSMB Request 
For New Station 


The Federal Communications Com- 
mission has denied the application of 
WSMB, New Orleans, for an addi- 
tional station of 100 watts power to 
operate on a frequency of 1,500 kilo- 
cycles, unlimited time, and to utilize 
an additional 150 watts or 250 in all 
during the daytime. 

Explaining the 
Chairman McNinch 
things being equal, it would seem 
that if there were a need for an ad- 
ditional local station and if there 
were a frequency available for this 
service, the facilities should be 
granted to one who doesn’t already 
hold a broadcast license for unlimited 
time in that community.” 


Allen in New Post 


George W. Allen has joined Gen- 
eral Lithographic Corporation, New 
York, as account executive. He was 
formerly with Snyder & Black, and 
Rusling Wood, New York lithogra- 
phers. 


FCC decision, 
said, “Other 


Institutional 


‘Copy’ Programs 
Opened onWGAR 


Cleveland, Jan. 27. — Presenting 
local institutional “copy” in a new 
form, a series of half hour programs 
featuring “plant talent” was launched 
over Station WGAR here this week. 

After an inaugural program fea- 
turing the mayor and other civic 
leaders, Hotel Statler stepped in as 
the first sponsor. The programs, de- 
signed as both public and employe 
good will builders are scheduled 
Mondays from 10:30 to 11 p. m., with 
talent chosen from the ranks of the 
weekly sponsor’s employes. 

American Rolling Mill Company 
has done somewhat the same job on a 
national scale. The WGAR programs 
call for regular time rates with addi- 
tional production costs limited to ac- 


companists and technicians for the 
weekly “tryouts.” 


McDowell to Lead 
PNPA During 1938 


A. W. McDowell, Sharon Ierald, 
was elected president of the Pennsyl- 
vania Newspaper Publishers Associa- 
tion at the annual meeting Jan. 15 
in Harrisburg. 


Stofflet, Hamburg Item, 
dent, and Howard Reynolds, Quarry- 
ville Sun, secretary-treasurer. 


Brown With NBC 
Charles B. Brown, formerly with 
Foster & Kleiser Company, has 
joined the National Broadcasting 
Company, San Francisco, as_ sales 
promotion manager. 


Agency for Crayon 


Standard Crayon Company, Dan- 
vers, Mass., has appointed The Fed. 
erated S Sales Service, Inc., Boston, as 
sales and marketing counsel. 
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Other new officers are Millard A. | billings were $4,355, 146; 
vice-presi- | Tose to $5,232,133; 


NBC prren Pte 
Up 34 Per Cent in ’37 


Advertisers’ expenditures for NBC 
daytime periods rose 34 per cent 
over 1936 to an all-time radio high 
of $10,368,566 for 1937. 

The annual investment of advertis- 
ers in NBC daytime programs, for 
time alone, has more than doubled 
in the past five years. In 1933, total 
in 1934, this 
in 1935 it reached 
$5,513,294, and in 1936, $7,695,482. 


Moves Headquarters 
Snow King Baking Powder Com- 
pany, General Foods subsidiary, has 
transferred general sales headquar- 
ters from the plant in Cincinnati to 
Memphis. Offices are in the Sterick 
bldg. 


Pinkham Appointed 
Franklin S. Pinkham has joined 


the staff of M. L. Tyler, Boston rep- 
resentative for the New 


York Herald 
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100 LEADERS IN. 
3 MEDIA SPEND 
20 MILLION MORE 


'37 Analysis Shows Sharp In- 
crease Over '36 Outlay 


New York, Jan. 27.--The 100 lead- 
ing advertisers in magazines, net- 
work radio and farm papers for 1937, 
spent $148,356,340 in 1937, an increase 
of $20,079,948 over the $128,276,392 
spent by the same advertisers in 1936, 
an analysis by ADVERTISING AGrE of fig- 
ures supplied by Publishers’ Infor- 
mation Bureau disclosed today. 

The list of 100 leaders also included 
an increase in the number of adver- 
tisefs spending $1,000,000 or more in 
the three media, 43 advertisers com- 
ing in this category, compared with 
42 for 1936. 

Consistency of aggressive promo- 
tions over a broad front also is illus- 
trated by the fact that while adver- 
tising of the group increased more 
than 20 million dollars over 1936, in 
the list of 100 leaders only 15 reduced 
their expenditures in the three 
media under the 1936 level. 

The first 10 advertisers in the three 
media, as reported in ADVERTISING 
Acs of Jan. 24, showed only two new 


names with Liggett & Myers Tobacco’ 


Company and Lever Brothers displac- 


Professicnal 
LETTERING, 
Made Easy; 


Simplest, easiest, 
quickest way to make dis- 
. hand designed Ini- 


tials, Le. alphabets, numerals, 
decorations, etc. is to copy 
or trace them from “‘A to 
Z’ Lettering Aids. Created 
for your practical use by ex- 
perts; used by thousands who 
need the newest ideas in Let- 
tering. Send for Free Sam- 
ples to 
JACOB STEIN 

Flatiron Building New 


for its 


SIZE 


The 
Janesville 


Wisconsin 


MARKET 


Facts: (Retail Spending) 
4th in National Markets in 
population class. 


$464 Per Capita Retail Sales 


$40,667,000 Retail Sales 
(Last Gov. Survey Statistics) 


The 
Janesville Market 
FARMER 
Is 


Enjoying An 


8% 


Better Position Today 
Than in 1937. 


Concentrate on this rich Southern 
Wisconsin market through— 


Janesville 
Gazette 
Radio Station 


WCLO 


Inquiries invited. 


Rank 
59—Affiliated Products, Inc................... 
86—Aluminum Company of America.......... 
20—American Home Products Company....... 
98—American Radiator Corporation......... 
35—American Telephone & Telegraph........ 
6—American Tobacco Company.............. 
(re ere eee ee 
78—Armstrong Cork Company...............- 
71—Association of American Railroads........ 
95—Beech-Nut Packing Company.............. 
97—Bon Ami Company..............-..--6-- 
13—Bristol-Myers Company 
52—Brown & Williamson Tobacco Corporation 
67—California Packing Corporation........... 
65—Campana Sales Corporation.............. 
14—Campbell Soup Company................. 
4—Chrysler Sales Corporation............... 
80—Cities Services Company................. 
38—Coca-Cola Company 
9—Colgate-Palmolive-Peet Company 


74—Continental Baking Company, Inc. ...... 
61—Corn Products Refining Company......... 
55—Cudahy Packing Company................ 
60—Distillers Corporation—Seagram’s, Ltd..... 
40—du Pont, E. I. de Nemours & Co......... 
70—Eastman Kodak Company................. 
84—Electrolux Refrigerator Sales, Inc 
I Se Pee a es ok ag eh Ew ee 


15—General Electric Company...... 
3—General Foods Corporation..... 
16—General Mills, Inc. ............. 
1—General Motors Corporation.... 


17—Heinz, H. J., 


100—Hudnut Sales Company....... 


99—International Silver Company. . 


56—Johnson & Johnson 
82—-Johnson, S. C. & Son, [nec..... 
44—Kellogg Company 


ing Ford Motor Company and Bristol- 
Myers Company, who dropped to 
eleventh and thirteenth places respec- 
tively. 

New names in the million-and-over 
eategory for 1937 include Coca-Cola 
Company, E.I. du Pont de Nemours & 
Co., Frankfort Distilleries, Inc., B. F. 
Goodrich Company, International Cel- 
lucotton Products Company, and In- 
ternational Harvester Company. 

Those who dropped from this clas- 
sification include National Biscuit 
Company, Shell Oil Company, Swift 
& Co., Wander Company, and Wasey 
Products Company. 


Frankfort’s Outlay Doubled 


Frankfort doubled its advertising 
in magazines, network radio and 
farm papers to step into the million 
dollar ranks while other sensational 
increases exclusive of the 10 leaders 
saw the Association of American 
Railroads adding more than $100,000. 
Electrolux nearly doubling its 1936 
figure, H. J. Heinz Company adding 
more than half a million dollars, S. 
C. Johnson & Son, Ine., nearly 
doubling, P. Lorillard Company more 
than doubling, and Philip Morris & 
Co., Ltd., crawling near the million 
mark with a 33 per cent increase. 
Schenley and Distillers Corporation- 
Seagram’s, Ltd., likewise showed big 
increases in the liquor field while 
Vick Chemical Company and United 
States Steel Corporation registered 
increases of approximately $300,000 
each and Westinghouse climbed near 
the million mark with $941,293 com- 


pared with $661,880 in 1936. 


Ward Gets Two 


James A. Ward Company, Chicago, 
publishers’ representative, has been 
appointed Central West manager for 
Cosgrove'’s Magazine, Owosso, Mich., 
and The Tourist Court Journal, Tem- 
ple, Tex., official organ of Interna- 
tional Motor Courts Association. 


386—Firestone Tire & Rubber Company...... 


50—Gillette Safety Razor Company.......... 
37—Goodrich, B. F., Company...... 
31—Goodyear Tire & Rubber Company....... 
87—Gulf Refining Company........ 
Company. .....:. 
89—Horlick’s Malted Milk Corporation........ 


57—Hudson Motor Car Company.... 
39—International Cellucotton Products....... 
43—International Harvester Company......... 


24—-Jergens, Andrew, Company............... 


Bureau Finds 1 


1937 1936 
$ 821,907 $ 587,375 
542,891 388,660 
1,982,397 1,548,679 
468,469 365,525 
1,306,256 1,070,216 
4,363,955 3,108,515 
611,698 626,410 
598,265 562,710 
715,637 568,044 
494,780 384,013 
477,295 492,880 
Te aceshbaeeenns 3,399,088 3,165,296 
866,866 804,476 
753,109 554,489 
762,074 509,611 
2,979,671 2,834,063 
4,717,479 4,419,344 
591,119 556,415 
1,132,495 932,090 
ey 3,916,560 2,969,577 
667,365 601,303 
620,209 660,974 
793,296 783,570 
841,939 661,075 
801,268 344,160 
1,105,395 964,033 
723,097 609,831 
oeeass 552,821 392,668 
509,326 480,719 
1,266,672 1,000,720 
bPebrntite 3,630,585 4,147,210 
ieebennnes 1,047,840 562,443 
ener) 2,574,727 1,870,005 
sraneteria 5,739,459 4,287,753 
babeaente 2,335,399 2,177,953 
heedubexet 9,418,066 8,939,789 
920,670 761,526 
sk eoease 1,204,170 831,010 
1,398,517 1,469,481 
: se 540,674 427,588 
eee 2,288,732 1,712,786 
519,617 545,379 
Rt ebeatess 465,023 476,415 
* ae 825,006 599,494 
1,112,857 953,791 
1,046,323 911,101 
Badentkhis 466,658 291,926 
1,617,811 1,414,661 
inboneeas 838,964 760,887 
vesaeaae?s 573,644 376,490 
ca diiendaes 999,437 962,824 


Rank 
28—Lady Esther Company................... 
18—Lambert Company 
29—Lehn & Fink Products Company........ 
10—Lever Brothers Company................ 
Ta-——EAParG, FP... COMDORT «20 ov cccccccccccess 
5—Liggett & Myers Tobacco Company...... 
41—Metropolitan Life Insurance Company.... 
22—Miles, Dr., Laboratories, 
45—Morris, Philip & Co., Ltd................. 
32—Nash-Kelvinator Corporation 
51—National Biscuit Company................ 
19—National Dairy Products Corporation...... 
76—National Distillers Products Corporation. . 
85—Norge Corporation 
26—Packard Motor Car Company............ 
21—Pepsodent Company 
88—Pet Milk Sales Corporation............... 
30—Philco Radio & Television Corporation.... 
53—Pillsbury Flour Mills Company............ 
96—Pittsburgh Plate Glass Company.......... 
34—Pond’s Extract Company................ 
2—Procter & Gamble Company.............. 
94—Pullman Company 
69—Quaker Oats Company.................... 
23—-Radio Corporation of America............ 
83—Ralston Purina Company................. 
8—Reynolds, R. J., Tobacco Company........ 
58—Schenley Products Company............. 


The 100 Leaders in Magazine, Radio and Farm 
Paper Advertising Combined for 1937 


With Comparative Totals for 1936 


Compiled from records of Publishers’ Information Bureau, Inc., Copyright, 1938, Advertising Publications, Inc. 


79—Scott Paper Company...................6:. 
46—Shell Oil Company............. 


91—-Sherwin-Williams Company 


33—Socony-Vacuum Oil Company... 
54—Squibbs, E. R., & Sons....... 
7—-Standard Brands, Inc........... 


12—Sterling Products, 
90—Stewart-Warner Corporation 
48—-Studebaker Corporation 


81—Sun Oil Company.............. 
oe es er ere 


27—-Texas Company 


93—Union Carbide & Carbon Corporation... 


77—United States Rubber Company 


62—United States Steel Corporation 
63-—-Vick Chemical Company........ 


68—Wander Company 


66—Warren Corporation, Northam.. 
47—Wasey Products Company...... 
49—Westinghouse Electric & Mfg. Company.. 
25—Wrigley, Wm. Jr., Company.... 


ee ee 


1937 1936 
1,462,614 1,443,260 
2,246,870 1,943,315 
1,427,627 1,097,144 
3,816,763 2,828,419 
714,338 326,213 
4,412,568 2,252,321 
1,048,036 1,023,943 
nate Wied vin wigthuns 1,711,587 1,526,807 
992,841 613,480 
ee ore 1,391,480 1,093,827 
867,956 1,004,073 
2,110,729 1,790,105 
601,816 677,719 
550,674 219,500 
1,474,346 1,048,612 
1,727,367 1,712,157 
537,094 521,716 
1,422,572 1,525,824 
857,086 937,221 
492,137 346,621 
1,364,360 1,212,519 
6,872,913 5,786,147 
499,957 16,175 
738,648 663,353 
1,669,466 1,056,480 
563,661 463,685 
4,197,562 4,580,951 
824,400 517,960 
592,169 584,620 
evrkw operas 983,629 1,151,661 
pei sieht a4 510,975 506,878 
rrr ror 1,378,166 1,093,953 
p+ Pee Oeen 848,214 826,163 
err rrr 4,267,258 4,473,821 
bedrooms. 3,407,566 2,771,438 
ee Teer 514,364 439,764 
eer Tere 960,297 935,810 
beeen ae 576,508 560,003 
ce eetasesia 763,589 1,012,405 | 
ee eee 1,467,600 1,098,734 | 
508,231 513,041 
Veer ees 599,519 570,363 
Mesabawat 788,982 492,452 
REAR RESON 765,605 426,187 
5 Rberacerars 738,737 1,031,137 
Seared 5 756,592 662,784 
rey ee 970,211 1,469,669 
941,293 661,880 
re 1,475,997 1,190,499 | 
bwie Rind ao $148,356,340 


Good Tea Week 
Rates Another 


New York, Jan. 27.—Encouraged 
by results of one special “Tea Week,” 
the Tea Bureau, Inc., promotion arm 
of the tea industry, this week 
launched a_ second “Cash-In Tea 
Week,” featured by point-of-sale dis- 
plays and special tea programs origi- 
nating with individual grocers and 
by increased advertising in newspa- 
pers and magazines. 

By running prize contests during 
the first week’s promotion, with 
awards based on the pulling power of 
window displays built by tea retail- 
ers, the bureau was able to indicate 
the best types of display to make 
the current week’s promotion most 
effective and to provide the materials 
out of which displays might be built. 
“Tea—the Drink of Vital People’ was 
the slogan chosen by the bureau and 
recommended as a proven sales stim- 
ulator. 


Regular Campaign Support 


The special week has been sup- 
ported by the regular advertising 
campaign which was inaugurated last 
fall on a yearly basis and is now 
running in 51 daily newspapers, 29 
Sunday newspaper comic sections, 
The American Weekly, Good House- 
keeping, Life, The Saturday Evening 
Post, and Woman's Home Companion. 
The schedule has been so arranged 
that insertions appeared during Janu- 
ary almost daily on a national scale. 
In all, the year’s promotional cam- 
paign involves a budget of approxi- 
mately $1,000,000, according to the 
bureau. 


started in the middle of 1936, has 
already been healthily reflected, it 


The work of the bureau, which was | 


was reported, in import figures which 
rose from 81,316,197 pounds in 1936 
to 95,552,828 pounds in 1937. 

With the campaign gaining mo- 
mentum and with the data and ex- 
perience already garnered by the bu- 
reau, further spectacular increases 
can be expected, it was asserted. 
Among the more recent steps taken 
by the bureau has been the division 
of the country into 12 regions over 
each of which a supervisor is ex- 
pected to maintain contact with job- 
bers and all types of retailers. 
Through this means, it has been 
possible to keep a close check on 
methods of tea merchandising used 
throughout the country and to sug- 
gest improvements in a manner most 
likely to be acceptable to the re- 
tailers. 


Canadian Sanforizing 


Patents Are Affirmed 


Cluett, Peabody & Co., New York, 
has been upheld in its claim to Cana- 
dian patents covering the Sanforizing 
shrinkage process, John C. Turrell, 
head of the Sanforized-Shrunk divi- 
sion, has announced. 

The process is said to be in use in 
mills and finishing plants producing 
more than 60 per cent of American 
cotton goods. 


Sycamore to Arbee 


Sycamore Garment Company, Terre 
Haute, Ind., has appointed Arbee 
Agency, Inc., Terre Haute, to handle 
a business paper and direct mail cam- 
paign. The company, which manufac- 


| tures uniforms for working men, was 


organized as a means of employing 
persons thrown out of work by the 
collapse of another similar company 


| some time ago. H. L. Vice is general 


| 
| 


| 
| 


manager. 


Fraser Names Baldwin 


Fraser Industries, Inc., New York, 
has appointed Baldwin Paper Com- 
pany, Inec., New York, as distributor 
of Fraopaque. 


Forms Photo Service 


A stock photo service, for black 
and white and color, has been estab- 
lished by Fred Bond, Hollywood, Cal., 
at 4918 Santa Monica blvd. Subjects 
cover national parks, general travel 
material, Southwest Indian country 
and outdoor shots for background. 


To “Better English” 


Joseph A. Godsil, formerly vice: 
president of Gerard Velthaus As: 
sociates, New York, has been ap 
pointed advertising manager of Bet- 
ter English Magazine, New York. 


Gets Adding Machine 


Allen Wales Adding Machine Cor 
poration, New York, has appointed 
Caples Company, New York, to 
handle its advertising. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 53/5 
CHIGAGO 
333 N. Michigan Ave. 
STAte 0366 
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The first 10 agencies in time 
placed on MBS and the amount 
placed by each were: 

Erwin, Wasey & Co.......... $224,611 
Brooke, Smith, French & 

ey a Oa tee 224,229 

} Ruthrauff & Ryan........... 125,573 

' Blackett-Sample-Hummert 117,665 
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FIGHT AGENTS 
PLACE MILLION 
OR MORE ON CBS 


Erwin, Wasey First on MBS; 
R&R Tops CBS List 


New York, Jan. 26.—Ruthrauff & 
Ryan, Inc. led in the amount of time 
placed on Columbia Broadcasting Sys- 
tem during 1937 with $3,243,443, 
while Erwin, Wasey & Co. was the 
leader on Mutual Broadcasting Sys- 
tem with $224,611, according to re- 
ports by the networks today. No fig- 
ures were available from National 
Broadcasting Company. 

The first 30 agencies in point of 
time placed on CBS with the total 
amount placed by each agency were: 


Leaders Are Listed 
Ruthrauff and Ryan, Inc.. .$3,243,443 


Benton & Bowles, Inc...... 2,433,779 
Blackett-Sample-Hummert . 2,052,412 
N. W. Ayer and Son, Inc... 2,043,329 
Newell-Emmett Co., Inc.... 1,806,541 
Lord & FROMAOB..... 0.060% 1,671,007 
Neisser-Meyerhoff, Inc. .... 1,232,960 
F. Wallis Armstrong Co.... 1,128,540 
Young and Rubicam, Ine... 990,428 
Batten, Barton, Durstine, & 

ODOR, TOGs bicascce cca 949,326 
William Esty & Co......... 942,162 
J. Walter Thompson Co.... 838,492 
Hutchins Advertising Co... 790,805 
Oe re 730,633 
Buchanan & Cove viisccvas 558,045 
Knox Reeves Advertising... 551,632 
Gardner Advertising ...... 530,614 
Lennen and Mitchell, Inc... 528,706 
Arthur Kudner, Ine........ 440,040 
MacManus, John & Adams. 437,900 
Hays MacFarland & Co..... 381,282 
Campbell-Ewald Company . 275,425 
The Biow Company, Inc.. 357,735 
Geyer, Cornell & Newell... 348,850 
Morse International, Inc.... 323,320 
Stack-Goble Advertising ... 286,138 
i GL ee 275,275 
D’Arcy Advertising ....... 265,170 
Roche, Williams & Cun- 

HYVNGM, THE. cksicicces> 220,378 
Federal Advertising Agency 210,650 


MBS Leaders Given 


Franklin Bruck Advertising. 98,663 
Re Fl, AMS RE Obi, ccs oss 96,556 
Charles Dallas Reach....... 91,774 
William Esty & Co........... 91,101 
Batten, Barton, Durstine & 
DODGER, BAG. ib cbceacecaeing 88,208 
United States Advertising 
COrporatiGW iiss seieeccs vc 85,185 


Pays Exhibitors More 

Exhibitors of commercial films re- 
leased by Alexander Film Company, 
Colorado Springs, Colo., received 23 
per cent more for showing the min- 
ute-or-less commercials than they did 
in 1936, the company has announced. 
The sum paid totaled $1,079,645. 


Proctor Joins Agency 


Allen Proctor, formerly with Mont- 
gomery Ward & Co. and William Tay- 
lor Son & Co., Cleveland, has joined 
the art staff of Lang, Fisher & Kirk, 
Inc., Cleveland. 


“Swap & Sell” Debut 


First issue of Swap ¢& Sell, pub- 
lished by Hugo Gernsback, New 
York, was put on the newsstands in 
10 cities last week. 


Bamberger’s to 
Tell Story for 
All New Jersey 


Newark, Jan. 27.—In line with rec- 
ommendations frequently made by 
spokesmen of advertising and busi- 
ness to the effect that companies 
should today concern’ themselves 
more with social, economic and civic 
affairs, L. Bamberger & Co., depart- 
ment store and Station WOR opera- 
tor, will conduct an_ institutional 
enterprise throughout February, in 
the form of an exposition devoted to 
publicizing the State of New Jersey, 


it was announced here today. En- 


titled “New Jersey —One of Amer- 
ica’s Great States—a Panorama,” 
the exposition was outlined as 
“purely a civic effort on the part of 
Bamberger’s without any promotion 
or merchandise tie-up.” 

Regular space now used by the 
store in newspapers will be utilized, 
however, to promote the exposition, 
as will time on the store’s daily 
broadcast over WOR from 9 to 9:15 
a.m. The use of posters, literature, 
direct mailings and other common 
methods of exploitation is also ex- 
pected to aid materially in putting 
across the month-long institutional 
project. 

Opening Monday, in a hall specially 
provided for the purpose of the expo- 
sition on the sixth floor of the store. 
the affair will be given state sane- 


tion and endorsement through the 
scheduled participation of Governor 
Harry A. Moore, while other speakers 
of national prominence are to add to 
the impressiveness of the occasion. 

Although no direct merchandising 
tie-up will be made by the store, the 
fact that the exposition will be 
housed on the sixth floor of the Bam- 
berger building should result in in- 
creased store traffic, while the 
amount of intangible good-will built 
up by this effort is not expected to 
lend itself to measurement. 


Spierer Joins Reach 


William Spierer, formerly’ of 
White-Lowell Advertising Company, 
New York, has joined the art staff 
of Charles Dallas Reach Company, 
Newark, N. J. 


Barnhill Appointed 
Roy Barnhill, Inc., New York, has 
been appointed Eastern advertising 
representative for Pleasure, Chicago. | 


STOCK PHOTOS 


Thousands of ready - to - use 
illustrations, on alll subjects, 
are available for your inspec- 
tion. Write, wire or phone 


KAUFMANN & FABRY CO. 
S. Wabash Avenue © Chicago 
Telephone Harrison 3135 


'06 West 43rd St.. NEW YORK. 
Phone Bryant 9-6682 


“Typical Tom McQuades” 


@ Tom. himself. 


Timers Club, Omaha. 


@ Typical of the 8,000 Union Pacific employees in the 
Omaha trade area, the Thomas McQuade family helps 


spend a million-dollar monthly U. P. payroll. They are 
deep-rooted in Omaha, and represent the _ typical 
Nebriowa family . . . a comfortable family with a com- 
fortable income, spent largely at the spoken suggestion 
of Nebriowa advertisers. 


WOW DOMINATES NEBRIOWA! 


Advertisers seeking to reach the thousands of families in Nebriowa think first 
of WOW—for more impacts at less cost. WOW dominates this area, guiding the 
spending of millions of dollars every year. Surveys show tremendous listener 


preference for WOW. 


*NEBRIOWA: The rich trade territory of eastern NEBRaska and western IOWA. Its business 
Its radio capital is WOW. Pronounced Ne-bri’-o-wa. 


x WOW x, 


capital is Omaha. 


John Gillin, Jr., Mgr. 


OMAHA, NEBRASKA 


John Blair Co., Representatives 
Owned and Operated by the Woodmen of the World 


e@ Anna, president of 
Ladies Auxiliary. She's the 
ager, too. 


the 


oa 
the McQuade youngsters, 
Margaret. 


Help Spend a 


MILLION DOLLAR 
MONTHLY PAYROLL 
IN NEBRIOWA* 


With the Union Pacific 
since 1906. President of the 


U. P. Old 


Old Timers 
family man- 


The McQuade home, in Omaha, and 


George and 


' bis SA 4 ‘- He "he Es oe ie! = ae * a x Yee » 
* ‘. ; ey 2 . é ‘ bo r,s huwih Ly ~ "4. 
ae ‘Z “= Fe}. ~ i; >, in . te >] 
P Spe Pay heap jee 
| EE OE Ne “RA ee RS A SRN A A Sn a A ERE ho ee ne Beye 
| _ eee —— a | 4 } 
ae | inten Sent, ean 5 y 
wa 
. 
0 
L5 
19 
~ a _ | snare 
1 si 
43 _ : 
07 
80 
27 a ? 
73 Oe 5g a ee A LS A SEE TERE a ae AAD. ii ore 
5 | | aha eee 
05 a eeemmenmnmmnmmnenemmsmss ~~ 
19 ed : = 
9 i 
ee ae) oe 
i ae 
ef Ys, Gane 
a4 fee cat 
+ a 
6 iss tee 
24 pe 
, tee 
21 pein 
ite Gearon 
19 3 
47 i eae 
‘Bt | “haar Be 
pe | En! eee 
(75 | # _ 2 
53 wee 
Mii) eas 
30 et 
SRS ey 
985 ‘ ae sil 
16 Metin endo” | ea eee POR OE ie ee 
0 ewe fs. Se ae ae eg ES NCES Leas ee Bigs. ee PE el a Ee. Oe py Veen: 
59 & 1 ee Wedineoe: Sh eh Aa ees Reg Pe Fae : > Se Ree ee j eee 
20 § | eel Bers me EEE ic. Gia ; oe ae $2 Oe ee a ch ite ae Se : ae 
. | rae Re ee eS pe Se ae i Ea 2 . ea ae 
61 FF a a Mie Sate eo gt ee 5 om ic, CON ete RL GS 2s Beet, “ep sae sits 
R78 eke ar SE eee “4 a OR ee ¢ y Se tts “f sas 
53 | “8 ag > oe ae Me! ee SM : ike 4 é ‘Ge aes ve ‘ ee oN ae es ake ween,” iti ee Moraine p 
ate - ong Are Si © eas ‘x ‘3 4 Jah eo ee eae ae — ae | ee Sy eee a tee oa Sige" cae 
63 I NS RO Ba iii 5 illite Wa: aa 
] ee thee Hae ne . ae AE gay cutee, a eae OR ee ce ork ees tee 
B21 eer ee ee % Te a Sk er One | I se aie 
} Re RS, es Me M eee io) sae hint He SR een eg Bae 
438 | igpae eis So Wek pant? ie _ er oe et oe eae se ie Oe % ice 
iy | ee A GAR tae EE cea 5", ’ 3 _— My RR Se ts Se: EPS eee ew Jemma rg Tae te 
764 Fo Vif ee es Oe — Y : RRM os) GSMS, gery Te 
4 p | he pee ikeas Masters & 3 a ‘Fee et ae <7 tee Pg. Sener oe. a ; 
} | pier een eo eeeee es < » os ae? oy fn aeons tae eh 
810 | kes ae eee Cee tee SS "% aa GOW eo a hee PT ie ee alae 
‘ ae SRR SBR te ot eh eee Ae ae ee ae iy oa Syne es) 
003 | et: ~*~ ie ae. ae eee 
4 Be See ] . a ree ee oe cae 
5 Migs) OL ee or ee ‘ : rad Bee ee at a za Ore oe rae bshig bie Oe ite. ge 
Ss. 3° ee ae me OS Saeco Pe pete ce a oe hn Pie ate Tet, es ee eee ae 
| age Oe ition oe ik 
734 | | oe See cae, tae ee ara ae. Sates sa aed Sg ee 
041 : # SP a OP ee basen cate ee Sarees ae a a ues ee ; eet a 
363 : “ noes, eee uch) pe eee ee ~ ae 
} v 4 4 3 i ¥ aS 3 bt Tea Fee 
‘ | 3 fo. ae signs ’ stat as sic eee 
2 ee ae ee 
« a ery fae ae a ee RS ee 5 nity, Wea niaas. - LaNeR te . ‘ 
meee ea tt ee . we eS ma eee oe ee. 
137 Se eee ee ar a ee eae 
q ws wie Le es Ta ease: oa rae ei ts. Se aay ae 
Loi Lie Ai a he je eee Bee re, AO genie ey a) aloe, ee oh aes Ce eee 
Somes eis ee eee hd eter a ware Be eg Oe ee ee we Shay ee. aid 6 eee eee 
784 § pega sotto ; eas Merci eee Ye eae Cor a eer ee 
‘4 : Me reiber. | Se ee 2 Re a We eet eer eR ee ee eet oe. ee ee 
669 5 og ae es ss eee Bet ea = f We Seas Sean ME he ee Mae Ne vee ee. as ae Bn: ee ae 
880 | Fe PO rae ee” Gy an ean See eee BD 
eee ie Pain oer, anes SB oe hae Ce ee : ie Ty eee ee Ces oie ee Be rere: pedi SA Di. a 
4 80 id i eg aie ape eae Sot gat ae piles, nee soy Se lh eae hacen te ae ee ae a Tires ay ee 2 - <thats : 
499 ss oigeneat aie a Senge CR thd | ce a iin es Ja ee ee sa nS ‘ea 
i Ser. Bee ee Pe i aee aoe mip - eas a aay ‘he nedeeiey ee ea Be ee ah con ee 4 ees pate 
399 br acete wD Ge ; SP ear age a ea eemeen See See tet Tn ee ; ap le eee) HEGEQ: Nae ats 
== CO oe iS sachin eae hd a /¢ « / ane pee 
Po oe a ce eo cee ee Ca .y: Bile a. ‘aaa 
ele see ee oe ma NX 7 apes . £ *& ee “eile 
et ee ee Fae ie fie, SE +d ‘ie ; * ae Etats ion <a ae Ae 7 
ag eS ; j ce © esc aed . } e re ee . < be = ae 7 
ey Foo ae, ees " Sige z S Ge ie ae” 2 7 
tees pip a ee WES Fie bh, Agi ied é ia . Mit . Re eS ane 3 ‘ ¥ a bo 
lack Se ae : Pa a i. ae: a 
| eee sists — ae icthi * ieee ; ape 2 ea ae as "ne Bes 
itab- Peay Sg Re oe aeeeens treet: my 2 win a ae ee oe ce ea ae E ae iia iat wey cca ea ina 
Cal | Sh ae ee ” ee a | <n es 4 ed oe ae aad 
al., ee Ere. Ge Bc 5 ee. ae ee os ike . ao a Se ae 4 Pen a 
ig a eae Seabee tue » sok Cee a igs be ae i feet a ee Pa = > ¥ * ge as Se te me ine WAS: ; 
ects | seep che s Se Saipan Pic 8 ik a re 6 gene Ss Ly Peete ee ee ie. gee an ne pee Py vac ol 4 i sae be 
avel / SS = St - ta ces ES ante a." ; : aoa oe ee 4 OR peas, 
ntry | ea : sai TPE Sn 2 She. oe 
id. pees. alee Sinaia ks gee ? ved ee ; ieark — - Sz % a 
hares epee Dd = " oe ee AS Se ena as  eree Jus oe 3 ae. . - 
Sag a aS te ie i gh 0% ee SGM RR ch a ie. < ; : ‘ ' * 4 ee Be 
Reyer 6k Se ' Me etee a. ee aes srg "i hts Saeed js ber . ns i 
BR ‘ SU athe Pics gk oe Sas a? ot ete.) 2 ae cae. ak x ie : ; 
. ; ee he ies ies... Rb ¥ aie Bat, * He a $ Oe a ae : ee ‘%. a a oe : 
5 yar cee Pee ae ae Pi a — . oe een S SX Bo » @ ° iad § Ce 
. See a4 joe pt eae Pena. Ati, ne ee a ‘ ee is 
vice- le te oe ea Sree: PP 5g: . = ” et gts ee ea J oe s\ : : 
AS- aye: “23 ‘Valea ar ae A * ites ee FR ae eee - ae ‘ — aot 
; ‘ = _ re ee * a Se E _ - at ; oe : 4 wa 
ap "Cop a ite ee i aE Cae sie i : fs Se - 4 ex oer 5 P aA 
eS: ee Py ‘ie a % Been ein ee ak. . Bs: _ ms 5 = sa ae * iF, ae fs 
Bet: bos Ti oo ‘ 5 wae oy a ali pcan re , ee si . Ss ; ie a Bo ‘ ae ; =o re ts 
Bie.” Bay ; cine paar «. 1 , BF deg AN te Sy a g P é “4 a ck hi SF oe : 
a eet. eee. 8 a ee ade we o's Se a ee ey paw. <i ay 
. — a3 a as hh oe eae SS: Bn Meee Mase ae F ks eye ei es amet : ee P a is 4 
‘ “ v Tas Se veer Be pa ca 7 , oS ER <a ere owepeayre ts i i $ ae a 3 é ee see 
oe Ph eae 2 6S A et ff a 
e a ad ee ha ee oot es I j ee 
’ ae & » Nae Oper oameeaniacas Es it Ee wae 
Cor: a res. ‘> ee a é inet: 
é -. Si ‘ Pre ears he le. a a Sa wick he ‘ ms - WN gee 
ae st) Bree Wei re Ue ae 4 SRR eet ‘ : P eee 
ntea Be eee tice Bedi ee a ig ne ae fae. — meer ts. 
to a YS: eee Bea | SR i Oe yo Aas Vaal Rite 
<9 “ XX RE oe * ial Bes Oe i ar >. i ee : yer ee iteiet 
4 . ‘ oT ais Ne Teenie bs OT ids eee, Shee See 
he Sy ees caer ’ ea oP hie priests Sale nena’ 
pA, Cgc a eae dig i alee Saas aa 
| Pe. 5 okt “g yan Bike Eas aes a ae 2a ae 7 hates 
————————————————————————————— Hs. ws: Ze Bet ee , ; A oe a ees «8 
——- ——_ -- ‘ <— Agee _ ag ey, : ioe rae 
. rate rg ee ae a a eta Pies > hes c MST 
ae ,e e+ oo — Ee Ne «Sa: Ses ae lees Sosa 
> o ® a* . ‘ ~” ae : z : ee Pe Rs, : was we e 
; : , ' . ™ ; ra: i Laide $ ee et ¥: Me oe wx Lies 
H . ae og. ‘ ie os ge Sec es, i eed eae ee aoe a ie 
i hh ao P ay Bay soe . 3 Pty, bation ek 
j ‘ee a ae pee: 2. Mle . a . my sas re: 4 bes Bes 
ih * “oe i iS 4s a . aa ‘ a flipm 
ooh * eM  * ee : ¢ poe 
++ a s i * \) fig e's M eae 
A s&s ae a F< NPR j eee 
* % i 3 ‘et Ce \ethie.: aee 2 & x A s. y = é : ‘ |. i 
/'—s + Bo ie Rs P _t “: a - 
=e % & a e ae a age r 
| + 99% ee 7 7; ee “ge 
° oe ee is a t ££ oa ec 
. ae 4 = f ae ‘ 
ae % # 4 &: oo i ’ ea a <4 val 
{ ‘ ce ae / 48 Pe at Sey : 
eA ae ES es - He ; Bes $ food 
. Si es a es 4 i p. & Sages 3 x . _ = é 
Re ee ae . i : i se Ve." an 
ze —-. “ie mT ik: ie i so a ae do tes 
es ame ts LS | ~ a ae ; aoe mee ae 
a < = = ‘7 1 ee ; : ‘ il ae ; 
oo of ee @ : ef : 
| a —— 
| a 
} 
) | Sasa be <t ‘ ‘ u 
| be 
| “* ‘ 
200s 
— . i 
| om “ . we 7 
fA : 
ie —_— = — = 
| 590 KC * ON THE BA Sees RS 2 5 s 
ASA ne a é : 
| E Ss ) 2 £ 4 5 aah io tex ae "i F 2 _ ones bs 5 
1 rf . a gh het ‘= aes a 
C RED NET * 5,000 WATTS |  F-% | | 
| an : bets 
| wa Bt 
a ae eae 
ee ae te ff ‘ . +s ae 
Yo hae >, ee ae ee ye , aime 
Ware 2 bis Sian o A gicaneretn hs, Hae ier ; ake 4 eae 
Dee oy” Stewie ae a ee re So ian Ree . = Su ene ae a eee g , Se ve 
tg ad any os ee oP ed ea pares? eee 3 eal 3 << A BRS Re ica Raa naa aac) Ci ere : es rie Ae : eek 
jase 8 ari Nic aI a? Mae eee akan ke ae AEE NTO hie signoy faite pe Cae eee a) Keith eek T ce ; a Vee 
SRO. 2. Para ete ose Reg Beer Me ge ee, be. oa en ES Saye? nea Sm SSR ieee > Satara eat Tae ; Sep ete oa St, 1, Neem Te Nae EIN fexg eee dicey ds ah aekereee ETS A Sanaa tak Tap RRR ARO act edt Oe he SON ES $ ‘ ee Fey tase Ss 
Serie Oe RANE Baer « eM tae a ean a rr ee = eu ea atone a eas ae ray aE ee gta se ac SE Sie ay eset it Ao Monet oe Bee yee Be eet sea eon Wath a4" a Mg aaa a yee a e nie hs Pe Oi ea ee CAS ee a nu ek epee rearapaee tree se n rt as ip 
i : ote Reuss Pee ee ELEN hare gras MER SNe Spi eRe Cdl Da ero Serge ear et earn 2 ae Seige lees nical Aaah fot ba ON ger ad eee Wear NN, Vaatakeaan = Bete’, een ome see rermenn yore RMP aon, Soa Ne, Seat oo oe “blige Se haa leaker ae 
gos) EA tenet PERS is 3 38 : BS a EY NE psa 2 eat EAE Meee amt Bre et aes coke eee oe i ee es AP Cece a aie ina Mapes SPUR Aes Seen Ty vex Geeks ithe yk Ce? jouer apap eae OF SPE me PO 
J Ae Signo YS 3 Paros? FR aN ae oe Re cma hee ar oe ates Been ane ah ee” C8 cee a ha EMT a cetesde PS. Meg tae Eon eS ay CLG > Sahih OU rae Gh SR Seelam Maley ee eee ee eds age ae oh ee i fo apes 2 SS ( we al ibe ral ak 8 
. . - ER Ge anes ae ea epee eee ee fe cea tpt Gen Oe ect ee Ne age cea OR gs ee tre See eat, cam ae poss 
G4 4. A A ‘ : ? : a by : BEA Aik ase SW Mark 5 Slee: Sa tan alka Ree Ply gig RD Ne rt BE eee ae Pace Be cA ie teh RET OE SE Rae eRe SOP, Se 9 
7. os 7 wars : Pet f ; : ? ea! ; Hee psi ia PA ae ONES ws PRPs ae es $e ; Se See Sete Po ee tie cake 
& vol A: < a 3 ‘yy At me eae hs 2 Se ' j roe 2 to 7 hy 2 f 


at 


24 


ADVERTISING AGE 


January 31, 193g 


SAYS ‘MAMMOTH 
OLIVES CONFUSE 
FOOD CONSUMER 


Discordant Note in Descrip- 
tive Label Symphony 


Chicago, Jan. 25. Canners' of 
olives are too prone to adopt the 
nomenclature of the moving picture 
industry, Horace W. Armstrong, of 
Reid, Murdoch & Co., Chicago, told a 
joint labeling conference of canners, 
wholesale grocers and brokers at the 
Congress Hotel last night. Mr. Arm- 
strong, whose paper was read in his 
absence, provided the only discordant 
note in the symphony of praise for 
descriptive labeling, as opposed to 
the grade labeling espoused by the 
Department of Agriculture. Four 


others spoke, all in favor of descrip- 
tive labeling. 
descriptions 


Such as “colossal,” 


bn txgene> poner, boas ieee = 


“We Called to Ask About the Sale 
You Advertised Over WHB” 


@ @ Kansas City’s Dominant Daytime 
Station affiliated with Mutual, has the 


Audience, but no national representatives. 
—For time clearance, schedules, information, 
data, telephone Harrison 1161, collect, or wire collect to — 


DON DAVIS, President, KANSAS CITY, MISSOUR. 


< A 


advertising manager of Bauer & Black, c 


SENATOR WHEELER TELLS ABOUT LAW-MAKING 


—— 


At a Chicago Federated Advertising Club luncheon, W. Frank McClure, Critch- 
field & Co. vice-president (left), gets some preliminary views from the principal 
speaker, Senator Burton K. Wheeler, while Arthur E. Tatham, club president and 


hats with another man wise in the ways 


of politics, Charles G. Dawes. 


| 


“jumbo,” and “mammoth” appear 
regularly on olive labels, said Mr. 
Armstrong, but they are far from in- 
formative, since even the packer is 
unable to tell whether “colossal” is 
larger or smaller than “jumbo” and 
“mammoth.” 

Mr. Armstrong contended that 
descriptive labeling will not meet all 
the requirements of the consumer un- 
til such inconsistencies are ironed 
out through definition. 

Ralph O. Dulany, of John H. Du- 
lany & Sons, Fruitland, Md., presi- 
dent, National Canners Association, 
urged the audience to adopt descrip- 
tive labeling aggressively, since “it is 
too late for further discussion.” 
Descriptive labeling, appealing to 
both eye and mind, has evoked an 
enthusiastic public response, he as- 
serted. 


Information on Labels 


S. A. Ranzoni, S. & W. Fine Foods, 
San Francisco, another absentee 
whose paper was read, gave specific 
recommendations for planning of 
labels. Consumers do not read labels 
beyond their front panels, he said, 
hence uniformity in composition 
must be practiced to encourage more 
careful perusal. 

The front label, read by virtually 
every housewife before purchasing, 
should contain the following infor- 
mation: brand name, _ registration 
notice, variety name, style descrip- 
tion, pictorial design, statement of 
contents, preferably supplemented 
with metric weight, declaration of 
artificial coloring, and notice of ad- 
dition of seasoning, or its absence. 

This information gives the consum- 
er information usually desired, as re- 
vealed by a recent survey. Questions 
asked most frequently were: 

“What size can should I buy? How 
many sizes are there? What size can 
is this? How many persons will it 
serve? How may the contents best 
be prepared? Has sugar or salt been 
added?” 

Include a Recipe 


Mr. Ranzoni suggested that one 
good recipe be included on the label. 

The information indicated, he said, 
covers descriptive matter fully with 
the single exception of grade. He 
employs different brand names for 
each grade and includes the grade 
statement on all below fancy. 

Frank Gerber, Fremont Canning 
Company, Fremont, Mich., regarded 
as the father of descriptive labeling, 
said grade labeling is impracticable, 
as well as generally undesirable. He 
said that in another year, descriptive 
labeling will be so firmly entrenched 
that it will be accepted by all. 

Harry A. White, California Pack- 
ing Corporation, expressed pleasure 
with the results of the expensive re- 
labeling program recently concluded 
by that company. 


Station KTUL Asks 
For Added Power 


Station KTUL, Tulsa, Okla., has 
leased half of the 22nd floor of the 
National Bank of Tulsa bldg. for its 
sales and business department. The 
station already occupies the 2Ist 
floor. 

KTUL has applied for 5,000 watts, 
day, and 1,000 watts, night power. 
John Esau, formerly manager of 


City, has been named merchandising- 


WBBZ, Ponca City, and KASA, EIlk| D. 


Packers Urged 
to Back Canned 
Meats Directly 


Chicago, Jan. 27.—-Meat canners, 
responsible during 1937 for an esti- 
mated production of 530,000,000 
pounds, including meat-base soups, 
must press a strong program of con- 
sumer advertising on economical, con- 
venient and healthful aspects of their 
products to obtain a justified share 
of the potential market, Paul I. Ald- 
rich, editor of National Provisioner, 
told the National Canners Associa- 
tion today. 

Too large a percentage of meat 
canners are inclined to leave the pro- 
motional problem up to the retailer, 
Mr. Aldrich said, and have thus been 
at the mercy of most of the ill winds 
that blow in the food industry. A 
strong consumer advertising program 
by the canner, Mr. Aldrich pointed 
out, enables him to ask for and get 
better prices and make him less sus- 
ceptible to the effects of price cutting 
and competition of other foods. 


Need Is Present 


There is an economic need for 
canned meats, Mr. Aldrich declared, 
adding however, that “whether we 
like it or not there still exists a preju- 
dice against canned meats among 
many housewives.” 

To overcome this prejudice, the 
canner in his advertising and mer- 
chandising efforts must think of the 
“eatability” of his product—its major 
appeal to the housewife—rather than 
in terms of his processing problems. 
In connection with sufficient adver- 
tising, Mr. Aldrich stressed the need 
for complete and descriptive labeling, 
suggesting that even the top of the 
can be utilized in informing the pur- 
chaser of the product’s several uses. 


Wester to Wis. Net 

W. C. Wester, formerly director 
of sales for Stations WTAQ and 
WHBY, Green Bay, Wis., has been 
appointed to the sales department of 
the new Wisconsin Rudio Network. 
Sales offices will be maintained in 
the Bellin bldg., Green Bay. 


Haydon Forms Company 

Stuart Haydon, veteran free lance 
producer, has formed Associated 
Radio Productions, Chicago, offering 
production services to agencies. 
N. M. Belcaster is associate director. 
Offices are at 540 N. Michigan ave- 
nue. 


Joins Reliance Graphic 
Joseph Byron Feinthal has been 


named special representative of Re- 

nelley Corporation, New York. 
Bounds Joins French 

has become 


Oakleigh R. 
St. Louis. 


account executive 
French & 


Sarazen Promoted 


C., has appointed Bert 


promotion manager. 


promotion manager. 


liance iraphie Corporation, New 
York, direct mail advertising. He 
was formerly with Reuben H. Don- 


George E. Bounds, formerly adver- 
tising manager, Scruggs-Vandervoort- 
Barney, St. Louis department store, 
for 
Associates, 


The Hecht Company, Washington, 
Sarazen, 
formerly in charge of publicity, sales 


$0 MANY GOOD 
DISPLAYS MAKE 
A NEW PROBLEM 


Lebensburger Tells of Need 
for Standouts 


Chicago, Jan. 26.—-The very plen- 
titude of excellent display material 
now being produced was cited today 
by M. M. Lebensburger, advertising 
manager of B. Kuppenheimer & Co., 
Inc., clothing manufacturer, as a fac- 
tor emphasizing the need for in- 
creased attention to display material 
now submitted to retailers. His 
statement was made in describing 
new displays released by Kuppen- 
heimer. 

Dealers’ eyes in many instances, 
declared Mr. Lebensburger, have be- 
come jaded from looking at too much 
acceptable display material. Some, 
he added, possibly because of the 


seats womaben accede ans cedeee sy 


AWAIT BY eee 


tique” bronze vase introduced jp 
Kuppenheimer displays for its Classic 
Worsted product. This, he said, was 
produced in a special cement, jp 
which some metal is mixed with an 
oxidizing agent. The effect is an ap. 
tique bronze imitation which cap 
hardly be detected by the layma, 
from the real thing. 


Variety of Uses 


Also important in consideration of 
this vase, he continued, is its possi. 


Attractive and useful is this combination 
clock and window display introduced by 
Kuppenheimer. 


bility of longer use as window prop. 
erty with lilies at Easter, poinsettiag 
at Christmas and oak leaves at Hal. 
lowe’en. 

The utilitarian and decorative prin. 
ciples are also carried out in two 


other Kuppenheimer displays, a re Wide 
production of inlaid wood and an is thi 
electric clock. The former, Mr. Le prese 
bensburger commented, presents the state 
trade-mark and slogan in authentic Farwe 
inlaid design with a rich and artistic} Seett! 


effect, while the clock, he added, is 
ornamental enough for use in the ay- 
erage living room, but possesses 
space enough in the design to accom: 
modate the Kuppenheimer name and 
slogan without interfering with the} 
clock’s utility or legibility. 


Photographs Are Popular 


Photographs, their popularity evi. ‘ 
denced by the rising tide of picture i 
magazines, are also in increasing de! ( 


mand for window displays in bro|_ 
mide enlargement form, Mr. Lebens — 


rr s 
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burger added. Long 
“Used either individually as back | P&ted 
grounds for a unit trim or in combi | @°ks t 
nations as a complete window panel, ‘bec 
they have several advantages. First) '°S°Ur 
they contribute to the window the g Wook a 
Reproduction of inlaid wood in this dis- realism of photography. Second, they weil 
play lends a “quality” background to show merchandise in use, which is iM . 
the Kuppenheimer trade-mark. important from a selling standpoint ; =en, 
in the apparel business.” ment 1 
New synthetic material, new plas} ‘2¢ 8& 
heightened attention to window dis-/tics and recently developed tech] . The 
play inspired by the recently released | niques for moulding glass were cited} ‘°" &© 
window display report of the Adver- by Mr. Lebensburger as major cop country 
tising Research Foundation, may be] tributions toward greater variety inf ‘Y® Co” 
egocentrically inclined to believe that | effective displays. bloyes. 
the retailer’s name deserves first pany e 
place in the window, rather than the persiste 
manufacturer’s. Buys “Radio News” lated 
Kuppenheimer’s answer to this| Ziff-Davis Publishing Company loggers, 
problem, Mr. Lebensburger declared, | Chicago, has purchased Radio New "bbing 
is now in production of displays with | and Amazing Stories from Teck Pub Without 
greater intrinsic value, “too good to|lications, Inc., New York. As al 
throw out.” ___& ing suc 
“These pieces,” he pointed out, ——f Whose | 
“actually cost more than the former eaten a PROSPECT »May be 
displays, but a few cents more a unit Steel ir 
means very little when it is the dif- PRESENTATIONS } Produce 
ference between the incinerator and LETTERED WITH TYPE y 
the display window.” Y 
As an example of this, Mr. Lebens- 480 eke ee oe one _iIts ar 
burger commented upon the “an- Plaza 8-1385 INstituti 
a ___ lather ft 
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LOCAL COLOR 


Widening Washington state promotion 

is this carton display for poster stamps 

presented by retailers throughout the 

state as first of a series on scenic points. 

Farwest Lithograph & Printing Company, 

Seattle, produced the stamps and dis- 
play carton. 


WEYERHAEUSER 
FILM COMBATS 


| ‘SPOILER’ STORY 


Wash., Jan. 28.—Re- 
increasingly sharp at- 


Longview, 
j peated and 
industry as a despoiler of natural 
resources were answered here this 
week as Weyerhaeuser Timber Com- 
‘pany, a giant of the industry, re- 
‘leased its motion picture, “Trees and 
/Men,” the company’s initial experi- 
ment in institutional advertising to 


| tacks by “agitators” upon the logging 


: 


qj the general public. 


The film, which will be available 
for general release throughout the 
country, also deals extensively with 
the company’s policies toward its em- 
ployes. A spokesman for the com- 
pany explained that with mounting 
persistency reports have been circu- 
lated on the West Coast that the 
loggers, like the pirates of old, were 


city 


robbing the country of its forests 
without regard to the future. 

As an effective means of combat- 
ing such propaganda, Weyerhaeuser, 
whose place in the lumber industry 
'may be compared to United States 
‘Steel in that field, was inspired to 
} Produce this film. 


Takes Positive Approach 


Its answer to the attacks and its 
institutional theme are positive 
‘father than negative. Detailing the 
Nahny steps involved in the produc- 
ton of finished lumber from trees, 
‘ places strong emphasis upon the 
‘act that much of the timber cut 
‘oday is second growth, planted by 
‘te company years ago when the first 
‘Towth was felled. It is this policy, 
‘te film points out, which will main- 
‘ain the forests as they are in years 
‘° come and provide for an abundant 
‘uture supply of lumber. 
note labor relations phase of the 
“2 is “in line with the current prac- 
we of large organizations to further 
‘blicize their dealings with em- 
al explained a company spokes- 
Dowling and Brownell, Hollywood, 


*odueed the picture for Weyer- 
suser, 
ON=—-—’™—"V™"———_ 


D 
ISPLAYS 


oo igners & Builders 


tn NVENTION-EXHIBITS 
DOW, INTERIOR & TRAVELING DISPLAYS 


\OVERTISER'S DISE 
DISPLAY STUDIOS 
OTE A Ase. ~ Chisons B.-Wehenn ate 


Lee Joins Di-Noc 


Fred C. Lee has joined the Di-Noc 
Mfg. Company, Cleveland, as director 
of the gravure division. He was at 
one time in charge of the gravure 
division of Brown & Bigelow, Inc., St. 
Paul, Minn. 


New ANA Member 


National Fire Insurance Company of 
Hartford, Hartford, Conn., has been 
admitted to membership in the Asso- 
ciation of National Advertisers, Inc. 
Jarvis W. Mason will represent the 
company. 


New Four A’s Member 


Marschalk & Pratt, Inc., New York, 
has been admitted to membership 
in the American Association of Ad- 
vertising Agencies. 


Social Guardian 
Called Big Role 
of Advertising 


New York, Jan. 26.—The develop- 
ment of the art of advertising is de- 
pendent upon the recognition by ad- 
vertising men and women that they 
are obligated to give thought to the 
interests of society, J. R. Warwick of 
Cecil, Warwick & Legler, Inc., told a 
dinner meeting of the Advertising 
Women of New York last week. This 
can be done, he explained, only when 
agencies learn to accept the responsi- 
bility of building effective sales pro- 
motion which takes into considera- 


tion their clients’ responsibilities to 
the public. 

Claiming that advertising is “the 
ambassador of business when it calls 
on the home or the office,” Mr. War- 
wick asserted that people judge the 
products and services of business by 
what is said about them but judge 
more severely the manner in which 
the story is told. “Therein,” he de- 
clared, “lies the biggest kind of an 
opportunity the advertising agency 
ever knew.” 

Emphasizing that an agency is 
most useful to its client when it really 
understands its client’s business, Mr. 
Warwick asserted that in the last 
analysis formulae or philosophies 
“upon which agencies predicate their 
campaigns” must give way to a judg- 
ment of results obtained, and cau- 


tioned that “tomorrow’s successful 
results may be a dismal failure a 
week from tomorrow.” 

Mr. Warwick declared that in the 
“debunking era in which we live to- 
day,” advertising, also, was learning 
to debunk itself and to eliminate 
“intentional malpractice.” 


Kivlan for Wilding 


Frank J. Kivlin, former New York 
newspaper and advertising man, has 
been named manager of the New 
York office of Wilding Picture Pro 
ductions, Inc. 


Barteau Returns 
John F. Barteau has returned to 
the Wilson H. Lee Advertising 
Agency, New Haven, Conn., as ac- 
count executive and copywriter. 


“We caught a bear by the tail!” 


.-- SAYS THIS WBBM ADVERTISER 


This is the epilogue to a very busy evening. A 
tale of a curious and questioning radio adver- 
tiser. A story of what happens when you start to 
pet a cub and suddenly find you’ve caught a 
bear by the tail... 

It all came about this way: One of our adver- 
tisers*, sponsoring a 15-minute dramatic show 
broadcast every Wednesday night over WBBM, 
had some doubts about the size of his show’s 
audience. And no wonder! The program was on 
the air at 8:30, right opposite a fellow named 
Fred Allen. 


Joliet, Elgin, Aurora, Waukegan, Peoria, 
Bloomington, Illinois. One even from Daven- 
port, Iowa. 

Then next morning came the mail . . . 5,600 
requests in the first batch, thousands more in 
succeeding deliveries. That meant that they 
were mailed the night before . . . in near-zero 
weather. 

The sponsor had something to say: “We 
certainly caught a bear by the tail! With all 
due credit to the program, I am still amazed 

that a local show of any 


So he bought 1,000 in- 


kind should prove to have 


expensive premiums, and 


offered them in two an- 


nouncements on the 


broadcast of December 
8th. Only one to a family 


such a huge audience... 


particularly when it is op- 
posite such an outstand- 
ing hour program as Fred 


Allen’s ‘Town Hall To- 


—to all who would write 


or call before midnight 


the following night. Since 


only 500 requests were ex- 
pected, it was felt that the 
1,000 premiums would \ 
take care of any unusually 


large response. 

But our advertiser guessed wrong—by swenty- 
six times 1,000! 

He got 26,074 requests! All this in response to a 
local once-a-week show on WBBM opposite extra- 
strong network competition! 

With the exception of the stockyards fire in 
1934, the offer caused the biggest peak load in 
the history of the Chicago telephone exchange. 
Not only calls from Chicago, but toll calls from 
points such as Hammond, Gary, South Bend, 
Indiana; Racine and Milwaukee, Wisconsin; 


*Name on request. 


night’. I can’t think of a 
greater tribute to WBBM 
than this indication of 
audiencesize and audience 
loyalty.” 
* * * * * 

This audience size and 
audience loyalty, which are 
so uniquely VW BBM’s, have proved time and again 
to advertisers that the best way to advertise in the 
great Chicago market is the WBBM-way. Proved 
it so conclusively that current local and national 
spot renewal ratio is over 90%. If you want the 
kind of results these renewals mean, just get in 


touch with your nearest RADIO SALES office. 
50,000 WATTS 


WB B CHICAGO 


Owned and operated by the Columbia Broadcasting System. 
Represented nationally by RADIO SALES: New York, Chicago, 
Detroit, Los Angeles, San Francisco. 
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BROOKINGS HEAD 
WARNS GROCERS 
OF DEAL PERILS 


Wholesalers Gall for Shift in 
Brand Terminology 


Chicago, Jan. 26.—Combination of- 
fers present a delicate problem in 
impressing the nominal price on con- 
sumers, Leverett S. Lyon, executive 
vice-president of the Brookings Insti- 
tution, told the final convention ses- 
sion of the National American Whole- 
sale Grocers’ Association yesterday, 
although “deals” can _ be ‘effective 
means of lowering prices “without ac- 
tually saying so.” 

Mr. Lyon’s address was one high- 
light of the convention, also marked 
by a series of resolutions including 
endorsement of descriptive against 
grade labeling, in line with sentiment 
expressed at the concurrent National 
Canners Association convention. 

Another important resolution called 


PRINTING 


use ONE 61 ALL 
just as YOU desire 


... but all are here ready to 
serve you. Speed, economy 
and satisfaction always assured 
when you use FAITHORN 3-in-l 
Service. No job is ever put 
through the Faithorn plant as 
a mere matter of type, ink or 
presswork . . . To us, every bit 
of engraving, printing or type- 
setting represents a message 
for your prospective purchaser. 
It's the reason why many of our 
customers feel that they can 
entrust the entire job to us with 
full confidence in our ability. 
There is no charge for this 
extra interest. It is part of our 
creed. The payment for it comes 
through the enthusiasm of cus- 
tomers who know they have 
found a concern that under- 
stands the real meaning of 
SERVICE. We are here to help 
you... Let’s get together! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings — through every step of production. 


The production XK 


Jas 
requirements of @ vw 

Lad * 
this advertise- MARES a muani C'S 


ment were pre- 
pared by the 
Faithorn Corp. 
for the Morris- 
Schenker - Roth 
Advg. Agency. 
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Write or Phone for 
One of Our Representatives 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


for a change in the present private 
brands-national brand terminology. 
It was suggested that these classifica- 
tions be changed to ‘distributor 
brands” and “manufacturer brands” 
inasmuch as many so-called private 
brands sold in coast-to-coast chains 
are actually nationally-advertised 
brands. 

Other resolutions opposed compul- 
sory trade-mark registration by states 
and urged state legislatures to “‘avoid 
conflict” by postponing food and drug 
legislation until action on a new 
Federal law. 

Featured speakers at the conven- 
tion also included Donald D. Davis, 
president of General Mills, Inc.; Clar- 
ence Francis, president of General 
Foods Corporation, and Leo H. Kas- 
sell, president of the Fort Worth 
company bearing his name. 

Risk Consumer Protest 
“Free deals grow frequently out of 
a reluctance to look facts in the face, 
although I do not feel they should 
be completely condemned,” Mr. Lyon 
told the association. “From a social 
viewpoint ‘free’ deals are sound as 
long as the normal price is kept 
clear in the consumer’s mind, but in 
their use to introduce a product to 
new territory, for example, purchas- 
ers too often feel that the special 
price is a regular one and balk when 
the combination offer expires. It is 
extremely difficult to regain sales lost 
in this manner.” 

In handling premiums, 
pointed out that the chief problem 
for distributors is the cost of han- 
dling and storing, and in return for 
this, he advocated some scheme of 
compensation to be offered by the 
manufacturer. Mr. Lyon also recom- 
mended an open price system for 
advertising services. 

“Distributors must remember that 
some outlets are in a position to give 
advertising aid which others cannot 
give,” he said. “The manufacturers 
should be allowed to purchase ‘this, 
but such advertising and promotional 
aid should be sold outright to him 
and not through the allowance meth- 
od. If a real open price system 
could be established, difficulties on 
advertising allowances would dis- 
appear.” 


Mr. Lyon 


Price Fixing Feeble 


Long-range profits, Mr. Lyon as- 
serted, may be influenced but very 
slightly by fixed or higher prices. 
Fair trade legislation and the Tyd- 
ings-Miller law will have far less 
effect upon prices than proponents of 
this legislation believe, he added. 

There are other methods of profit- 
ably moving goods than those of fixed 
prices, he declared, ‘and the manu- 
facturers findings these methods are 
no less honorable.” 

That people eat as they want, not 
as they should, was the view taken 
by Mr. Davis in pointing out that 
the food industry’s major selling 
problem is to make food compete 
more successfully with other sources 
of pleasure and satisfaction. 


Cites Food Copy Aims 


New competition, encountered 
when income rises above the subsis- 
tence level, raises the question, “Shall 
John go to the movies or spend that 
extra quarter on food? Shall the 
family celebrate the week-end with a 
really good dinner or with extra gaso- 


line for a day’s driving?” Most cur- 


Myers, assistant general sales manager; 
G. R. Browder, assistant general sales manager in charge of retail selling. 


OLDS LEADERS FRAME '38 SALES PLANS 


D. E. Ralston (left), general sales manager of Oldsmobile, prepares a series of 
85 sales meetings throughout the country at a conference in Detroit with R. L. 


H. J. Cupper, Eastern manager, and 


rent food advertising, he remarked, 
is fighting the battle of food against 
the gas station and the beauty parlor, 
against the movie theater and dress 
shop. 

Mr. Francis also criticized over-em- 
phasis upon free deals and premiums, 
classifying them as usually “shots in 
the arm to correct some unhealthy 
condition, the correction of which 
might better be accomplished in some 
sounder and less costly way.” 

General Foods, he added, has scrut- 
inized this activity more carefully 
during the past year. These studies, 
he said, indicated a continued down- 
ward trend in the use of premiums 
and deals, although he admitted that 
there might be conditions under 
which some forms would be econom- 
ically sound and socially justifiable. 

Mr. Kassel answered complaints of 
some jobbers that manufacturers are 
spending too much money on adver- 
tising and that a portion of that 
could be diverted to increase the com- 
pensation of the jobber. 

Jobbers who believe that this is a 
waste of money, Mr. Kassel said, 
must be reminded that it is up to the 
manufacturer to sell goods and that 
advertising best achieves this. 


Tobias Aevees with 


Simmonds & Simmonds 


Phil W. Tobias & Associates, Chi- 
cago, has been consolidated with 
Simmonds & Simmonds, Ince., Chi- 
cago, and the 30-year-old agency will 
continue to operate under the latter’s 
name, handling accounts of both 
agencies. Phil W. Tobias is new 
president, with F. M. Simmonds, Jr., 
vice-president, and C. O. Brewer, sec- 
retary-treasurer. 

Jack Wendt, formerly with Bots- 
ford-Constantine & Gardner, Port- 
land, Ore., has joined Simmonds & 
Simmonds as_ account’ executive. 
Frank Duffy and Fred Schwenn, for- 
merly with the Tobias agency, have 
joined the new organization, in the 
research and copy departments re- 
spectively. 


LePoidevin Advanced 


Harry R. LePoidevin, business man- 
ager of the Journal-Times, Racine, 
Wis., has been promoted from vice- 
president to secretary-treasurer of the 
Journal-Times Company. William C. 
Reynolds succeeds Mr. LePoidevin as 
vice-president. 


Conoco Budget Up 
Continental Oil Company, Ponca 
City, Okla., plans to increase its 1938 
appropriation for newspaper space 17 
per cent over 1937 expenditures. 
Tracy-Locke-Dawson, Ine., handles 
the account. 


Parker with Kooltex 


Rulison G. Parker, formerly sales 
manager of Charles Stores Company, 
New York, has been appointed sales 
manager of Kooltex Rug Company, 
New York, and will head the office 
at 284 Fifth avenue. 


Expands Office 


National Advertising Service, Inc., 
New York, publishers’ representative 
for college newspapers, now occupies 
the entire 13th floor at 420 Madison 
avenue, 


McCarthy Moves 


Ray McCarthy Advertising Serv- 
ice, Inc., New York, has moved to 
9% Rockefeller Plaza. The telephone 
number is Columbus 5-2050. 


Earnings of 
Advertisers 


Glidden Company 

Net profit for the fiscal year ended 
Oct. 31, 1937, was $2,542,793 com- 
pared with net profit of $3,085,469 in 
1936. Net sales for 1937 amounted 
to $54,052,233, compared with $44,- 
580,959 in 1936, and $39,528,739 in 
1935. The 1937 fiscal year showed 
the largest volume in the company’s 
history, Adrian D. Joyce, president. 
reported. 


Wilson & Co. 
For the fiscal year ended Oct. 30, 
1937, net profit was $2,507,528, 


against net profit of $4,068,457 for 
the corresponding period a year be- 
fore. Net sales for 1937 totaled 
$282,746,155, compared with $253,226,- 
103 in 1936. 


Hayes Body Corporation 

For the fiscal year ended Sept. 30, 
1937, net loss was $53,643, compared 
with net loss of $22,100 in the pre- 
ceding year. Net sales for the 1937 
fiscal year amounted to $2,760,778, 
compared with $2,108,559 in 1936. 


Masonite Corporation 

Report for 16 weeks ended Dec. 18, 
1937, shows net profit of $339,847, 
compared with $376,366 in the like 
1936 period. 


American Gas & Electric 


For 12 months ended Nov. 30, 
1937, net income was $13,605,478, 


against $12,127,559 for the same pe- 
riod in 1936. 


John B. Stetson Company 

Net income for the fiscal year 
ended Oct. 31, 1937, was $94,520, com- 
pared with net income of $485,334 in 
the preceding year. 


R. J. Reynolds Tobacco 

Report for the year 1937 shows net 
earnings of $27,602,372, after deduct- 
ing $613,653 for the Ohio River flood 
casualty loss. This compares with 
$29,253,135 for 1936. Jas. A. Gray, 
president, told stockholders that 
higher prices were paid to farmers 
for leaf tobacco and that heavier re- 
quirements of inventory to take care 
of continuing expansions in volume 
of the company’s principal brands, 
Camel cigarets and Prince Aibert 
smoking tobacco, were reflected in 
higher inventories. Net sales for 
1937 were $302,999,161. 


General Tire & Rubber 

Net profit for the fiscal year ended 
Nov. 30, 1937, amounted to $808,913, 
compared with net profit of $1,291,011 
for 1936. Net sales for 1937 were 
$21,392,956, against $17,909,886 in the 
like 1936 period. 


Endicott Johnson Corporation 


1937, net profit was $1,520,716 com- 
pared with net profit of $1,974,834 in 
the preceding year. Sales for the year 
were $67,134,962, an increase of 9 per 
cent over the $61,570,964 in 1936 and 
were higher than any year since 
1929. 
Norfolk & Western 

For 11 months ended Nov. 30, 1937, 
net income was $29,232,701, compared 
with $29,795,224 for the like 1936 
period. 


Donahue Expands Line 


Grace Donohue, Inec., New York, 
will expand its cosmetic line into the 
national market and will use a 
schedule of full pages in Vogue. 
Redfield-Johnstone, Inc., New York, 


is in charge. 


Mills in New Post 


Glenn Mills, formerly advertising 
manager of Automobile & Trailer 
Travel, has been appointed advertis- 
ing manager of Plee-Zing, Inc., Chi- 
cago, food products. 


Kline Reappoints 
E. A. Kline & Co., Inc., New York, 
has reappointed William Irving Ham- 
ilton, Inc., New York, to handle na- 
tional promotion for Medalist cigars. 


Changes Name 
National Laboratory, Chicago, dis- 
tributor of Nuga-Tone, has changed 
its name to National Proprietaries, 
Inc. 


For the fiscal year ended Nov. 30, 


PICTURE PROMOTION 


Picture magazine technique is applied in 
a new form as evidenced in this com. 
posite showing of dealer presentations of 
Quaker Oats (top) Nash, Bauer & Black, 
and Royal Typewriter Company. 


Labor Papers 
Organize for 
Larger Lineage 


New York, Jan. 25.—Representing 
37 labor papers claiming aggregate 
circulations of 400,000 union mem- 
bers drawing $8,000,000 weekly in 
pay, the People’s Press let it be 
known today that it was prepared to 
go after a slice of the advertising 
dollar. The Federated Press, repre- 
senting 51 labor papers, made a simi- 
lar announcement last July. 

Issued Every Week 

The labor papers are weekly in 
almost every case. The Press said 
that advertising will be accepted 
only from manufacturers who are 
“fair to labor.” Such will be offered 
an audience “unsurpassed in loyalty,’ 
according to a _ promotion piece 
issued by the Press. 

About two-thirds of the labor 
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papers are now printed in New York, 
but future expansion is expected to 
take place chiefly in the Chicago ter: 
|ritory, where a complete office is 
‘operated. Michael M. Harris is ad: 


vertising manager of People’s Press. 


Be ABO ne 
go y ct aw? at N 4 
ue aye Rr ‘ ev 


~ AP . aq: 
pe® pedi of 
| ane “mice 


Ing. Ca 
artist, p 
professic 
While 
»4pproxin 
bays att 
many pl 
without 

Ing deta 
sively us 
Mr. Pa 
film on ¢ 
This is 

added, w 
60) days. 


i - F ‘ . : > * - 
ze » a E ~ ee 3 ~ si * 
oh at Oe Ao Ee eee et ae ea my 
yt 2 } i = ez ie fae e Xs oh ay Sar a OR my 
vee ; 
oo sets . e, ; Ce ee cca a ee aS ne ee ee De ae a x 
: : * 4 a Mae ; A ; cag gat ae oe : ; ; “i ) a . e,*, * 4 ck i - 
Y © » Se I me Ae 
a _ © | «AG Va 
: , Py, , 2 ‘ ATT 
ee | ee | me Wooo an 
4 ak, | i be | - oo a ae or. P 
ae ai i. ks = |B Secves tecnen / 
a . ne ae . : mim © | 
Ts a he ae g me. i % Be te xe E ” = 
5% | 7, ey 
& ‘ anh i 9 é ee 7 Ni San ale: : ; 
ot a 5, | 2% ate mee "a : 
ene . gg 
ro a $ ae i 4 
8 a9 — _ a ~~ app 
Pema og 2 ™ , 7. 
ae : f , ao = 
sins ; é ae 
ae ; , F P -— 7 
ES 5 eee 3 ee, 4 * " F 4 
oa, .—lcax XS < - M 
Gi ahaa ce ‘ PORE —_ 
eo Fe ao i P | 
ae 
‘ i - su ; ' 
ce Ser ap Me 
ome Oavy, 
. . _ s 4 —————— 
Be sae ae an vy) Po - 
eS yy, a“ 
preehies 2 A 
ate By 
ee © ‘ 
Cease <= 4 
FE eet 
dee, | | paw | 
Set ee 
= 
[a 
— 
Stier 6S 
ord ee 
ee ae 
' 
i ae | 
ape 
a a | soe 
poe. | ae 
on, —— es ath racee | 
i ae | E S ae 
ager roy aE opt t d - X\ 
aes ees, \ i 
Pt | es BE | 
pale 43s iy a = mer etae or 4 as \ te, ~> se 
ii a ‘Siiinds capi oS! / 
fc eae rae ae wal : 
eS, Se eRe oe aan 5 
ae aie a \ . 
rt a ‘ 
amnion. | a is \ I \/ 27 
AY | _ a \ | \ 
__Ual _ = 10 Oe . 
2! aa = got she? | 
i hed feeneeees | | Poe oth 
i 2 oa a = ee a he | his Rye we ye 
ee << it] en 
ne: ery aeosueee | | be ope xs > gate an * 
<< 5 ‘Covent oncese | | ro — | py 3 P™ pat ex *. 7) 
ae see ey x 
ae 5 pasareanae 6) | get xe Or tO 
sie 1 Ait a\e ar o¢ 4 
~ . <aeitedeaibiaiiaiaaiccitty «nt - oa A aie 
: womuuae ; | a | yer pert? 1 wort j se ot ue nly: 
aes - ‘ © / . 
ae | | ve at PR, UN ctd> ye a litho, 
ee xe ‘ ne 
ee Po % a | 
ee | po’ ya ‘ x say's ra 
ne SAS 
ee | we a 7 
ae | . «oF 408) ot tment, 
=. LS yet BF Price for 
Serene THAT Sole 
: : geno” exe. yo a 
| | € 1937 yor yi? vf “they s 
4 12™ 6a? ot et and 
wt Ko cf iat ou 
: , » s “ari® inf alert 
seo aaa | geld por Py Pyst buy 
Ree see | | , geetS bY onet e ~~ that it 
ha ra | | a? Pro gules gt og .) Noday! ¢ 
* - | | i ve rit i business | 
ee x f- | 
Men gi \ es \) Pertolio “ 
Ra EE 
tara a 
eae Le an 4, of mitout ob 
ty ee oe } 
ae tb. | (3 , Ry he i Uy, 
a dnd & . © vane 4 etsa] I 
S, ae Fe pis = Ay ge ; U 6¥ . Diversey 
ee ee de eee a) ea © = Mc pe che eaten hy tee ame aes 7 
ie) see r ‘ by * ee One ec : = fe Sor See” ce Bee ae ier ee hye: ae ee ae a ME Sipe ie ee st : * sey oc if ot r The ae % age fe as ’ a rs) ate $ é i ‘ ge V 2 : 
; : Ae Ar Se Beery ae Ned Pils oo 1e Se res 3 ee re sy Ba pm f oh. Rg: re Se RN ge + MS eee Rs a as ok Oak, SEM es : ems eae 
eats con : Poe es Me So PS ga Sa PR ated POM te ce! ae SD. Cie, RAS Bog Be AT the Be os Se 
: Ea ‘ 2 a gic ak te kg Se eee APE cea yah ee oN tent, Se eames, Se apa: Bh ak oe “ 
. : . a es OE eee Bh rig Wes ype! F BR 
‘ j ee : ~ pam : mf Shes 2 
5 ee Lt E | 


a, > * 


ADVERTISING AGE 


27 


January 31, 1938 


NEW TERM 


Smiles sparkle when you wake a Drowsy Moats 


faa 


"Drowsy Mouth" is the new Squibb copy 
approach for its dental cream with this 
effective copy in magazines. 


McCANDLISH TO 
PRODUCE SEQUEL 
-} TO POSTER FILM 


Chicago, Jan. 25.—The initial ex- 
=. periment of McCandlish Lithograph 
' Corporation in promotional use of 
' motion pictures, with a film telling 

the story of “The Making of a 24- 


Sheet Poster,” will be followed by 
another on the creation of display 
4 4 material, H. A. Speckman, sales 
manager, said here today. 
_—} Mr. Speckman was among the com- 
1087 pany executives in charge of a one- 
ate F day showing of the poster film and 
em} the public exhibition of the A. R. Me- 
Mf Candlish collection of European 
be poster art. 
d to Classifying the film as a venture 
3108 in institutional advertising, Mr. 
‘Pre | Speckman said that major objec- 
IMI Fo tives in its production are a wider 
‘spread of information on actual crea- | 
tion of posters and the hope that 
y iM} such knowledge would develop a 
said} better feeling among the general pub- 
apted| lic toward outdoor advertising. 
re 
wel y Few Persons Know 
alty, Few persons, he pointed out, even 
piece nose engaged in the sale or use of 
posters, are completely familiar with 
labor the processes followed in their mak- 
York, ing. Carl Paulson, New York poster 
ed OF. tist. produced the film as his first 
30 7 professional venture in that field. 
ice 2 While brief—its running time is 
mee ‘approximately 20 minutes—the film 


pays attention to each step in the 
many phases of poster production, 
without the introduction of confus- 
Ing detail on processes not exclu- 
sively used in poster making. 

Mr. Paulson is also producing the 
film on display, Mr. Speckman said. 
This is planned in full color, he 
added, with release within the next 
50 days. 
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Ave. 


n Lith ographed Letterheads! 


‘day's rapidly changing business world 
“ pressions are becoming more and more 
That is one reason why a well 
ned Lithographed Letterhead is a superb 
ee Yet, there is no need to pay a 
_, rice for a modern, well designed letter- 
, ™ fact we offer you prices that challenge 
Prison! Send for our newest Portfolio of 
. and our price-list and see for yourself 
tert buyers all over the nation have 
oe it pays to order from Universal. 

‘day! Or attach this advertisement to 
ee letterhead and mail it to us— 
*tfolio will go forward to you FREE 


Srral Litho & Stationery C 
i ery Lo. 
Diversey Chicago, IIL. 


Cutajar Appointed 


Diesel Users’ Publishing Company, 
Inc., publishing affiliate of Diesel 
Users’ Association, New York, has ap- 
pointed Charles J. Cutajar, New 
York, to handle its advertising. A 
special service to members and a se- 
ries of training bulletins will be fea- 
tured in magazines. 


“Industry” Appoints 
Harry B. Boardman has been ap- 
pointed Chicago representative of 
Western Industry, Los Angeles. Wm. 
A. Wilson was named New York rep- 
resentative. 


To Williams & Saylor 


Harold Hartogensis, formerly pub- 
lisher of Dance Magazine, has joined 
Williams & Saylor, Inc., New York, 
as account executive. 


Bread- O- Meter 
Shows Energy 
Used in Work 


Philadelphia, Jan. 26. Visual 
proof that bread, instead of being 
fattening, merely replaces the energy 
which human beings burn up in exer- 
cise, is provided by the “Bread-O- 
Meter,” installed in the Franklin 
Institute here by the Bakers’ Club of 
Philadelphia. 

The Bread-O-Meter 
ordinary bicycle with 
vated so that the rider works hard 
but doesn’t get anywhere. Attached 
to the machine is a gadget which 


resembles an 
wheels ele- 


measures the amount of energy re- 
quired to turn the wheels at the rate 
of speed being traveled. A sign on 
the wall informs the cyclist that 
“You are now using energy at the 
rate of — per minute,” and gives the 
number of slices of bread required 


to replace this loss. 
Dwindling consumption of bread 
has long perplexed experts. While it 


was laid at many doors, the majority 
now incline to the belief that desire 
of the female of the species for a 
sylphlike figure is the chief deter- 
rent to heavier bread consumption. 
The new visual machine will do 
much to blast this theory, in the 
opinion of the bakers’ organization, 
headed by J. Frank Weir. 

The association will make consid- 
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COSMOPOLITAN 


HARPER’S BAZAAR 


35 Leading 1937 


GAIN 


1936 LINES PER 


CENT 


20,452,319 


Magazines 


18,784,112 


1,668,207 8.9 


are their gains as compared with the rest of this group: 


HEARST Magazines 


13.8 per cent gain 


28 other Leading Magazines——8.0 per cent gain 


Town & Country, also a leader, made large gains in 1937. 


MoToR BoaTinG leads all other boating magazines in advertising volume. 


HEARST MAGAZINES 


HOUSE BEAUTIFUL 


GOOD HOUSEKEEPING 


TOWN AND COUNTRY 


erable capital of the locale of the 
machine, contending that such an in- 
stitute as the Franklin would not 
accept the display unless a scientific 
basis exists for the claims. 


Soap Program Aired 

Manhattan Soap Company, New 
York, has inaugurated a radio cam- 
paign using New York, Philadelphia 
and Eastern Pennsylvania stations 
for Sweetheart toilet soap. Peck Ad- 
vertising Agency, Inc., New York, 
handles the account. 


Ueland deine Hart 


E. Eugene Umland, formerly with 
Hickok Mfg. Company, will join Leo 
Hart Company, Rochester, N. Y., 
printer Feb. 1, in charge of sales 
and merchandising. 


Leading the Leaders- 


Significant for 1938 is this 5-year story of 
HEARST MAGAZINE Supremacy... 


ERE are the combined linage figures of the 35 magazine leaders 
of 1937, as compared with similar records for 1936: 


ADING the leaders are the 7 HEARST consumer magazines. Here 


Of the total increase in linage, about 25 per cent went to the 
HEARST magazines. 


Five-Year Leadership of HEARST Magazines 


Here—based on 5-year records—is the story of the continued preference of advertisers for 
HEARST magazines. 


Goop HovusEKEEPING leads the women’s field in 1937, for the third consecutive year. 


COSMOPOLITAN in 1937 is first in the general magazine field. It has kept this leadership 
throughout the 5 years. 


PicroriAL Review in the last 4 years has advanced steadily, and in 1937 has the largest gain 
in linage of the big-circulation women’s magazines. 


Harper’s Bazaar in the last 5 years has almost doubled its linage. The linage in Harper’s 
Bazaar’s 13 issues of 1937, as compared with the linage in the 24 issues of its leading 
competitor, makes Harper’s Bazaar, issue for issue, foremost in its class. 


House BEAUTIFUL, newest of the HEARST consumer magazines, gained 82,638 lines in 
1937. It has more than trebled its linage in the last 5 years. 


These records represent the long-time judgment of successful advertisers. The same judg- 
ment is operating in 1938. 


PICTORIAL REVIEW-DELINEATOR 


MOTOR BOATING 
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Seek 1,500,000 
Electric Water 
Heaters by ‘41 


New York, Jan. 25.—With a five 
year plan which calls for installation 
of 1,500,000 electric water heaters by 
the end of 1941, the Electric Water 
Systems Council, arm of the Edison 
Electric Institute, will issue new pro- 
motional material next week to deal- 
ers and utilities as a part of a con- 
certed all-industry campaign to 
bring the benefits of the power lines, 
which are being rapidly extended 
throughout the country, to thousands 
of rural and suburban homes. 

Work of the council, established in 
1933, does not embrace the use of 
advertising, but encourages and aids 
local dealers to use this medium to 
increase sales. Direct-mail pieces 
will be furnished to dealers for dis- 
tribution and showings to consumers 
of the sound slide film, “Life in the 
Country,” which was released last 
year, will be greatly increased, it was 
announced. Electric water systems 
have increased from 57,000 units in 
1933, the year the council was 
formed, to 108,000 in 1935, 150,000 
units in 1936, and to 190,000 units 
last year. 

Electric light and running water 
are first considerations of the rural 
dweller after a power line is made 
accessible, the council pointed out, 
and installations for both services 
should increase rapidly as the expan- 
sion of rural electrification proceeds. 
The “Plan” committee of the council 
is headed by H. F. Miller, Gould 
Pumps, Inc., Seneca Falls, N. Y. 
The executive committee is com- 
posed of P. H. Powers, West Penn 
Power Company, Pittsburgh; C. H. 
Leatham, Monongahela West Penn 
Public Service Company, Fairmont, 
W. Va.; and C. E. Greenwood, of the 
institute, New York. Harris E. Dex- 
ter, Central Hudson Gas & Electric 
Corporation, Poughkeepsie, N. Y., is 
chairman of the council. 


Educators to ADA 


Twenty educators, headed by Pro- 
fessor Hugh Agnew, of New York 
University, have been added as an 
advisory board to Fact Finders Asso- 
ciates, Inc., New York, division of 
Advertising Distributors of America. 
They will function as directors of 
research and market surveys. 


Ronson Budget Raised 


Art Metal Works, Inc., Newark, 
N. J., maker of Ronson lighters, 
which increased its advertising ex- 
penditures during the last quarter of 
1937, will increase the budget further 
for 1938. Newspaper rotogravure and 
national magazines will be used. 


In Atlanta 
THEY LISTEN TO 


_ WATL. 


SHAVER SUPPORT 


Evidencing increasing scope of electric 
shaver promotion is this full page copy 
for the new Chicago Flexible Shaft Com- 
pany Shavemaster, to appear in the Feb. 
12 issue of the Saturday Evening Post. 


Jury Selected 
to Pick Winner 


of Snapp Award 


Chicago, Jan. 26.—Jurors for the 
Josephine Snapp Award for 1937 
were announced today by Edith Ells- 
worth, of Roche, Williams & Cun- 
nyngham, Philadelphia, and _ vice- 
president of the Advertising Federa- 
tion of America. The award, spon- 
sored by the Women’s Advertising 
Club of Chicago, will be given to the 
woman who has made the greatest 
contribution to advertising during 
1937. 

The jurors are Mason Britton, Mc- 
Graw-Hill Publishing Company and 
chairman of the Advertising Federa- 
tion of America; Mrs. Lois Hunter, 
Station WOR, Newark; Senator Ar- 
thur Capper, Capper Publications, 
Topeka, Kan., and Helen Holby, di- 
rector of club contact of the AFA. 

Last year’s winner was Mary Pent- 
land, of The Izzard Company, Port- 
land, Ore. Evidence of achievement 
accompanied by an authorized appli- 
cation must be mailed to the Wo- 
men’s Advertising Club of Chicago 
before midnight April 5. 


Coca-Cola Gets N. Y. 
World’s Fair Rights 


Coca-Cola Company, Atlanta, has 
signed a contract for exclusive car- 
bonated beverage concessions at the 
New York World’s Fair in 1939. The 
agreement specifies that Coca-Cola 
must offer for sale at least four bev- 
erages at 5 cents a drink. 

The company has also taken 8,231 
square feet of space for exhibition 
purposes. Rental fees for both the 
concession rights and exhibit space 
total $182,433. 


Account to Houck 


The Kimbalton Lime Company, 
Inc., Shawsville, Va., has appointed 
Houck & Co., Roanoke, Va., to han- 
dle its advertising. Business papers 
and direct mail will be used. 


ae JUST SO 
BAKERS 


CAN SAY— 


“| SEE BY THE PAPERS” 


At the recent National Convention of bakers in 
Kansas City, BAKERS’ HELPER had a staff of eight 


on the job, plus its 38 


“candid” cameras. Every 


session was covered by a staff member. 


As a 


result this Convention Issue carried 80% 


pages devoted entirely to the report, illustrated with 


125 staff photos. 


honestly interpreted. 


can say “I see by 


reader acceptance. 


tising pages. 


330 SO. WELLS ST. 


All was digested, condensed and 


Bakers reading such a report 
the paper’ and have faith in 


what they have seen. 
Doing the job this way, builds reader interest and 
Your advertising in such a paper 
will also enjoy reader acceptance. 
In 1937 BAKERS’ 


HELPER carried 1,369 adver- 


CHICAGO 


Getting Personal 


If the first quarter century really is the toughest, Harry Schwartz, 
s.m., American Safety Razor Company, should have easy sailing during 
his next 25 years of service with the company. Attainment of the 
first milestone was marked this 
week by a deluge of congratu- 
latory messages. .. 

A wedding early this spring 
was the word that accompanied 
announcement of the engagement 
of Richard A. Hoefer, Jr., to Miss 
Dorothy Gloria Gucker. He’s pub- 
lisher of Town & Country. 

Quitting Women’s Hospital 
after a pleasant 10-day sojourn, 
Peter Allen Royce is now safely 
established in his own homestead. 
His papa, Allen (Bud) Royce, Y 
& R, supervised the removal of 
Mrs. Royce and the youngster. 
Mother and baby are doing fine, 
thank you. 

Back from the Orient and 
looking over the Big Town this 
week was Herbert R. Hilsher, 
who used to be a.m. of the Dol- 
lar steamship lines. He’s doing 
some special writing these days, 
with a series of articles on Japan 
shortly scheduled to appear in the Hearst papers. : 

We may have to start a special Bullseye Department in these 
columns if the exploits of one Roger Fawcett, the magazine man, con- 
tinue. He's just turned in another perfect score by breaking 100 
straight targets at the Travers Island traps of the N.Y.A.C. The sharp- 
shooter credits his feats to early training he received from his father, 
Capt. W. H. Fawcett, Sr., who founded the publishing house. 

Charles Coolidge Parlin, who retired last week as commercial 
research director for Curtis Publishing Company, discovered that the 


YOU MIGHT HAVE KNOWN THEM WHEN 


CONGRATULATIONS 


Milton Dammann (left), president of 
American Safety Razor Corporation, con- 
gratulates Harry Schwartz, vice-president 
in charge of sales, on his silver anni- 
versary with the company. 


With a flick of the wrist these Salt Lake City Advertising Club members attached 

local color for the annual “Gay Nineties" party at the Hotel Utah: Fielding K. 

Smith, commercial artist; Byron W. Butler, manager, W. P. Fuller & Co.; Dave S. 

Coursey, assistant manager, Business Stenographic and Letter Service, Inc., and 
Paul Clowes, Ad-Craftsmen art director. 


quarters he and Mrs. Parlin had reserved for the world cruise of the 
motorship Stella Polaris, were last occupied by another well-known 
advertising man, H. S. Gardner, head of the agency of the same 
name, 

Without warning anyone, except possibly the prospective bride, 
Bill Unger, art director, Vanguard Advertising Agency, New York, 
rang out wedding bells a few days ago for himself and Elizabeth 
Taylor of Rutherford, N. J. 

George Kettle, managing director, Dorlands Advertising, London, 
arrived in town for a visit. He’s stopping at the Waldorf. And before 
the week was up Lord Leverhulme, British industrialist and member 
of the soap family, also was in our midst. ‘ 

Robert E. Martin, a.m., George Muse Clothing Company and former 
president of the Atlanta Advertising Club, won a trip to Hollywood 
as guest of Cecil B. De Mille, in a candid camera contest. He snapped 
Mr. De Mille arriving in Atlanta for the premiere of “The 
Buccaneer”, . . 

John J. Gillin, Jr., 32-year-old g.m. of WOW, has been given a 
gold key, the distinguished service award of the Omaha Junior Chamber 
of Commerce, as Omaha’s outstanding young man for 1938. Mr. Gillin 
is also a v. p. of the NAB. At present the youngest member and 
one of the youngest ever to receive the distinction, Fred Moyer Jordan, 
v. p. and Pacific Coast manager of Buchanan & Co., Los Angeles, has 
been appointed by Governor Frank Merriam as a member of the board 
of regents of the University of California. 

The Fitzgerald Advertising Agency, New Orleans, seems to have 
cornered the local market for college alumni association officers. Joe 
Killeen, president, was recently re-elected head of the Tulane alumni 
and now Temple H. Black, of the agency copy staff, comes up with the 
presidency of the Loyola alumni association. William B. Wisdom, 
agency head, has graduated from the post of chairman of the New 
Orleans Community Chest publicity committee in 1937 to a place on 
the Chest board of directors this year. 

James M. Muldoon, sales promotion and advertising director of the 
New York Law Journal, has just purchased a 28 foot fishing cruiser, 
powered with a 76 h. p. Chrysler motor and built by the Palmer Boat 
Works of Princess Bay, Staten Island, N. Y. Jim’s tuna fishing expedi- 
tions to Nova Scotia, with Bob Edge, WOR sports commentator, weren’t 
so successful last year, so he’s going after them in earnest now. 

Russell Henriquez, son of Phil Henriquez, Western manager of the 
St. Louis Post-Dispatch, will become a bridegroom in February. Young 
Henriquez is going to town with a night advertising art service in Chi- 
cago. Frank Crowninshield, of Vogue, was in Chicago last week to 
lecture before some society women. He sidestepped the incident of 
sabotage of his article on cafe society which resulted in discharge of a 


staff artist. 


——1 


Coming 
Conventions 


Jan. 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa. 
tion, New York. 


Feb. 8—Annual convention, Cana. 
dian Association of Broadcasters 
Ottawa. 


Feb. 14-16—Annual convention, Na. 
tional Association of Broadcasters 
Hotel Willard, Washington, D. C. 
Feb. 15-16—Annual convention, [p. 
land Daily Press Association, Hote) 
Sherman, Chicago. 

Feb. 18-19—Annual meeting, Inter. 
state Advertising Managers Associa. 
tion, Williamsport, Pa. 

March 21-22—Annual convention 
Interstate Circulation Managers As. 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago 
March 31-April 1—Annual conven. 
tion, Hotel Sales Managers Associa. 
tion, Atlantic City. 

April 20-23—Annual convention, 
American Association of Advertising 
Agencies, The Greenbrier, White 
Sulphur Springs, W. Va. 

April 26-29—Annual convention, 
American Newspaper Publishers As. 
sociation, New York. 


mium Advertising Association of 
America, Chicago. 
May 10-12— Annual convention 


The Homestead, Hot Springs, Va. 


vertising Affiliation, Hamilton, Ont. 
May 22-25—Annual convention, Na. 
tional Paper Box Manufacturers As. 
sociation, Hotel Cleveland, Cleveland 
June 12-15—Annual 


Statler Hotel, Detroit. 


June 26-30—Annual convention 


ternational Association of Display 
Men, Mayflower Hotel, Washington 
D. C. 

July 3-5—Annual convention 


Distributors, Detroit. 
Sept. 19-23—Seventh Internationa! 


Management Congress, Washington 
BD. & 
Sept. 21-23—Annual conference 


National Industrial Advertisers As 


May 3-7—Annual convention, Pre — 


Lithographers National Association, > 


May 13-14—Annual convention, Ad. > 
convention 
Advertising Federation of America 


Pacific Advertising Clubs Associa! 
tion, Ambassador Hotel, Los Angeles ~ 
June 26-30—Annual convention, In — 


Trade Association of Advertising) 
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sociation, Cleveland. 


Sept. 28-Oct. 1—Annual convention 
Association of National Advertisers 
The Homestead, Hot Springs, Va. 


Wants Consumers’ Bureat 


The establishment of a Consumers 
Bureau in the New York Health @ 
partment for registration, advertisilé 
control, scientific research, educatio 
and publicity of the manufacture all 
sale of drugs, cosmetics, foods alt 
health devices and for regulatill 
traffic is provided in a bill sponsorté 
by Assemblyman Benjamin Brenne 
New York City labor party membe! 
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ADVERTISING AGE 


PICK WINNERS 
OF DES MOINES 
CLUB'S AWARDS 


jdditional Picture on Page 35) 

Des Moines, Ia., Jan, 26.—Winners 
ef the Des Moines Advertising Club’s 
first annual advertising awards were 
named yesterday with top prizes go- 
ing to Younker Brothers Department 
store and The Des Moines Register 
and Tribune, 

The contest was launched to im- 
prove the standards of advertising in 
all media and was open to all busi- 
ness firms operating in Des Moines. 
Entries were made in two classifica- 
campaigns during 1937 and 
single advertisements during the 
same period. 

The department store won the cam- 
paign award for a fashion series of 
newspaper advertisements. Excel- 
lence of drawings, photographs and 
copy angles throughout the cam- 
paign were noted by the judges. 

Other Class Winners 


tions: 


Second place in the campaign class 
went to the State Auto Insurance 
Company for its campaign of high- 


way safety in which markers were 
placed at the scene of automobile 
fatalities throughout Iowa, and in 


Minnesota, Kansas, Nebraska, and 
South Dakota, with the same theme 
carried out in direct mail, letter- 
heads, calendars, tire covers, posters 
and other advertising pieces. Honor- 
able mention was given to the cam- 


paign of the Pioneer Hibred Corn 
Company. 

A full-page advertisement, using an 
institutional angle, won for The 


Register and Tribune in the single 
advertisement class. The copy called 


attention tothe three commandments 


that guide these newspapers and was 
intended to remind the readers that 
newspapers are impartial, un- 


all sides of important 
torial columns. 
Second place in this class was won 
by the New Utica department store 
with a two-color page advertisement 


issues in edi 


on Palm Beach. suits. Honorable 
mention in this classification went 


to Newen-Northland Dairy Company, 


Campbell Food Store, and = Station 
WHO. 
Judges of the contest were Dean 


L. Ek. Hoffman, Drake University col- 
lege of commerce; G. Ray Schaeffer, 
publicity director of Marshall Field’s, 
Chicago; and G. D. Crain, Jr., pub- 
lisher of ADVERTISING AGE. Address- 
ing the club, Mr. Schaeffer urged 
more research in planning advertis- 
ing and emphasis on fact-finding con- 
cerning the situation the advertising 
is to meet. New methods, new ap- 
proaches, more direct contact with 
customers were suggested in an ef- 
lort to bring advertising up-to-date 
with people to whom the advertising 
\s directed. 

Mr. Crain declared, “A successful 


Pioneer Brands (Borden’s, Hor- 
fon's and Reid's Ice Cream) 
wanted to please their dealers. 


== 
| 

Used Criterion dis- 

plays successfully. 


| L_J 


Incidentally, reached chil- 
dren as well as their parents. 


HORTONS 
MELO ROL | = 


o| <4 Cand soos | & 


JUDGES CONFER 


WITH A WINNER 


Vernon Myers (left), promotion manager of The Des Moines Register and Tribune, 

which won first place in the single advertisement class of the Des Moines Adver- 

tising Club's first annual competition, chats with G. D. Crain, Jr., publisher of 

Advertising Age, and G. Ray Schaeffer, publicity director, Marshall Field & 
Co., Chicago, who were judges. 


campaign is a planned, consistent, 
well-rounded campaign.” He urged 
more attention to a record of results 
to see if the specific objectives aimed 
at were being reached. “The old 
idea of hoping for results,” he added, 
“is out.” 

The institutional type of advertis- 
ing, he said, is coming more and 
more to the attention of executives 
because business in general is under- 
going a period of critical analysis. 

Every business must keep in mind 
that it is operated not merely for pri- 
vate profit but also in the public in- 
terest, convenience and necessity, 
he said. And for that reason, adver- 
tising should constantly point out to 
the public the services that business 
renders to the public instead of over- 
emphasizing price and description of 
products. 

Silver plaques were awarded first 
place winners. Second place win- 
ners received parchment reproduc- 
tions of the plaques. The award com- 
mittee was headed by Arthur Baum- 
gart, advertising manager of Success- 
ful Farming. 


GOODWIN PLAN 
IS REVIVED AS 
GOOD-WILL GUILD 


New York, Jan. 26—The National 


Good-Will Guild, successor to the 
“Goodwin Plan,” a merchandising 


system involving the paid co-opera- 
tion of church groups, has opened 
offices at 347 Madison avenue, and 
has issued a “shopping guide” con- 
taining the names of 26 subscribing 
manufacturers and their products. 
Its operations, Roy Anderson How- 
ell, vice-president, said, will initially 
be confined to New York, New Jer- 
sey, Pennsylvania, Maryland, and 
Delaware. 

The Guild is the direct outgrowth 
of the Goodwin Plan for church mer- 
chandising which was developed a 
few years ago by Adolph O. Good- 
win, Chicago, and which upon its 
failure became the property of Mr. 
Howell, a merchandising consultant, 
| through purchase from the receiver. 
Associated with Mr. Howell in 
;present enterprise are Huber W. 
Hurt, president; William Seaver 
| Woods, former editor, The Literary 
Digest, and D. Minard Shaw, advertis- 
‘ing and sales executive, vice-presi- 
|dents; Roderick S. Huddleston, treas- 
jurer; and Raymond Coutant, secre- 
tary. 

How Plan Operates 


the 


The plan proposes enlistment of a 
/number of women who are members 
/of churches, hospital associations, 
jorphanages or other charitable insti- 
tutions, of parent-teachers associa- 
tions and similar organizations. Each 
of these women is expected to main- 
tain contact with 10 families, to 
leave with them a copy of the shop- 
| ber’s guide and to collect box tops 
showing purchase of products listed 
in the guide. 

From evidences of sale, the manu- 
facturers will pay the organizations 
a 2 per cent commission. The former 
Goodwin Plan was reported to have 


had 265,000 “broadcasters” who per- 
formed this service. Under the new 
set-up, a corps of field men and su- 
pervisors will be maintained, Mr. 
Howell said, to co-ordinate work of 
the broadcasters and to expand op- 
eration of the plan. The guild hopes 
to distribute 500,000 copies of the 
guide within the near future. 

The following manufacturers, it 
was said, are participating: Advance 
Pattern Company, Inc.; B. T. Bab- 
bitt, Ine.; The Barbasol Company; 
Belding - Heminway - Corticelli Com- 
pany;, Bost, Ine.; Joseph Burnett 
Company; Clean Home Products, 
Inc.; Continental Scale Works; Cup- 
ples Company; Flash Chemical Com- 
pany; E. Fougera & Co.; General 
Pencil Company; Globe Trotter Ra- 
dio Company; Hills’ Bros.; E. 
Griffith Hughes, Inc.; McKesson & 
Robbins, Inc.; Major Mfg. Com- 
pany; Enoch Morgan’s’ Sons 
Company; Noxacorn Company; The 
Rieser Company, Inc.; Rival Pack- 
ing Company; Sanitax Brush & 
Products Company; R. B. Semler, 
Inc.; Soilicide Laboratories; Univer- 
sal Cocoa; Wilbert Products, Inc. 


Where Goodwin Failed 


While many merchandising ex- 
perts believe that the Goodwin Plan 
was basically unsound, as a _ long- 
range proposition, the fact remains 
that it never received a fair test. 
The Goodwin Corporation spent close 
to $1,000,000 without results, due to 
defective timing. 

Mr. Goodwin insisted that the plan 


be put into execution with not less 
than 2,500,000 church women en- 
listed. By the time this number had 


been obtained, many of those who 
were originally enthusiastic had for- 
gotten all about it, due to the slack- 
ening of efforts of field men who 
were working on a commission basis 
and were never paid for their efforts. 
Mr. Goodwin’s first list of manufac- 
turers was also keenly disappointing, 
including only a_ few nationally 
known brands. 

Much of the money expended by 
the corporation went for an elaborate 
statistical organization to record the 
names of these 2,500,000 women. This 
part of the business occupied an en- 
tire floor of Mather Tower and em- 
ployed 100 or more persons. 


McGraw-Hill Editorial 
Brings Heavy Response 


Twenty-tive thousand business men 
urged revision of undistributed prof- 
its and capital gains taxes and high 
surtaxes as the result of a campaign 
staged in McGraw-Hill publications, 
a survey has revealed. 

Check of the cards distributed in- 
dated that 98 per cent were in favor 
of tax revision. These were for- 
warded to Congressmen. 


Squibb to Press “Men 
Over 50” Drive in ’38 


E. R. Squibb & Sons, New York, 
will continue its semi-institutional 
campaign in behalf of health of “men 
over 50” during 1938 with full page 
copy in Fortune, Hygeia and Time. 

Platt-Forbes, Inc., New York, is the 
agency. 


Wallace fer jem 


John C. Wallace has been named 
sales manager of the Jarman Shoe 
Company, Nashville, Tenn., division 
of General Shoe Corporation. 


‘ 


IT COLLECTS! 


Crime Doesn't Pay 


EFORE your eyes become bleary with income tax 


figures, we'd like to remind you of your non-deduct- : ae 
able Crime Tax of $120. This little per capita crime collec- 


tion for 1937 reaches the tidy total of $15,000,000,000 for 


the entire country . . . a lot of dollars to pay for murder, 
racketeering, and rape. Of course, we'll continue to pay 
as long as we play wet nurse to the post graduate crooks 
of the world who like our “Land of the Free” . . . free steal- 
ing, free graft, free jails, radios, movies, and meals. ..and 
pardons which allow even murderers to go free. 

If the crime situation annoys you ond makes you growl, 
that's just dandy. This same deeutiibeiction has given the 
Macfadden Detective Group Magazines *2,000,000 crime 
conscious readers who are growling too... and they want 
to do something about it. When the rebellious rumble of 
their unofficial anti-crime organization reaches pclitical 
circles, we think they'll get what they want because they're 
the “wantingest” crowd of alert and substantial American 
citizens we know. Incidentally, advertisers too, are learn- 
ing of their numerous wants. 


tt 


Now comes the happy ending. We know our *2,000,000 


readers buy merchandise because they eat and sleep and 
have refrigerators, and cars, and kids . . . just like other 
people. It doesn't cost a fortune to reach them because 
we can and will deliver your sales message to them for 


only $1.53 per page per thousand readers . . . F.O.B. 


*667,303 net paid circulation—2.84 readers per copy. 


newsstand. 
6 gain / 
PS, Meciig rosin 10), 2 


THE MACFADDEN 


DETECTIVE 
= GROUP 


_LExington 2-9050 


MASTER 


DETECTIVE 


122 East 42nd Street, New York 
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ADVERTISING AGE 


January 31, 1938 


Retail Lineage 


Shows Drop of 
5.1% for Week 


Chicago, Jan. 28.—For the week 
ended Jan. 22, retail display advertis- 
ing declined 5.1 per cent under the 
corresponding week of last year, ac- 
cording to the ADVERTISING AGE In- 
dex of Retail Activity. 

In the 79 major cities included in 
this Index, 16,086,025 lines was car- 
ried during the week reported 
against 16,947,554 lines for the com- 
pared week of 1937, the loss amount- 
ing to 861,529 lines. 

Through the first four weeks a to- 
tal of 63,379,553 lines is shown for 
the measured cities for this year 
compared with 65,417,127 lines for 
the comparable period of last year, 
a decline of 2,037,574 lines or 3.1 per 
cent. This year shows a gain of 1 
per cent over 1936. 

Following is a table showing per- 
centage of gain or loss over 1937 for 
each weekly period of this year: 


SS eee ee —0.8 
ere —2.4 
| ee —3.7 
ee eT es —5.1 


Individual lineage figures for each 
city measured by this Index are 
shown in the tabulation appearing 
elsewhere on this page. 


Joins Polygraphic 
Eric G. Forsberg, formerly with 
Lord & Thomas and Benton & 
Bowles, Inc., New York, has joined 
the sales staff of Polygraphic Com- 
pany of America, Inc., New York. 


THE HOTEL MONTHLY 


Tnember ABC and ABP 
Published by JOHN WILLY, Inc. CHICAGO 


DO THEY SAY 


“TM SORRY,” 


OR DO THEY 


PAY YOU? 


OBODY likes to think 

about loss of art mate- 
rials in transit. But it hap- 
pens even to Rapid; of ten 
thousand parcels handled 
in 1937, two were destroyed 
in an accident. BUT—DID 
WE APOLOGIZE AND 
LET IT GO AT THAT? 
NO! Our insurance com- 
pany reimbursed for the 
loss. . . . Just one more 
proof of the completeness 
of Rapid Copy Service. ... 
Why not deal with Rapid 
for ‘stats, giant prints, bro- 
mides? 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ten, 444 Madison, VAnderblit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 e CHICAGO, (10 Se. Dear- 
born, 228 No. La Salle, 360 Ne. Michigan 
Ave., (73 W. Madison St., STAte 5977. 


— 
Free Mailing for 
Mexico Newspapers 


Los Angeles, Jan. 25.—The 
six months old experiment by 
the Mexican postal service in 
carrying newspapers free as 
an aid to education and trans- 
mission of intelligence, “lifting 
the culture of the public,” has 
proven highly successful, said 
Alfonso Gomez Morentin, direc- 
tor-general of post and tele- 
graph of the republic, during 
a visit here last week. One re- 
striction is that not more than 
50 per cent of the space can 
contain advertising if the news- 
paper is to get free delivery. 


Start Weekly 
Dedicated to 
Basic Figures 


Chicago, Jan. 27.—Wide dissemina- 
tion of current business statistics 
began this week with issuance of the 
initial copy of “Weekly Digest of 
Business Conditions” by Louis A. He- 
bert & Son. The new “publication 
on a postal card” credits Dow, Jones 
& Co., publisher of the Wall Street 
Journal, with the data. 

The new publication is also unique 
in that it adapts a radio idea to a 
new field. The syndicated service is 
sold to banks and other business 
houses for distribution to their own 
customers and dealers as a good will 
gesture. While the name of the 
“sponsor” is imprinted, nothing re- 
sembling a sales talk appears on the 
government post card. 

The first issue of “Weekly Digest 
of Business Conditions” gave figures 


on steel production, car loadings, 
electric power output, factory em- 
ployment, automotive employment, 


inventories, construction, plumbing 
and heating equipment sales, plate 
glass production, department store 
sales, chain grocery sales, confection- 
ery sales, apparel wool stocks, cotton 
spinning, linseed oil output and air 
travel. The initial run is reported 
to have been 100,000. 


Westinghouse 
Capitalizes on 
Founder’s Saga 


fast Pittsburgh, Jan. 26.—An 80- 
page, handsomely bound book on the 
career and achievements of George 
Westinghouse, issued this week by the 
Westinghouse Electric & Mfg. Com- 
pany, goes several steps further than 
mere biographical detail in present- 
ing its story as an institutional ad- 
vertising message designed to reflect 
in true perspective the activities of 
the corporate enterprise which 
stemmed directly from those of its 
founder. 

The book has been copyrighted by 
the American Society of Mechanical 
Engineers and is a record of several 
addresses by leaders in many indus- 
tries given at an ASME meeting in 
December, 1936, to commemorate the 
90th anniversary of Mr. Westing- 
house’s birth. 

The broad scope of the company’s 
purpose in issuing the book is appa- 
rent in the fact that it is being made 
available insofar as the supply per- 
mits, “to all interested parties.” 

The dramatic story of Mr. Westing- 
house’s many achievements in the de- 
velopment and perfection of such 
equipment as the air-brake, alternat- 
ing current transformers and steam 
turbines serves as a forceful basis 
for accenting the company’s present 
position, not only as a large indus- 
trial enterprise but as an essential 
and vital force in present day civili- 
zation. 


Twyman Named 


Kenneth B. Twyman, formerly vice- 
president in charge of sales and ad- 
vertising for Piel Brothers, will join 
Liebmann Breweries, Inc., Brooklyn, 


in February. 


Markets 


Index of Retail Activity in 79 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


% Gain % Gain 
4-Week 4-Week 4-Week or Loss or Loss 
Period Period Period 1938 1938 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 
City Jan. 25, 1936 Jan. 23, 1937 Jan. 22, 1938 1936 1937 Jan. 23,1937 Jan. 22,1938 Losg 
Fi er. Sa 954,128 983,526 839,383 —12.0 —14.7 247,737 231,704 —6.5 
Altoonm, PR. ..ccccceee 377,993 414,232 340,403 —9.9 —17.8 116,284 85,568 —26.4 
Atiomtm, GO. ccccccccese 838,110 840,322 962,318 +14.8 +14.5 219,072 236,054 +78 
Baltimore, Md. .......> 1,361,487 1,453,527 1,358,122 —0.3 —6.6 346,719 356,061 +2.7 
Birmingham, Ala. ..... 637,952 754,726 826,196 +29.5 + 9.5 197,316 193,788 —L1,8 
oston, Mass. .......-- 1,424,850 1,449,246 1,429,993 +0.4 —1.3 348,238 322,166 —T.5 
ee eeleny ae 590,212 568,596 631,260 +6.9 +11.0 155,988 166,012 +6.4 
SS ea 885,704 999,782 1,071,028 + 20.9 +7.1 265,286 282,604 + 6.5 
ce rr 238,971 294,508 220,146 —7.9 —25.3 64,771 58,042 —10.4 
Cedar Rapids, Ia. ...... 266,182 293,412 291,550 + 9.5 —0.6 71,498 77,056 +7.8 
Shattanooga, Tenn. 415,711 427,750 396,863 —4.5 —7.2 84,751 90,705 +7.0 
Saleen TL. Se eee ee 1,876,673 2,015,614 1,949,165 +3.9 —3.3 547,578 489,265 —10.7 
Cinemnati, O. ...... 1,058,301 1,065,906 1,029,286 —2.8 —-3.4 278,660 246,773 —11.5 
Cleveiane, ©. 2. cccces 1,306,391 1,347,422 1,377,568 +5.4 +2.2 324,341 337,494 +41 
Cale DO, .cicccsccse deseseee sosesese Seen eens eine ‘ie 263,935 239,209 —39.4 
EOMEEM, “DOs coves s veces 1,395,058 1,311,273 1,396,352 + 0.1 +6.9 333,321 347,312 +42 
Perea, GD. csecss- 881,090 923,510 887,880 +0.8 —3.9 225,302 233,534 +3.7 
Denver, Colo. . 690,928 694,090 697,877 +1.0 +0.5 163,320 153,524 —6.0 
Des Moines, Ia. ........ 399,508 395,822 415,021 +3.9 + 4.9 97,631 105,184 +7.1 
Detroit, BEIGR. «66+ ces 1,328,954 1,420,290 1,280,635 —3.6 —9.8 353,525 343,808 —2.8 
bl Ps i: Meee i =8=2~*~«*~«S ey yes 174,538 178,517 +23 
Srie Pe. _— rere 406,084 500,688 584,300 + 43.9 +16.7 137,654 153,604 +116 
Evansville, Ind. < 792,638 781,705 879,438 +10.9 +12.5 206,248 205,226 —0.5 
Fall River, Mass, .. 225,594 212,076 201,925 —10.5 — 4.8 54,394 49,106 —9,7 
a” eee ee 636,496 556,094 560,196 —12.0 + 0.7 118,804 137,228 + 15.5 
Fort Wayne, Ind. ..... 665,147 699,342 680,512 + 2.3 —2.7 181,062 170,814 —5.7 
Gary, EME. ovcessess-. 361,923 479,958 378,715 + 4.6 —21.1 144,911 96,969 —33.1 
Grand Rapids, Mich 587,384 679,266 576,072 —1.9 -15.2 158,970 136,878 —13.9 
Greenville, S. C. ... 290,784 421,577 387,786 + 33.4 —8.0 107,434 94,514 —12.0 
Houston, Tex. ; 909,412 976,738 1,019,998 +12.2 + 4.4 220,668 243,222 + 10.2 
Indianapolis, Ind, ... 1,058,005 1,152,529 1,181,346 +11.7 + 2.5 284,746 271,404 —4,7 
Jacksonville, Fla. 479,164 599,620 551,357 +15.1 —8.1 149,646 136,850 —8.6 
Jersey City, N. J. ... 140,481 127,901 132,322 —5.8 +3.5 34,686 34,456 —0.7 
Kansas City, Kans. ... 138,383 158,424 205,814 + 48.7 + 29.9 41,832 37,492 —10.4 
Knoxville, Tenn. ...... 598,780 557,746 610,344 +1.9 +9.4 139,734 148,708 +64 
Little Rock, Ark. ..... 568,526 596,200 586,642 +3.2 —1.6 130,658 161,602 + 23.7 
Eee AMMSIOS, CBhiwcies  cevecens 1,613,542 1,615,344 ae +0.1 404,998 393,989 —2.1 
ERD, BERGE. vce secre 637,392 590,996 535,892 —15.9 —9.3 164,010 150,402 —8.3 
Manchester, N. H. ..... 224,109 218,306 250,448 +11.8 + 14.7 60,734 59,960 —1.3 
Memphis, Tenn. ....... 726,460 765,130 781,816 + 7.6 + 2.2 183,904 180,418 —19 
Milwaukee, Wis. ...... 674,758 1,139,780 1,112,217 + 64.8 —2.4 298,264 260,989 —12.5 
Minneapolis, Minn. .... 1,066,908 1,110,214 982,598 —7.9 —11.5 242,931 247,785 + 2.0 
Moline-Rock Island ... 614,334 642,656 703,654 +14.5 +9.5 135,002 136,780 +1.3 
New Bedford, Mass..... 239,358 231,546 235,242 —1.7 +1.6 55,454 55,706 +0.5 
New Haven, Conn. ‘a 644,126 618,226 630,630 —2.1 + 2.0 149,492 148,414 —0.7 
New Orleans, La....... 1,368,667 1,342,953 1,229,461 —10.2 —8.5 338,485 285,303 —15.7 
TOW TOPK, MN. Zoccccce 4,281,200 4,423,492 4,179,773 —2.4 —5.5 1,126,537 1,049,257 —6.9 
Serecokion. MW. FT. cceess 452,654 502,314 325,367 —28.1 —35.2 130,278 87,844 —32.6 
oo. ee eee ee 617,696 629,146 610,848 —1l1.1 —2.9 172,550 175,728 +1.8 
oo a. | ee 449,128 461,005 468,289 + 4.3 +1.6 118,753 123,226 +3.8 
Oklahoma Gity, Okla. .. 686,238 720,286 780,136 +13.7 +8.3 174,132 175,938 +1.0 
a as Sain tks 637,507 710,017 704,707 +10.5 —0.8 173,134 183,788 +6.2 
Philadelphia, Pa. ...... 1,911,953 1,996,569 1,879,878 —1.7 —5.9 536,501 488,492 —8.9 
Phoenix, Aris. ........ 508,284 472,430 586,712 +15.4 + 24.2 111,482 157,066 + 40.9 
Pitteburgn, Pa. .....>+- 1,441,328 1,524,124 1,405,306 —2.5 —7.8 394,618 357,938 —9.3 
1Portland, Ore. ....... 759,976 847,587 674,012 —11.3 —20.5 219,407 86,926 —60.4 
Providence, R. I. ...... 888,962 882,113 778,491 —12.4 —11.8 219,384 194,223 —115 
eS Sy eee 548,058 642,488 606,662 +10.7 —5.6 174,062 166,852 —4,2 
Richmond, Va. ........- 798,014 772,296 769,944 —3.5 —O0.3 186,592 199,780 +71 
SRochester, N. Y. ...... 1,148,237 1,197,450 993,402 —13.5 —17.1 306,249 241,244 —21.2 
Sacramento, Cal. ...... 626,826 595,042 547,008 —-12.7 —8.1 133,896 126,588 —5.5 
San Antonio, Tex. ..... 422,030 445,459 438,559 +3.9 —1.6 85,372 97,714 +145 
San Teese, Cal. .. cess 1,075,508 1,002,456 911,050 —15.3 —9.1 269,962 223,132 —17.4 
San Francisco, Cal. .... 997,762 989,771 1,050,547 + 5.3 + 6.1 253,591 263,731 +4.0 
Ss Se eee 727,450 691,544 584,654 —19.6 -——15.5 161,924 133,532 —17.5 
South Bend, Ind. ...... 510,579 633,654 532,002 + 4.2 —16.1 146,741 126,305 —13.9 
Spokane, Wash. ....... 502,334 524,860 537,698 +7.0 +2.4 118,482 150,192 +268 
ee ee eee 1,067,495 1,230,235 1,153,535 +8.1 —6.2 327,615 298,125 —$9.0 
Be, PARE. BON. occ esas. 843,515 819,247 862,303 + 2.2 + 5.3 185,149 176,848 —4.5 
pe i re 653,017 685,722 622,786 —4.6 —9.2 174,146 158,718 —8$.9 
*Tacoma, Wash. ...... 386,394 436,820 394,898 + 2.2 —9.6 102,102 93,212 —8.7 
Tampa, Via. .......... 518,716 397,884 446,068 —14.0 +121 115,294 106,442 —1.7 
Oe ee 833,708 865,324 849,395 +1.9 —1.9 222,138 209,398 —6.1 
Toronto, Ont., Can..... 1,466,870 1,325,402 1,200,408 —18.2 —9.4 387,385 348,673 —10.0 
....  ) AAP eer 229,852 244,818 220,472 —4.1 —9.9 58,324 57,008 —2.3 
OI, GEMM vesececses 593,852 598,892 661,990 Fil. = +105 151,410 164,150 +84 
Washington, D.C. ..... 2,296,434 2,468,516 2,250,237 —2.0 —8.9 647,996 576,911 —10.9 
Worcester, Mass. ..... 714,660 711,207 839,938 +17.5 +18.1 181,769 181,642 —) 
Youngstown, O. ....... 572,257 542,189 497,368 —13.1 —-8.38 156,052 133,203 —14.1 
WOOK +ccescs sess a» @2,361,811 65,417,127 63,379,553 +1.0 —3.1 16,947,554 16,086,025 —.l 
tNew York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
‘Current week’s total includes three days only, due to strikes 
§Journal and Sunday American discontinued June 8, 1937 
*Daily Ledger discontinued June 23, 1937. 
= ————— — —=_ 


Appoints Sales Head; 


Forms Southern Group 
Comic Section Advertising Cor- 
poration, New York, has appointed 
Edward J. Brett as sales manager. 
He was formerly with the national 
advertising department of New York 
Herald Tribune. 

The company has completed the 
formation of a Southern Comic 
Group, which includes the following 
seven newspapers in the South: New 
Orleans Times-Picayune, Fort Worth 
Star-Telegram, Houston Chronicle, 
Memphis Commercial Appeal, Dallas 
News, Charlotte Observer and Knoz- 
ville News-Sentinel. 


Named Vice-Presidents 

Ray Manning has been named vice- 
president in charge of sales of Hart, 
Schaffner & Marx, Chicago, and Ed- 
ward R. Richer has been appointed 
vice-president in charge of advertis- 
ing. 


Philip Elected 


Robert W. Philip, editor of Cotton, 
Atlanta, has been elected vice-presi- 
dent of W. R. C. Smith Publishing 
Company. 


Peters, Zealy Named 


J. B. Peters, formerly associate 
space buyer for Donahue & Co., Inc., 
New York, has been named space 
buyer. R. L. Zealy, formerly with 
Vick Chemical Company, New York, 
has been appointed associate space 
buyer. 


Two Join Affiliation 


The Advertising Club of Syracuse, 
N. Y., and the Greater Jamestown 
Advertising Club were admitted to 
membership in the Advertising Affili- 
ation at its annual mid-winter meet- 
ing Jan. 22 in Buffalo, bringing the 
Affiliation membership to 13 clubs. 


G-E Promotes Cordiner 


Ralph J. Cordiner, formerly assist- 
ant manager, has been named man- 
ager of the appliance and merchan- 
dise department of General Electric 
Company, Bridgeport. 


Degen Returns 


Albert G. Degen has returned 
the Chicago sales office of True Story 
Magazine. He was with H. W. Kastor 
& Sons, Inc., for the past year 22 
previously was with True Story fo 
seven years. 


Agency for Odora 


Odora Company, Inc., New York 
manufacturer of wardrobe closet 
has appointed Gussow, Kahn & © 
New York, to direct a newspape 
campaign. 
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OFFICI ALS 1;}pendent on the tank car markets. K ll * 
lL Defendants Found |, eat mice tie | Kellogg Laxative Copy 
. ~ I e sales 
Guilty in Oil Case |||or a few small independent refiners ee e 
MAKE MOTIONS wo at mast a few hundred mere, sarouses Medicine Field 
dent jobbers who sell under their 
Madison, Wis., Jan. 27.—The list of|}own private brands. They alone , 
those found guilty of violation of|make the much talked of tank car (Continued from Page 1) 
FOR NEW TRIAL the Sherman Act, and facing a fine | market. to accept the copy, this was denied ,wretch playing pinochle with his 
of $5,000, one year’s imprisonment,| ‘The Madison case plainly showed |by the agency as well as by a num-|cronies who congratulate him be 
es or both, is as follows: that the industry’s difficulties are|ber of papers on the schedule. cause he’s “A Regular Now!” 
Standard Oil] Company( Indiana),|due to the type of market, which is Supplementary copy in the same 
16 Companies Found Guilty of Chicago; Socony-Vacuum Oil Com-j/too thin and small—what one might Cartoon Copy Adds Fuel advertisement asserts that “If you 
, pany, Inc., New York; Cities Serv-|call a private market of less than suffer from common constipation due 
: Price Conspiracy oo Company, New York; Continen-|300 persons, and which has been bor- The second insertion of the cam-|.. j sumicient ‘bulk’ in the diet, ca- 
] al Oil Company, Ponca City, Okla.; | rowed by the rest of the industry for |Paign, to be released later this week, ||). 1+; ¢ the w. 
: Pure Oil Company, Chicago; Shell |contract purposes. is said to have stirred the irevof laxa-|.". > © ™° the way out. They 
8 Madison, Wis., Jan. 26.—Motions|Petroleum Corporation, St. Louis; “The solution would seem to lie in|tive manufacturers still more. In - nl = se ow eS 
1 ‘or new trials were filed in Federal Sinclair Refining Company, New /establishing a large tank car market /120-line by three-column layouts ap- teoutee. AltBres wl described = 
8 Court here yesterday in behalf of 16 York; Mid-Continent Petroleum Cor-|which each day can produce prices | pears the first of a series of cartoon- capable of curnishing anaer's great 
. oil companies and 30 of their offi- i pers ey Ralph on which the industry can base its|style continuities by O. Soglow. CEES Conte—venEn S 
5 jals found guilty last Saturday of |C°™pany, Bartlesville, Okla.; Skelly | retail price structure.” ’ 
; violation of the Sherman anti-trust = Company, Tulsa; Barnsdall Re- a aca iin eager 6 cea aides ce Cae ae eee 
4 Bev. ‘The motions attged that gov-|fning, Corporation, Tulsa; Globe Ol!) Heads Georgia Group _|'s forced to turn down an Snvitation| | In addition to newspapers, the cam 
¢ make statements a “prejudiced Okla.: Globe Oil and Refining Com.| C- D. Smith, Columbus, was elected | ‘© play with “the boys” because, “I’m | paign will also use magazines includ: 
re d inflamed” the jury of I busi-|Pany, Lemont, Ill.; Globe Oil and president of the Outdoor Advertising|so weak from taking cathartics I ing American Magazine, The Ameri- 
a in y of sma us en be oagg eons Moa mony Association of Georgia at the annual|couldn’t even hold ‘a hand.’” Next |can Weekly, Collier's, Holland’s Maga- 
Ti is we che vente canes Cy ca mt lmeptve OU cad Refining Company, |vithe, ter named viecpremtoat analy: (ee crteem shows, the mlser. suns Semee Mone Somat Seduts 
ry was fundamentally at variance bares subsidiary of Cities Service Com- George Ripley, Atlanta, secretary- atle Sillew mess one of bis pay shag oe a oa nse 
11 the allegations in the indictment; |P@?Y, Bartlesville, Okla. ; Wadhams | treasurer. rg Ph a oe es one Selection, an Sauninee aie 
5 that the court erred in his statement Oil Company (subsidiary of Socony- ae aii “So the entiastien have ot will also be waged in medical, home 
23 Boot law in charging the jury; and|Vacuum Oil Company, Inc.), Milwau- Uses Newspapers cam st tame © B.. eel economic, institutional and business 
0.5 that there was a “fatal variance” be- | Kee- Dill Company, Norristown, Pa., has|apout All-B — whi liga papers. 
‘41 J tween the allegations and the evi- List of Individuals resumed advertising of Espotabs in| 900 victim ‘wail “Th a 2 poe 
oJ dence. newspapers in 17 markets along the oo t thi ™ A » vee _ 
31 Judge Patrick T. Stone indicated g ecg = yon i br roo ege Meee lig York = ae he’s ptinnen with get teen 
13.9 that arguments on the motions will | Seubert, Chicago, president; Edward , ; , 0 : . 
12.0 be deferred until next month. Mean-|J- Bullock, Chicago, vice-president ———- and cometanng, “Gey! This Reaee Your Sales Problem! 
10.2 a cao nee . deans ef sanhiaiee: Alen ~-——-- All-Bran sure hits the spot!” The|Den’t guess—it can be solved with 
= while, wo rom Washington was 8; | B h missus assures him, “We're sticking | Weiek Market Research. For pub- 
“$5 | that the Department of Justice, |Jackson, Chicago, vice-president in Ssues Drocnure re» ang |Mshers, advertising a onctes ant 
—0.7 elated at its victory in the oil case,|Charge of sales; Socony-Vacuum: The Young Printing Executives to Al-Bran from how 05," ane manufacturers. salle: 
i04 | will push the antitrust drive. Oil|Charles L. Jones, New York, vice-|Club, New York, has issued a bro-/Duvmises some further dullenis WB)  ,eerHUR C.. WEICK 
+ 6.4 nasteahinan th that president of department; Charles E,|Chure commemorating the first year All-Bran muffins. The final picture co. 
337 B e East and West, the » ’ of its existence in the layout reveals the erstwhile | Sele and Market Analyste © Chicago 
“37 | moving picture industry, automobile |Arnot, New York, vice-president; H. . a Se Nene 
8.3 companies and finance organizations |T- Ashton, St. Louis, manager of — 
—1.3 in that field, and milk distributors | Lubrite division; A. E. Maguire, Mil- | [-—-——_-______-————— 
—1$ — were mentioned as objects of scru-| Waukee, chairman of board of di-|]- 
re tiny. The government will take no|rectors of Wadhams, a subsidiary; 
413 precipitate action, however, feeling |Bryan S. Reid, Chicago, general man- 
+05 — that each case must be carefully pre-|ager, Chicago division. 
= pared. City Service Export: Harry D. 
—20.! . . Frueauff, Tulsa, vice-president; H. E. 
ey sop ee Sey Brandhi, New York, vice-president 
+1.8 In the event of an adverse decision |and general manager; O. J. Tuttle, ’ | 
+38) by Judge Stone, the cases will be|Tulsa, tank car sales manager of 
ta appealed. Most of the companies |Empire Oil Company, a subsidiary; |} 
_-39 | found guilty have indicated that they |Continental: Dan Moran, Ponca City, 
+40.9 — are prepared to carry the cases to'|Okla, president; Harry J. Kennedy, 9 
— 3 the Supreme Court of the United |Ponca City, vice-president in charge 
me States, if need be. of marketing; Pure Oil Company: 
me The charge against the oil compa-|Henry M. Dawes, Chicago, president; 
+11} oies and their officials was “with|C. B. Watson, Chicago, vice-presi- 
— 12} having combined and conspired, be-|dent; R. H. McElroy Jr., Chicago, 
Prey ginning in February of 1935, to raise |tank car sales manager. 
—_174§ 2nd fix prices of tank car gasoline Shell: Alexander Fraser, St. Louis, 
+40 § sold principally in 10 Middle West-|president; P. E. Lakin, St. Louis, 
—11.5 & orn states” by means of two con-|general manager of sales; Sinclair: 
To certed buying programs or pools, one|J. W. Carnes, New York, vice-presi- IES MORE 
9.0 @ ‘0 the East Texas, the other in the |dent; Tidewater: Edward L. Shea, 
—45 § Mid-Continent field. By this method, |New York, vice-president; Noel Rob- 
—_ it was alleged, the oil companies pur-|inson, New York, vice-president; J. 
= chased large quantities of gasoline|W. Warner, Tulsa, assistant vice- ADVERTISIN 
—§.1— ‘0 spot transactions from indepen- |president in charge of sales. { : 
— dent refiners at artificial prices which Mid-Continent: Jacob France, Bal- 
= they “established as the going mar-|timore, president and general mana- 
08 ket prices.” The chief defense was|ger; Robert W. McDowell, Tulsa, 
— § ‘hat the alleged violation of the law |vice-president; Phillips: Frank Phil- 
—141 @ was approved by the government |lips, Bartlesville, Okla. president; LINE AG LE 
er" luring NRA. A. M. Hughes, Bartlesville, Okla., 
_—_— Paul E. Hadlick, secretary, Na-|sales manager; Skelly: W. G. Skelly, 
‘ional Oil Marketers’ Association, |Tulsa, president; Barnsdall: E. B. 
ong a bitter foe of the major oil |Reeser, Tulsa, president; Globe: I. A. 
ompanies, whom he charged with|O’Shaughnessy, Minneapolis, presi- 
— ‘lling at a loss in order to crush|dent; Western Petroleum Refiners 
——— . beers Association: Arthur V. Bourque, 
—_ Tulsa, secretary and treasurer. Md | 
rned | 
yee Heinz 57 Varieties had the independents, also expressed sat- 
and isfaction with the verdict when 
. TO IN ITS HISTORY! 
| “The competitive market in the 
a | | eee | oil industry in the Middle West— a 
a from the well to the consumer—has 
York Tackled each problem nabor- | been restored,” he commented. A 
closets. hood with Criterion dis- committee from the NOMA filed a 
plays. Solved th bl complaint with the Department of 
ed the probiems. Justice June 18, 1935, Mr. Hadlick AND 
on i recalled. IT DELIVERS 25,000 
incidentally, cut sales costs pn Sen See A B ¢ BONUS CIRCULATION 
pnewe wherever Criterion An illuminating comment on the e e e 
\dis situation was made by Warren C. 
| Plays were used. Platt, publisher of National Petro- ABOVE ITS A450 000 AVERAGE 
leum News, Cleveland, among those ’ 
named in the original indictment, 
but later dismissed. Writing in the 1938 NET PAID GUARANTEE 
News following the verdict, Mr. Platt 
said: 
“The most pressing problem is that 
of price relationship between jobber 
and refiner, which goes to the root 
of the industry’s marketing troubles. 
The Madison case showed clearly 
how the entire oil industry is de- 
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SAVINGS ALONE 
ILLEGAL BASIS 
FOR BROKERAGE 


(Continued from Page 1) 

from the commission’s charge of 
violation of the act. The testimony 
indicated that the chain, operating 
14,800 retail stores in 38 states, main- 
tains an extensive field buying or- 
ganization whose activities eliminate 
many of the costs ordinarily borne 
by manufacturers selling through 
brokers. These services to the sup- 
pliers entitle the buyer to compensa- 
tion, the A&P contended. 

“The supposed distinction between 
a discount or allowance equivalent 
to brokerage, made as a part of the 
price of the goods, and a discount or 
allowance in lieu of brokerage re- 
flected by the price of the goods,” the 
FTC replied in its decision, “appears 
to us too tenuous for approval.” 

The commission said that “Unques- 
tionably the provisions of Paragraph 
C prohibit without qualification every 
form of concession whatsoever based 
on brokerage. To the extent that 
Paragraph A permits all differentials 
based on savings in cost, it obviously 


conflicts and is inconsistent with 
Paragraph C. 
“That being true, Paragraph <A 


must be held to be subordinate to 
Paragraph C and the conflicts and in- 
consistencies between them must be 
resolved in favor of the enforcements 
of the special provisions of the lat- 
ter, unqualified by the general pro- 
visions of the former,” which, the 
commission concluded, was the evi- 
dent intention of Congress. 

The commission concluded that 
effect of receipt by A&P of allow- 
ances and discounts in lieu of brok- 
erage has been “to cause substantial 
injury to competition between those 
sellers who have granted and paid 
such allowances and discounts to the 
company, and those sellers who have 
refused to do so; and the further 
effect was a direct and immediate 
tendency substantially to injure, de- 
stroy or prevent competition between 
A&P and its competitors, in that the 
chain, by receipt of such discounts 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 


We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


‘Free Deal’ Offer 
Scores for United 


Chicago, Jan. 26.—The “com- 
| bination offer” technique was | 
extended by United Air Lines 
this week in offering free pas- 
sage to wives accompanying 
their husbands on New York- 
| Chicago-Cleveland-Philadelphia 
flights. Harold Crary, vice- 
president in charge of traffic, 
said United’s purpose in this 
special promotion, involving 
710-line newspaper copy in 
these cities this week with 
210 lines next week, is to in- 
crease interest in air travel 
among women who influence 
their husband’s traveling hab- 
its. Hundreds of wives have 
accepted the offer on the in- 
augural “educational” flights 
between San Francisco and Los 
Angeles, he added. 


a 


and allowances in lieu of brokerage, 
purchases commodities at substan- 
tially lower prices than competitors.” 

It added, however, that proof of 
restricted competition is not re- 
quired in proceedings instituted un- 
der the brokerage section of the act. 


A & P SAYS COMMISSION 
IGNORED OWN FACTS 


New York, Jan, 28.—The Great At- 
lantic & Pacific Tea Company issued 
this statement today on the FTC rul- 
ing: 

“The Federal Trade Commission 
has completely ignored the findings 
of fact and the conclusions of its 
own trial examiner who was ap- 
pointed by the commission itself to 
sit as an impartial judge. 

“The commission’s findings assume 
that the services rendered by the 
company’s field buying agents were 
for its own benefit, but it failed to 
find, as the trial examiner did from 
the testimony of witnesses that ap- 
peared before him, that these serv- 
ices were not only the same type as 
those rendered by brokers, but were, 
in fact, of greater value to the manu- 
facturers who sold to the A&P than 
the actually rendered by 
brokers; further, that the services 
rendered by the field buying agents 
of the A&P saved food manufacturers 
from whom it bought, and who em- 
ployed brokers in sales to other cus- 
tomers, the necessity of employing a 


services 


broker in selling to it. These serv- 
ices resulted in a saving by the | 
manufacturer of the amount of the 
brokerage. 

“The Robinson-Patman Act per- 


mits a manufacturer or seller to re- | 
flect in his selling price any savings 


in the cost of manufacture, sales and 


delivery, and the commission's find- 
ings absolutely ignore the plain 
language of the law which it was 


entrusted to administer. 
“The flat holding by the commis- 
sion that it is not necessary for it 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


to prove injury to competition is in 
ldirect conflict with the numerous 
court decisions. The record is abso- 
lutely devoid of even a shred of evi- 
dence showing that competitors have 
been injured. 

“The record does contain, however, 
voluminous testimony of more than 
100 food manufacturers that broker- 


| Secretary, 


Ma 


The rates for this department 

‘“‘Help Wanted,” “Positions 
“Representatives Available,” 30 
cash with order. 


cents 


$4.75 per inch. Write for descriptive 


insertions, 


HELP WANTED 


AN EXECUTIVE 
We are a medium sized, well recog- 
nized Chicago Photographic Lllustra- 
tion, Slide Film and Color Studio with 
a fine reputation and financial stand- 
ing. pe: 

The man we want to join us a 
real salesman, 28 to 33 years of age. 
He has already proved to himself that 
he can sell. He possesses good char- 
acter, personality and judgment. — 

He need not have had experience in 


SALESMAN 


is 


this business, but a general knowl- 
edge of advertising and its production 
will be helpful to him. He should 
have had a college education. 

When the right man has learned 
more about us he will know he can 
succeed here in pleasant) surround- 
ings—and that we are NOT seeking 
JUST ANOTHER salesman. To him 
we will offer a fair starting salary 
that will in no case be large, but his 
every accomplishment will receive 
due recognition, 


We believe this man should tirst sell 
himself to us in his letter of applica- 


tion which will be held strictly con- 
fidential. 
Box 1337, ADVERTISING AGE, Chgo. 


Account executive for well established 
Chicago agency handling radio adver- 
tising exclusively, is looking for a 
man who can deliver the goods on 
local or national business. Must have 
good education and appearance, proved 
radio background or good contucts, 
Liberal commission and drawing ac- 
count. If you are interested in mak- 
ing real money, we'd like to talk with 
you. Write, giving full details, 

Box 1431, ADVERTISING AGE, Chgo. 


POSITIONS WANTED 
DON’T GUESS 

Investigate the market. Research 
minded young man experienced in 
product and retail sales investigation 
for many executives; conducted exten- 
sive merchandise and consumer sur- 
veys. Has advertising and merchandis- 
ing ideas backed with ambition and 
industry to put them into profit earn- 
ing use for agency or advertiser. 
Single, age 25, College trained. Nomi- 
nal salary. Samples of work available | 
for inspection. 
Box ADVERTISING 
ADVERTISING—SALES 

MANAGER 
Practical and experienced young man 
with manufacturing agency, printing 
and sales promotion experience, Pos- 
sesses keen urge to get things done, 


AGE. Chego. | 
PROMOTION | 


oor 
ered, 


and an eagerness to improve present 
practices. Gifted creative and copy 
man. 

Box 1334, ADVERTISING AGE, Chego. 


COPYWRITER AND PROMOTIONAL 
CONTEST EXECUTIVE 
Iixperience ineludes most phases of 
promotional contest and mail order 
ugent advertising and follow-up; also 
production, Age 35 Married. Lo- 

eality immaterial. 

30x 1339, ADVERTISING AGE, Chero. 
five years experience. has 
been with printer, publisher and ad- 
vertiver, jarnard Collegwe = training, 
help on copy and publicity: seeks « 
nection with publisher or agency, 
Box 13388, ADVERTISING AGE, N. Y. 


on, 


oOn- 


Plans Big Schedule | 
for Balsam-Wool 
The Wood Conversion Company, St. 
Paul, Minn., will use American Home, 
Better Homes & Gardens, House 
Beautiful, and House & Garden to 
promote Balsam-Wool and Nu-Wood. 
Architectural, lumber, refrigera- 
| tion, theater and other publications 
will also be used, as well as direct 
mail. 


age is a selling cost, and that in sell- 
ing to the A&P direct these manu- 
facturers saved this expense.” 


Besse, Former Florsheim 
Executive, Dies Suddenly 


George Besse, 34, former advertis- 
ing manager of Florsheim Shoe Com- 
pany, died in Chicago Jan. 27 of pneu- 
monia following an accident several 
months ago. 

After leaving Florsheim, Mr. Besse 
became Chicago manager for Joseph 
Hershey McGillvra, radio representa- 
tive. He resigned a fortnight ago. 


Elliott in New Post 
George N. Elliott, for the past 10 
years an account executive of Erwin, 
Wasey & Co. Ltd., Los Angeles, has 
been appointed advertising and sales 


/promotion manager of the Macmil- 
lan Petroleum Corporation. Erwin, 
| Wasey continues as the company’s 


eiteioaie | agency 


Fowler Joins Agency 
Roe Fowler has joined the writing 
| staff of Needham, Louis & Brorby, 
| Inc., Chicago. He was formerly with 


are as follows: 
Wanted,” 


All other classifications (single insertion rates): 


oe 


“Representatives Wanted,” and 


a line, minimum charge $1. Terms 


in., $3.75; 
discounts 
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describing 


1 to 3 
for 


in., 


folder term 


REPRESENTATIVES AVAILABLE 

Advertising representative with wide 
experience desires class or business 
paper for New York. Whole or part 
time, Highest references as to ability 
and integrity. 

Box 1340, ADVERTISING AGE, N. Y. 

A CHICAGO OFFICE 

With a capable selling organization 
available for several non-competitive 
publications of merit. The Edelson 
Organization, 32 West Randolph St., 
Chicago, 

Do you 

sentation 
Box 1249, 


need active effective repre- 
in New York? If so write 
ADVERTISING AGE, N. Y 


REPRESENTATIVES WANTED 
Eastern Hepresentative Wanted. Es- 
tablished trade publication would like 
to secure the part time services of a 
real producer who is now covering 
New York, New Jersey and Philadel- 
phia. Write stating references, quali- 
fications and basis of remuneration 
expected. 

Box 1336, ADVERTISING AGE, Chgo. 


BUSINESS CONNECTIONS 
YOUNG BLOOD 

With initiative, ability and capital 
needed for expansion of exclusive 
medium of advertising by unusual 
copyrighted method of Proved <Ac- 
ceptability. 

Box 359, 1474 Broadway, N. Y. C. 


BUSINESS OPPORTUNITIES 


To Industrial Publishers: If you have 
a sound publication in a worthwhile 
field, and desire to dispose of all ora 
part of it to an advertising executive 
who would become a part of the pro- 
dueing organization, address 

Box 1328, ADVERTISING AGE, Cheon, 


PHOTOGRAPHS 
“PENNY” PHOTOGRAPHS 
A new sales creating idea, Increase 
your sales. Create interest. Stimulate 
business. Use gummed-back “penny” 
photos, tip them on your sales letters 
at low cost. Write for free samples. 
BERT MOSER 
Commercial Photographer 
547 S. Clark St., Chicago, Il. 


_ _MISCELLANEOUS | 
You Have to Use Newest Process 

(no type—no cuts) to get an idea of 
its flexibility: prices quoted below 
are mass production; blagk ink on su- 


‘nounced plans for 


Broad Changes 
in NAB Set-Up 


Due at Conclave 


Washington, D. C., Jan. 27.—Clos 
ing the door to all exhibitors and nop. 
broadcasters because of the “serious 
nature of the business before mem. 
ber stations,” the National Associa 
tion of Broadcasters this week 
its 16th 
convention to be held Feb. 
Hotel Willard here. 

Sweeping changes in the NAB o; 
ganizational set-up, “aimed at 
ating a strong and aggressive trade 
association,” will be the principa) 
problem before the convention. A re. 
port from the reorganization commit. 
tee, appointed early in January, ts 
said to advise revision of the method 
of payment of dues in order to raise 
the NAB income, and the appoint. 
ment of an outstanding leader in the 
industry to serve, with “adequate 
salary,” as president of the associa 
tion. 

While the convention will be open 
only to NAB members, non-membe; 
stations can participate by signing 
membership cards and paying ov 
month’s dues in advance of the open 
ing gavel. The actual agenda fo 
the meeting has not been completed 
but principal speakers will includ: 
Senator Burton K. Wheeler of Mon. 
tana, chairman of the Senate Inte) 
state Commerce Committee, and 
Chairman Frank R. MeNinch, of 
the Federal Communications Commis 
sion. 


an 
annua! 
14-16 a 


cre. 


National Carbon’s New 
Drive in 68 Magazines 


National Carbon Company, New 
York, has launched a new campaign 


for Eveready batteries in 68 maga 
zines, featuring a guaranteed dat 
line theme. 

J. M. Mathes, Inc., New York 
agency in charge. 


Aver Blests Two 


H. L. McClinton has been 
vice-president of N. W. Ayer & 
Son, Inc., New York, in charge ot 
radio program creation and produc 
tion, and C. Halstead Cottington 
vice-president in charge of radi 
plans, merchandising and _— station 
time. 


is th 


Hamed 


perior grade 20 lb. bond, from “ready” 
copy. KNqually effective and econom- 
ical in all colors and all papers from | 
newsprint up, 


30) COFIES (8%x11") £2.50 | 
Additional hundreds only 25e 


Lower prices for large orders 
Sizes to 41"x54",. Write for samples | 
Laurel Process, 480 Canal St., N. Y. c. | 


= 
PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR } 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- | 
sults. Don’t overlook this opportunity 
for additional profits. Write today. | 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


| 


Agency Names Directors 

Sidener & Van Riper, Inc., Indian- 
apolis, has named three new direc- 
tors, William F. Kegley, Storey M. 
Larkin and Dwight S. Reynolds. New 
officers of the agency are Merle Sid- 
ener, chairman of the board and 
treasurer; Guernsey Van Riper, presi- 
dent; Mr. Larkin, executive vice-presi- 
dent; Mr. Kegley, vice-president and 
secretary; Mr. Reynolds, vice-presi- 
dent and art director, and Josie Gutz- 
willer, assistant treasurer. 


Talcum Puff in Drive 


A campaign for Air-Float Taleum 
made by Taleum Puff Company, New 


{Charles Daniel Frey Company and 
|the Chicago Tribune. He also was 
| winner of the sales promotion compe- 
| tition recently conducted by the Ad- 
vertising Managers’ Club in co-opera- 
tion with the Chicago Federated Ad- 
vertising Club. 


Roux to Radio Sales 


W. C. Roux, formerly in the sales 
promotion department of National 
Broadcasting Company, has’ been 
named promotion manager of Inter- 
|national Radio Sales, division of 
| Hearst Radio, Inc., New York. 


Martin Changes Name 

Martin, Inc., Detroit, has changed 
its name to Martin, Frank & Ather- 
ton, Inc. Frank V. Martin is presi- 
dent and treasurer; Frank W. Ather- 
ton, vice-president, and E. G. Frank, 
secretary. 


York, will begin in March in 
women’s fiction and motion picture 
magazines and will continue each 
month for a total of about 15,000,000 
messages. The account is handled by 
Raymond Levy Organization, New 
York. 


Cawley Seles Manager 


J. Paul Cawley has been appointed 
by Longchamps Restaurants, New 
York, as sales manager of its candy 
division. Plans call for a drive to 
secure national distribution for its 
chocolates. Rose-Martin Inec., New 
York, handles the account. 

To Nierenberg 

Wilbur M. Perry, formerly with 

Geyer, Cornell & Newell, Inc., New 


| York, has joined David Nierenberg, 
|Ine., New York, as assistant to Mr. 
| Nierenberg. 


BabO Adde to Radic 


B. T. Babbitt, Inc., New York, has 


}added a daily radio show in metro 


politan New York to its schedule fo! 
Bab-O. The program, David Harum 
is now being broadcast over WOR 
every afternoon at 3:45 in addition 
to the regular 11 a. m. program ove! 
WEAF. 


Anderson Appointed 
Western Appliance Merchandising 
Los Angeles, has named C. J. Ande! 
son Special Agency as Chicago reprt 
sentative. Ralph R. Mulligan will b: 
in charge of the New York office 2? 
441 Lexington avenue. 


“ ” . 
La Voz” Appoints 
Newspaper Associates, Inc., Ne* 
York, has been appointed national a¢ 


vertising representative of La V0: 
Spanish daily newspaper. 


Wilkins Joins WNAC 


Berne W. Wilkins, formerly ass! 
tant sales manager of WNEW, Ne* 
York, has joined the sales staff ‘ 
WNAC, Boston. 


THE kID'S NO DUMMY 


WHAT'S OUR LEADING FORE! 
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PENEWALS DOT 
AIR: SPONSORS 
SIGN 5 SHOWS 


New York, Jan. 27.—Renewals 
were in the air this week as five im- 
portant network broadcasters extend- 
.“] programs. Drackett Products Com- 
pany, Cincinnati, renewed its “Hello 
Pegsy 
Windex over NBC Red network twice 
weekly for another 13 weeks. Not 
yet affected by the renewal are sta- 
tions in seven additional areas served 
py transcriptions. Ralph H. Jones 
Company, Cincinnati, is the agency. 

“Hawaiian Moon Casino” will con- 
tinue over two CBS Coast stations 
through a contract renewal by Lehn 
« Fink Products Corporation. The 
eeyue, advertising Tussy cosmetics, 
s heard every Monday and Thurs- 
day from 12:45 to 1 p. m., EST. 
William Esty & Co., Inc., New York, 
is the agency. 

Philip Morris & Co., Feb. 12 will 
renew its CBS show on more than 50 
stations for another 52-week run. The 
program, “Johnny Presents,” is heard 
nm Saturdays from 8:30 to 9 p. m. 
Biow Company is the agency. 


March of Time Shifts 


Wayne King’s Orchestra will con- 
tinue to be broadcast Mondays from 
10 to 10:30 p. m. on CBS under 
sponsorship of Lady Esther Com- 
pany, Chicago, for Lady Esther cos- 
metics through a contract renewal 
effective Feb. 21. Lord & Thomas, 
Chicago, is the agency. 

The “March of Time” program on 
NBC Blue network, now heard at 
8:30 p. m. Thursdays, is moving up 
Jan. 27. 

Falstaff Brewing Corporation, St. 
Louis, Mo., using a split network on 
NBC, is adding three Florida outlets 
Feb. 7. The stations are WJAY, 
WFLA and WIOD. The program is 
heard Mondays from 10:30 to 11 p. 
m., CST, and is handled by the 
Gardner Advertising Company, St. 
Louis. 

The consumer is not “tuning out” 
commercials on the Lifebuoy program 
because they are so well worked 
into the script. The dialogue be- 
tween Al Jolson and Parkyakarkus is 
not only 
selling without a trace of “apparent” 
selling. But how did it happen that 
the same gag was used on two differ- 
ent national programs within one 
hour? It was Martha Raye, on the 
\l Jolson show, who said, “Girls used 
'o use dumbbells to get color in their 
‘heeks and now they use color in their 

heeks to get dumbbells.” The same 
line was aired again on Ford’s 

‘Watch the Fun Go By.” Perhaps 
their script writers are cousins. 

Practically every national program 
‘nd most of the local ones are giving 
{minute or two of their time to aid 

u the fight against infantile paraly- 
‘is by asking every listener to put a 


Criterion Service posts dis- 
plays in naborhood shop- 
| Ping centers anywhere. 


At 10¢ per display per day. 
The new Starch Criterion Traffic 
Audit furnishes definite circula- 
tion data. Ask us about it. 


SELECTIVE POSTER ADVERTISING 
IN NABORHOOD SHOPPING CENTERS 


script show for Drano and | 


entertaining but forceful 


| ALLURING ILLUSTRATION 
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MEennen- 


aFTerR EVERY SHAVe 


Humorous illustrations by R. Taylor form 

the background for a new series of in- 

sertions in magazines for the Mennen 

Company's shaving and after-shave prod- 

ucts. H. M. Kiesewetter Advertising 

Agency, New York, prepared the cam- 
paign. 


dime in an envelope and send it to 
the President. One of the announc- 
ers put it this way, “Just think of 
the thrill you will get by addressing 
the envelope in your own handwrit- 
ing to the President of the United 
States, The White House, Washing- 
ton, D. C.” This is a different thrill 
from those presented weekly on the 
Philip Morris programs. The thrills 
on the “Johnny Presents” show tend 
to become more gruesome than excit- 
ing, but the actual presence of one of 
the “survivors” or heroes makes the 
whole presentation seem realistic. 
The Dr. Dollar program, sponsored 
by Vocational Service, Inc., Los An- 
geles, correspondence school for those 
interested in diesel, air craft or air 
conditioning, is an interesting 15 
minutes. Dr. Dollar proves that not 
everything has been invented yet. 


Issues New Chicago 


Telephone Directory 


The Chicago office of the St. Louis 
Post-Dispatch has issued its 1938 
telephone directory of agencies and 
representatives, following transfer of 
the copyright held by C. J. Ander- 
son Special Agency. 

An innovation is inclusion of 
numbers of travel agencies, to facili- 
tate reservations by those planning 
trips. 


Claxton, Richardson 
Added to Maxon Staff 


William R. Claxton, Jr., has been 
appointed art director at the New 
York office of Maxon, Inc. He was 
formerly art director for Pedlar & 
Ryan, Inc., New York. 

W. C. Richardson, Jr., is a new 
account executive in the New York 
office of Maxon. He was formerly as- 
sociated with Erwin, Wasey & Co., 
New York. 


Ross to Higgins Glass 


Theodore Ross, formerly Eastern 
sales manager, New York Glass Rod 
and Tube Corporation, has been 
elected vice-president in charge of 
advertising and sales of the com- 
pany’s subsidiary, Higgins Glass Cor- 
poration. 


Popcorn Machine Appoints 
U. S. Popcorn Machine Company, 


account with The Roger Williams 
Company, Cleveland. Newspapers, 
magazines and direct mail will be 
used. Stanley Patno is account ex- 
ecutive. 


H ered Promoted 


W. E. Harold has been appointed 
Chicago representative for Central 
Outdoor Advertising Company, Inc., 
Cleveland, and the Packer corpora- 
tions, succeeding the late Addison 
Means. 


Convention Dates Set 


Proprietary Association, New 
York, has set May 16-18 as the dates 
for its 56th annual convention to be 
held at the Hotel Biltmore, New York. 


Named Vice-President 


Sidney Pollatsek, managing editor 
of Photo-History, has been appointed 
vice-president of Photo-History, Inc., 
New York. 


Dawson to WCCO 


Thomas H. Dawson, formerly in 
the advertising department of Pills- 
bury Flour Mills, has joined the sales 


staff of WCCO, Minneapolis. 


Cleveland, has placed its advertising. 


Florio Campaign Opens 

A spring advertising campaign for 
Florio Marsala wine has been started 
by Banfi Products Corporation, New 
York. The schedule calls for small, 
frequent insertions in three metro- 
politan newspapers. Banfi Products 
will also resume advertising for 
Monte Catini Salts, natural laxative 
from Monte Catini Spa, Italy. Pet- 
tingell & Fenton, Inc., New York, is 
the agency, with Lee Brown as ac- 
count executive. 


New Agency Formed 


Morehead, Frey & Whitman, Inc., 
New York, is the name of a newly 
formed advertising agency at 101 W. 
sist street. Principals are Albert H. 
Morehead, associate of Ely Culbert- 
son; Richard L. Frey, recently gen- 
eral sales manager of Kem Playing 
Cards, Inc.; and J. Franklin Whit- 
man, Jr., specialist in industrial de- 
sign and advertising art. 


Gerbic Advanced 


E. G. Gerbic has been appointed as- 
sistant director of the Red Cross 
Products Division of Johnson & John- 
son, New York, and will continue as 
director of the Roll Cotton Division. 


Elgutter in New Post 
Maurice Elgutter, formerly with 
P. P. Willis Corporation, and Charles 
W. Hoyt, Ine., has joined Aubrey, 

Moore & Wallace, Inc., Chicago. 


Each Business 
Must Sell Self, 


Thomson Asserts 


Chicago, Jan. 27.—Business has 
been taking a terrible beating at the 
hands of third and fourth rate per- 
formers in the economic world with- 
out fighting back, but it can’t con- 
tinue to be meek and mild in the 
face of attacks, William A. Thomson, 
director of the Bureau of Advertis- 
ing of the American Newspaper 
Publishers Association, told the Chi- 
cago Federated Advertising Club 
today. 

Public ignorance provides a back- 
ground for the attacks of demagogs, 
and public ignorance must be over- 
come through institutional advertis- 
ing which will tell a constructive, 
intelligent story for business in 
terms which can be understood by 
every waitress, truck driver and 
voter in the land, he said. 

Co-operative campaigns may be of 
some value in the fight, Mr. Thom- 
son said, but they cannot tell a story 
for business because business is not 
a single entity, but a multitude of 
separate units, each with its own 
problems and its own stories, and in- 


dividual effort is therefore essential. 

“Ordinary advertising won’t do,” 
he said. “Platitudes are out. Busi- 
ness must ‘take its hair down’ and 
talk frankly, clearly and forcefully, 
using every known advertising me- 
dium. It can’t use big words or ab- 
stract concepts. It must talk facts— 
fundamental facts that can be under- 
stood by everybody, and that no one 
can misunderstand.” 


hula: Repeats Prize 


Ludlum Steel Company, Water- 
vliet, N. Y., repeating its prize offer 
of last year, will give $2,000 and a 
plaque to the winner of the Thomp- 
son Trophy race this year, provided 
the winner establishes a new speed 
record. Last year’s winner did not 
set a new record and the 1937 prize 
is thus doubled. 


Photo-Engravers Help 


International Photo-Engravers’ Un- 
ion has established the Research Bu- 
reau of the International Union, a 
new technical bureau in Cincinnati 
which will be under the direction of 
J. S. Mertle. The bureau at 901 
Hermosa avenue will aid advertisers 
and graphic arts men without charge. 


Stuart Arnold Resigns 


Stuart G. Arnold has resigned from 
Roeding & Arnold, Inc., New York, 


effective Feb. 1. 


Report for 1937 


Nineteen thirty-seven was Advertising Age’s eighth year. It 
was also Advertising Age’s best year. 


In 1937 Advertising Age printed more lines of advertising than 
ever before in its history. 


In 1937 Advertising Age carried the advertising of a greater 


number of accounts than ever before in its history. 


In 1937 advertisers invested more money in Advertising Age 
space than ever before. 


In 1937 Advertising Age continued to gain circulation, carry- 
ing onward a trend which has been uninterrupted since the paper’s 
inception. Advertising Age ended 1937 with net paid circulation in 
excess of 14,000 copies weekly. 


In 1937 Advertising Age printed more words, more columns and 
more pages of editorial material than ever before in its history. 


In 1937 Advertising Age increased its outstanding photographic 
coverage of the advertising scene, printing more pictures than all 
other advertising publications combined. 


In 1937 Advertising Age continued to expand its editorial activ- 


ity, to refine and intensify its news coverage, and to present 
important news first. 


This is our 1937 record. What 1938 will bring cannot be forecast. 
But it can be taken for granted that Advertising Age will strive 
ceaselessly to present a newspaper worthy of the continued and 


increasing interest of both readers and advertisers. 


Advertising Age 


The National Newspaper of Advertising 
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and this< 


You expect many Columbia Network sustaining 
programs to originate in Washington—over 
wysv, the most powerful and most popular 


station in the Nation’s Capital. 


But when a commercial series is fed to a nation- 
wide network from Washington, that’s news! It’s 
never been done before by avy Washington sta- 
tion over any network! Starting January 24th, 
Barbasol’s Arthur Godfrey-John Salb show goes 
CBS — with the program originating at WJsv, the 
station which originally created this popular 
feature (WJsvV also built “Professor Quiz’, now 
on CBS for Nash-Kelvinator). 


It’s another first for WJSV—a station that’s famous 


* 


<a 


“is news! 


for firsts: first in popularity—in a city that’s first 


in “carriage trade”, first in “spendable money”. 


Washingtonians like the kind of programs they 
hear over WJsv and they like the ease with which 
this powerful station can be heard. No wonder 
WJSV carries a greater volume of business than 
any other Washington station, including a greater 
volume of non-network business. No wonder 


that 80% of the current schedules are renewals! 


When you have good merchandise to sell, give 
thought to Washington—a mighty market. And 
to WJsv—the one station that can carry your 
message to most of Washington’s radio homes. 


Washington has money to spend —now! 


WISV 


WASHINGTON, 10,000 WATTS. Owned and operated by COLUMBIA BROADCASTING SYSTEM. 


Represented by RADIO SALES: NEw YORK, CHICAGO, DETROIT, BIRMINGHAM, LOS ANGELES, SAN FRANCISCO 
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JUMBLE APPEAL 


ne 


informality is the note of this jumble 

counter display for Alka-Seltzer woes 

currently distributed, Forbes Lithograp 

Company, Boston, created and litho- 
graphed the display. 


DOUBLE EMPHASIS 


aaa 


This window display card of P. Lorillard 
Company puts new emphasis on_ its 
"double sealed" theme for Old Gold 
Dcigarets, with the usual pretty girl illus- 
tration as a stopper. 


RE-DESIGNED 


odernistic lines mark the 1938 Dayton 
frigerator, newly re-designed by Jo- 
ch B. Federico, Niagara Falls, N. Y. 


URS MERCHANDISING 


s Silver 


hi 
ry 


plaque will be awarded the 
Newspaper rendering the best 
dising co-operation to a national 
*T in 1938. Fenger-Hall Com. 
Pany, Ltd., is the donor. 


han 
evertic 


PHOTOGRAPHIC 
REVIEW OF 
HE WEEK 


AWARD WINNERS VIEW DES MOINES TROPHY 


Ross Dalby (center), Younker Brothers department store advertising manager, 

receives the plaque as winner of the Des Moines Advertising Club award for the 

best 1937 campaign from Dean L. E. Hoffman (right), Drake University, one of 

the judges. Lee Cleveland, vice-president, State Auto Insurance Company, 
second place winner, smiles his approval. (Story on Page 29.) 


DISTINGUISHED RECEPTION COMMITTEE 


Greeting Lawton Campbell (left), vice-president of Ruthrauff & Ryan, Inc., New 
York, after his arrival in Honolulu aboard the Hawaii Clipper are Robert Thurston, 
Honolulu Advertiser, and Joseph Stickner, Honolulu Motors sales manager. 


SILHOUETTE 


Realism was added to the sales story for Mermaid shower curtains, product of 
J. M. Ettinger Company, Chicago, with this display at the home furnishing market 
in the Merchandise Mart, Chicago. 


BOOK KNOWLEDGE 


ggvenTISI G Wl 


side BOOK 


if} 


Shell Oil Company presents what is 
claimed to be the largest book in the 
world to picture its 1938 advertising pro- 
gram. The young lady folds back the 
“pages' to detail the program. 


SMALL PARTS GO INTO BIG CHEVROLET SALES DISPLAY 


On the theory that the small parts field has big business possibilities, Chevrolet division of General Motors Corporation has 


developed this effective new parts display for dealers. 


EMERGENCY MESSAGE 


BARRO TARE oc RADI onEPs 


2g 
SO SEFOU R060 Maatne vases ate) 


An effective "emergency" message, with 

speed of application emphasized, marks 

this new Bauer & Black counter display 

for Handi-Tape, lithographed by Zip- 
prodt, Inc., Chicago. 


LASTING QUALITIES 
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Gotham Hosiery Company, New York, 

is co-operating in a test of lasting qual- 

ities of its silk stockings with 12 girls in 

Columbus, O., recording on a pedometer 

the “mileage” before a run of snag 

appears. Results are presented on a 
daily store display chart. 
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